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Fall  Business  Outlook  Bright, 
Dailies  Say— War  Small  Factor 

Impressive  Advertising  and  Industrial  Gains 
Registered  in  Several  Cities  .  .  .  Factories 
Rehiring  Workers  .  .  .  Farm  Prices  Advance 


ENCOURAGING  INCREASES  in  newspaper  advertising,  local 
business  and  employment  are  being  recorded  in  virtually 
all  sections  of  the  country,  a  survey  made  by  Editor  &  Pub¬ 
lisher  this  week  revealed. 

Most  encouraging  feature  of  the  reports  from  newspaper 
business  executives  in  a  score  of  cities  was  that  the  business 
pickup  is  not  considered  a  result  of  the  war  in  Europe,  but  a 
continuation  of  the  domestic  business  gains  which  have  been 
evident  for  the  past  several  months. 

Many  factories  have  speeded  up  pro¬ 


duction  and  recalled  thousands  of 
workers,  but  in  general  this  is  a  re¬ 
sult  of  domestically  placed  orders 
which  had  been  hanging  fire  and  came 
into  the  market  in  the  expectation  of 
future  higher  prices.  The  farm  sec¬ 
tions  are  benefitting  by  higher  prices. 

Many  cities  report  that  the  unsea¬ 
sonably  hot  weather  in  September 
slowed  up  retail  sales  considerably, 
but  that  sharp  increases  are  now  be¬ 
ing  :-ecorded. 

According  to  the  reports,  the  war 
did  not  prove  to  be  the  unsettling 
business  factor  it  was  in  1914.  With 
the  exception  of  steamship  and  travel 
copy,  which  always  is  reduced  at 
this  time  of  year,  newspaper  adver¬ 
tising  has  been  virtually  unaffected 
by  the  war. 

Nearly  all  of  the  executives  queried 
are  highly  optimistic  regarding  future 
business  and  many  expect  the  best  fall 
and  Christmas  in  recent  years. 

The  reports  follow; 

New  York  Executives 
Optimistic  But  Cautious 

New  York.  Oct.  4 — Business  and 
advertising  executives  of  New  York 
City  newspapers  were  extremely  cau¬ 
tious  in  discussing  present  conditions 
and  were  reluctant  to  be  quoted. 
Chief  reason  seemed  to  be  a  slight 
falling  off  in  advertising  in  Septem¬ 
ber,  whereas  a  substantial  gain  had 
been  expected.  A  number  of  reasons 
were  advanced,  but  outstanding 
seemed  to  be  the  withdrawal  of  travel 
and  steamship  copy  following  the 
declaration  of  war  in  Europe. 

The  first  four  days  of  October,  how¬ 
ever,  have  shown  general  advertising 
increases  over  October  of  last  year. 


tional  surveys,  has  steadily  increased. 
Though  this  national  upswing  has  not 
been  proportionately  reflected  in  total 
newspaper  advertising  in  New  York 
City  during  September,  there  are  en¬ 
couraging  indications,  based  mainly 
upon  present  business  progress,  that 
lead  one  to  believe  that  newspaper 
advertising  will  come  in  for  a  more 
substcintial  share  of  the  rising  business 
index. 

“It  must  be  said,  however,  that  much 
of  this  anticipated  increase  hinges  on 
the  next  definite  moves  of  the  Euro¬ 
pean  conflict  and  on  what  Congress 
will  finally  do  about  neutrality. 

“I  think  that  business  strategists  in 
all  fields  must  be  constantly  alert  for 
quick  changes  in  both  the  local  and 
national  setup  and  thus  be  responsive 
to  whatever  conditions  tomorrow  may 
bring.” 

Philadelphia  Conditions 
Generally  Good 

Philadelphia,  Oct.  4  —  The  busi¬ 
ness  and  advertising  situation  in 
Philadelphia  is  generally  good.  In¬ 
dustrial  employment  seems  to  be  defi¬ 
nitely  upward  but  has  not  reached  the 
proportions  of  a  boom. 

Harold  A.  Stretch,  advertising  di¬ 
rector  of  the  Philadelphia  Inquirer, 
reports  an  increase  of  150,000  lines  of 
advertising  for  September  over  the 
same  period  last  year. 

George  F.  Kearney,  president  of  the 
Evening  Ledger,  said: 

“We  have  not  as  yet  felt  the  stimulus 
caused  by  the  war.  Our  linage  is 
down  for  September,  with  better  pros¬ 
pects  for  October.  There  is  still  a 
certain  tendency  on  the  part  of  ad¬ 
vertisers  to  wait.  However,  we  are 


Retail  business  is  spotty,  with  some  looking  forward  to  a  very  fine  Christ- 
big  stores  showing  but  slight  gains  mas  business.” 
while  numerous  specialty  shops  are 


doing  a  land-office  business  in  goods 
•n  the  higher  price  brackets.  Stores 
handling  cheaper  lines  of  men’s  cloth¬ 
ing  are  also  doing  a  big  business. 

The  general  feeling  is  one  of  optim¬ 
ism  for  the  fall  and  Christmas  sea¬ 
son,  with  the  war  playing  but  a  minor 
part  in  any  business  upturn. 

Circulations  are  up  sharply. 

Edwin  S.  Friendly,  Sun  business 
manager,  told  Editor  &  Publisher: 

“During  the  last  four  weeks  business 
generally,  according  to  current  na¬ 


Richard  L.  Slocum,  secretary  and 
manager  of  the  Evening  Bulletin,  re¬ 
ported  an  increase  of  18%  in  retail 
advertising  for  the  first  eight  months 
of  this  year,  compared  with  the  same 
period  in  1938  and  a  16%  increase  in 
general  advertising. 

Dr.  Luther  Harr,  treasurer  of  the 
Record,  said:  “The  general  picture  is 
very  encouraging.  Our  advertising 
linage  showed  a  slight  increase  in 
September  over  the  same  jieriod  last 
year.  The  business  situation  is  good. 
One  store  reported  its  business  up 


20%.  The  industrial  situation  is  ex¬ 
cellent.  Philadelphia  has  many  so 
called  ‘war’  industries,  including  ship¬ 
yards  and  substantial  increases  in 
employment  have  been  noted  in  these 
plants.” 

Norman  Hall,  research  director  of 
the  Philadelphia  Chamber  of  Com¬ 
merce,  said  that  incomplete  figures, 
particularly  from  the  larger  plants, 
showed  from  a  10  to  12%  increase  in 
employment  here  in  September,  com¬ 
pared  with  the  same  period  last  year. 

The  Philco  Radio  and  Television 
Corporation,  often  a  barometer  of 
Philadelphia  employment,  has  just 
employed  2,000  additional  workers, 
bringing  its  force  to  over  5,000  men. 

The  ship  building  industry  in  the 
Deleware  River  is  booming.  More 
than  10,000  men  are  employed  at  the 
Philadelphia  navy  yard  and  the  figures 
are  steadily  increasing  and  will  shortly 
reach  the  World  War  peak.  Approxi¬ 
mately  6,000  men  are  employed  at  the 
New  York  Shipbuilding  Corporation 
and  an  equal  number  at  the  Sun  Ship¬ 
building  and  Drydock  Company  at 
Chester. 

Boston  Publishers 
Highly  Optimistic 

Boston,  Oct.  4  —  Publishers  and 
business  managers  of  Boston  papers 
are  highly  optimistic  in  their  outlook 
for  fall  business.  October  linage  will 
be  definitely  up  and  general  business 
production  and  employment  have  been 
stimulated.  The  Euroi>ean  war  and 
neutrality  legislation  certainly  will 
not  retard  production  but,  rather, 
every  sign  indicates  that  they  will  be  a 
stimulant. 

E.  J.  Rhatigan,  business  manager  of 
the  Boston  Hearst  papers,  the  Ameri¬ 
can  and  Record,  states  that  “October 
will  be  very  good  indeed  and  probably 
the  succeeding  months.”  The  Hearst 
papers  increased  their  employment 
rolls  recently. 

“While  September  was  about  even 
with  the  same  month  last  year  we  will 
definitely  go  ahead  this  month  — 
October,”  Daniel  B.  Ruggles,  Jr.,  na¬ 
tional  advertising  manager  of  the  Bos¬ 
ton  Herald-Traveler,  asserts.  “The 
heavy  duty  goods  are  doing  particu¬ 
larly  well,  such  as  refrigerators, 
radios,  etc.  Retail  business  is  also 
good  in  general.  Although  the  steam¬ 
ship  business  has  been  lost  and  some 
of  the  imported  liquors  are  tightening 
up  this  will  be  more  than  made  up 
by  other  industries.” 

Roland  R.  Harrison,  general  manager 
of  the  Christian  Science  Monitor,  says 
“things  are  coming  along  pretty  well 
and  October  looks  good.” 

According  to  the  New  England 
Council,  statistical  pulse  of  these 
states,  business  activity  just  prior  to 
European  hostilities  was  99.9%  of 


estimated  normal.  This  is  2.7%  over 
July  of  this  year  and  8.6%  over  Au¬ 
gust,  1938.  The  fourth  quarter  of  the 
year  will  be  good,  the  Council  pre¬ 
dicts.  probably  the  best  since  1936. 

Plane  Plants.  Shipping 
Boom  in  Buffalo 

Buffalo,  Oct.  4 — Business  conditions 
in  the  Buffalo  area  have  taken  a  sharp 
upward  turn  in  recent  weeks,  carry¬ 
ing  advertising  volume  up  consider¬ 
ably  in  local  newspapers. 

Ernest  D.  Anderson,  advertising 
manager,  Buffalo  Evening  News,  re¬ 
ported  both  national  and  retail  ad¬ 
vertising  volume  has  been  “very  fine” 
in  recent  weeks  and  the  paper  is  now 
running  48  to  60-page  papers  Wednes¬ 
days,  Thursdays  and  FYidays. 

“The  outlook  is  very  encourag¬ 
ing,”  he  stated. 

William  E.  O’Brien,  advertising 
manager,  Courier-Express,  said  there 
has  been  a  decided  pick-up  in  ad¬ 
vertising  volume  with  department 
stores  taking  the  lead.  The  gain  in 
national  is  running  slightly  below 
local,  he  said.  Mr.  O’Brien  said  mer¬ 
chants  are  very  optimistic  and  the  out¬ 
look  for  continued  improvement  is  ex¬ 
cellent. 

Furnishing  the  background  for  this 
spurt  in  advertising  is  the  ever  mount¬ 
ing  tempo  of  Buffalo  business  ac¬ 
tivity.  In  the  past  month  thousands 
of  men  have  gone  back  to  work  in 
Buffalo  plants,  paychecks  have  been 
increased,  spending  is  increasing  and 
retail  trade  is  gaining. 

Leading  the  recovery  movement 
among  Buffalo  area  industries  are  the 
steel  mills.  Operations  of  local  plants 
are  near  the  75%  level.  Thousands  of 
steel  workers  have  been  recalled. 

The  airplane  factories  are  stepping 
up  production  levels  to  new  all-time 
peaks.  Curtiss- Wright  is  working  on 
$15,000,000  worth  of  government  con¬ 
tracts,  expanding  its  facilities  and  hir¬ 
ing  hundreds  of  workers.  Bell  Air¬ 
craft  also  is  adding  employes. 

Flour  mills  are  operating  seven  days 
a  week  trying  to  cope  with  demand. 
Lake  boats,  idle  for  years,  have  been 
pressed  into  service  and  there  isn’t 
an  idle  ship  in  the  port  of  Buffalo. 
Huge  shipments  of  coal,  ore  and  grain 
are  being  rushed  down  the  lakes  be¬ 
fore  the  close  of  navigation  and  boat 
space  is  at  a  high  premium. 

The  railroads  are  recalling  hun¬ 
dreds  of  furloughed  employes  and 
even  putting  out  “help  wanted”  signs. 

Washington  Newspapers 
Report  Satisfactory  Gains 

Washington,  D.  C.,  Oct.  4 — Wash¬ 
ington  newspaper  executives  are  ex¬ 
tremely  optimistic  on  the  fall  business 
outlook. 

Fleming  Newbold,  business  man¬ 
ager,  Washington  Star,  said:  “During 
the  first  eight  months  of  this  year 
building  in  the  greater  Washington 
area  provided  for  8,694  families,  and 
department  store  sales  are  running 
about  8  to  10%  ahead  of  last  year, 
indicating  that  general  business  in 
Washington  is  very  good.  Advertising 
in  the  evening  and  Sunday  Star  shows 
appreciable  gains  and  the  circulation, 
without  extras,  is  running  from  12,000 
to  15,000,  or  about  10%  ahead  of  this 
time  last  year.” 

Donald  M.  Bernard,  advertising 
manager  of  the  Post  stated;  “We  are 
very  optimistic  about  the  outlook  for 
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the  balance  of  the  year  in  Washing¬ 
ton.  We  have  had  the  greatest  gain 
in  circulation  for  the  past  12  months 
and  are  encouraged  over  the  outlook 
lor  advertising  this  fall.  Bank  clear¬ 
ings  for  the  District  of  Columbia  were 
up  11.26*^  this  September  over  last, 
while  the  increase  for  the  nine  months 
is  5.25^^.  Gains  on  payrolls,  both  gov¬ 
ernment  and  private,  far  exceed  the 
letail  sales  gain  for  the  year.  We 
doubt  that  any  forecasts  on  the  pos¬ 
sible  effect  of  the  war  can  be  made  at 
this  time.  Conditions  are  altogether 
different  than  they  were  in  the  early 
stages  of  the  previous  war,  and  so  we 
will  cross  that  bridge  when  we  come 
tc  it.” 

E.  D.  Baker,  business  manager, 
Washington  Daily  News,  reported: 
"There  are  growing  evidences  that 
business  is  rapidly  changing  pace  and 
that,  for  whatever  reasons  it  may  be 
attributed,  industry  is  meeting  the 
Administration’s  challenge  of  aiding 
in  the  imemployment  situation  to 
where,  for  the  first  time  in  many 
years,  not  only  are  jobs  more  nu¬ 
merous,  but  renewed  hope  is  beating 
within  the  breast  of  every  unemployed 
person.  This  manufacture  of  more 
goods  is  immediately  being  trans¬ 
lated  in  more  sales  and  consumption. 
\Miile  we  have  enjoyed  gains  in  ad¬ 
vertising  volume  in  recent  months, 
present  indications  are  that  these  gains 
will  be  very  much  more  substantial 
for  the  remainder  of  the  year.  Circu¬ 
lation  of  Washington  newspapers  ex¬ 
perienced  sizeable  increases  in  Sep¬ 
tember,  and  in  the  case  of  the  Wash¬ 
ington  News  the  increase  was  approx¬ 
imately  10'^  above  the  previous 
month.” 

Production.  Employment 
Up  in  Wilmington 

Wilmington,  Del..  Oct.  4 — “General 
business  conditions  here  for  first  9 
months  compare  very  favorably  with 
the  year  1938,”  W.  F.  Metten,  busi¬ 
ness  manager  of  the  Journal-Every 
Evening  said  today.  “The  advertis¬ 
ing  linage  trend  is  upward  and  we 
anticipate  reasonably  good  business 
for  the  last  quarter.  The  Chamber 
of  Commerce  reports  show  industrial 
production  up  25%,  employment  up 
7%,  payrolls  6%,  retail  sales  18%  and 
building  construction  150%  as  com¬ 
pared  with  August  year  ago.  Sep¬ 
tember  figures  have  not  been  com¬ 
piled  but  they  will  show  little 
change.” 

Pittsburgh  on  Verge 
of  Major  Boom 

Pittsburgh.  Pa.,  Oct.  4 — With  steel 
and  railroad  activity  surging  rapidly 
upward,  the  Pittsburgh  district  ap¬ 
parently  is  on  the  verge  of  a  major 
boom. 

Industrial  leaders  are  confident  that 


Newspapers  here  report  only  small 
increases  over  last  year's  totals,  but 
executives  are  optimistic  regarding 
the  future. 

Cleveland  Is  "Bristling  With 
Business  Activity" 

Cleveland,  O..  Oct.  4 — The  Cleveland 
business  situation  was  summed  up  by 
John  A.  VanBuren,  business  manager 
of  the  Cleveland  Plain  Dealer,  as  fol¬ 
lows: 

“Because  of  Cleveland's  location  in 
the  center  of  the  important  steel,  rub¬ 
ber  tire,  and  automotive  and  airplane 
parts  section,  not  only  Cleveland,  but 
the  whole  compact  metropolitan  area 
is  bristling  with  business  activity  to¬ 
day.  This  increased  business  and  the 
better  employment  situation  already 
is  beginning  to  show  an  increased 
linage.” 

Worth  C.  Coutney.  business  man¬ 
ager,  Cleveland  Press,  said: 

“Cleveland's  position  in  the  center 
of  a  great  steel  and  industrial  area 
which  will  supply  the  sinews  of  war 
leads  us  to  expect  rapidly  rising  busi¬ 
ness  as  soon  as  the  upward  surge  in 
employment  makes  itself  felt  in  retail 
fields.  The  trend  in  this  direction 
already  is  marked." 

Leo  P.  Doyle,  advertising  director. 
Cleveland  News,  stated:  “Improved 
employment  is  sufficiently  noticeable 
that  the  retail  business  of  Cleveland 
already  is  feeling  its  goodly  effects. 
We  have  ever>-  reason  to  believe  that, 
at  least  for  the  balance  of  this  year, 
business  here  will  be  very  good." 

Business  Pickup  Is  Reported 
In  Cincitmoti 

CiNCiNN.ATi,  Oct.  4  —  Cincinnati, 
world  capital  of  machine  tool  indu.'- 
try,  has  shown  a  slight  business 
pickup  which  is  expected  to  be  more 
marked  as  the  war  continues.  This 
hinges  on  continued  export  of  such 
products  to  warring  nations. 

Most  Cincinnati  advertising  men 
and  newspaper  managers  agree  the 
pickup  has  been  reflected  in  slightly 
heavier  newspaper  linage.  Cincinnati 
has  120  factories  manufacturing  ma¬ 
chines  which  could  be  used  either  di¬ 
rectly  or  indirectly  in  war. 

Andrew  Wiley,  assistant  business 
manager  of  the  Enquirer,  said  he  has 
noticed  a  slight  upturn.  George  Fries, 
business  manager  of  the  Times-Star, 
and  Frederick  Giesel.  business  man¬ 
ager  of  the  Post,  said  business  was 
about  “as  usual.” 

Good  news  was  the  announcement 
by  Charles  F.  Williams,  president  of 
the  Western  and  Southern  Insurance 
Company,  that  he  was  tripling  his 
space  in  local  newspapers  this  year. 
He  said  he  had  “found  it  paid." 

Chicago  Papers  Note 
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On.  10-1 1— N.  Y.  State  Circu¬ 
lation  Managers’  Assn.,  fall  con¬ 
vention,  Hotel  Rochester,  Roch¬ 
ester,  N.  Y. 

October  11-14  —  Newspaper 
Association  Managers,  annual 
meeting.  Hotel  Morrison,  Chi¬ 
cago. 

October  12 — AP  Managing 
Editors  Assn.,  meeting,  Waldorf 
Hotel,  New  York. 

October  15 — NEA  Board  of 
Directors,  fall  meeting.  Hotel 
Morrison,  Chicago. 

October  16-17  —  California 
Circulation  Managers  Assn., 
21st  annual  convention,  Santa 
Barbara. 

October  16-17  —  Newspaper 
Advertising  Executives  Assn., 
meeting,  Blackstone  Hotel,  Chi¬ 
cago. 

October  17-18 — Inland  Daily 
Press  Assn.,  fall  meeting,  Sher¬ 
man  Hotel,  Chicago. 

October  19-20 — Audit  Bureau 
of  Circulations,  convention,  Ste¬ 
vens  Hotel,  Chicago. 

October  18  —  Agricultural 
Publishers  Assn.,  annual  meet¬ 
ing,  Hotel  Stevens,  Chicago. 

October  19 — National  Council 
on  Professional  Education  for 
Journalism,  Palmer  House,  Chi¬ 
cago. 

October  20-22 — Ohio  Newspa¬ 
per  Women’s  Assn.,  37th  annual 
convention,  Dayton. 

October  22-24  —  Mid-Atlan¬ 
tic  Circulation  Mgrs.  Assn.,  20th 
annual  convention,  Columbia, 
S.  C. 

October  25-28 — ANA,  annual 
meeting.  Homestead,  Hot 
Springs,  W.  Va. 

October  26-27  —  AAAA,  Pa¬ 
cific  Council,  annual  conven¬ 
tion,  Hotel  Del  Monte,  Del 
Monte,  Calif. 

October  29-.31 — Texas  Circu¬ 
lation  Mgrs.  Assn.,  26th  annual 
convention,  Houston. 


slow  start  in  retail  during  September, 
due  to  exceptionally  hot  weather.  Na¬ 
tional  linage  is  slated  for  continued 
gains,  after  a  pickup  in  September, 
when  general  and  automotive  adver¬ 
tising  showed  an  aggregate  gain  of 
more  than  100,000  lines  in  four  papers 
as  compared  with  five  a  year  ago. 

W.  E.  Macfarlane,  Chicago  Tribune 
business  manager,  referred  to  linage 
gains  in  his  paper,  paced  by  circula¬ 
tion  increases,  but  declined  to  com¬ 
ment  on  future  business  prospects. 
H.  L.  Fairfield,  Chicago  Daily  News. 
voiced  a  favorable  outlook,  asserting 
early  “war  fears”  of  advertisers  are 
gradually  subsiding.  He  referred  to 
Goldblatt’s  advertising  in  the  News 
last  month;  in  one  issue,  the  firm  ran 
a  four-page  roto  section  (first  page  in 


lis  current  up-swing  will  carry 
irough  several  years,  barring  detri- 
lental  happenings  in  Europe.  None 
elieves  that  the  rush  will  fizzle  out 
s  did  the  1937  splurge. 

Steel  mills  in  the  district  are  oper- 
ting  at  82%  of  capacity  this  week 
nd  a  further  increase  is  expected  for 
ext  week.  This  figure  represents  a 
ise  of  26%  in  the  last  month.  While 
till  below  the  High  point  of  1937,  it 
5  the  highest  mark  reached  by  the 
adustry  for  a  corresponding  period 
ince  1929. 

Railroads  are  recalling  all  available 
len  for  repair  work  on  cars.  The 
'ennsylvania  Railroad  office  reports 
hat  15,000  cars  have  been  recondi- 
ioned  and  returned  to  service  since 
»ept.  8. 

“Low  inventories”  seems  to  be  the 
onsensus  of  those  who  see  an  ex- 
ended  period  of  ruling  business  in 
he  district. 

The  “boom”  has  not  been  reflected 
1  increased  advertising  linage  as  yet. 


Decided  Improvement 

Chicago,  Oct.  4  —  Chicago  newspa¬ 
pers  are  generally  optimistic  on  fall 
business  prospects.  ’They  are  expect¬ 
ing  a  decided  gain  in  advertising  lin¬ 
age  this  month,  after  a  comparatively 
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color),  along  with  11  pages  in  black 
and  white. 

James  Griffin.  Chicago  Times,  told 
Editor  &  Publisher  his  paper  is  look¬ 
ing  forward  to  good  business  this  fall 
after  a  comfortable  gain  last  month 
Earl  D.  Fulton,  Chicago  Herald- 
American,  reported  the  Hearst  paper 
in  its  first  month’s  operation  since 
suspension  of  the  morning  Herald  & 
Examiner,  experienced  a  better  Sep¬ 
tember  than  was  anticipated.  Re¬ 
cently.  the  Hearst  Sunday  paper  car¬ 
ried  four  color-page  advertisements 
from  local  merchants  in  one  issue,  he 
said. 

Downtown  sales  were  stimulated  by 
the  American  Legion  convention  here 
last  week.  Prior  to  the  meeting.  Bond 
Stores,  Inc.,  ran  a  color  page  ad  in  the 
Chicago  Tribune,  featuring  Legion 
uniforms.  Subsequent  ads  in  black 
and  white  in  the  Tribune,  News  and 
Times  announced  the  opening  of 
Bond’s  enlarged  South  Side  store.  Re¬ 
sults  of  both  promotions  were  highly 
successful.  Although  heavily  stocked 
with  Legion  uniforms  in  advance  of 
the  ad.  Bond’s  is  well  pleased  with  re¬ 
sults.  The  company  mailed  in  ad¬ 
vance  of  convention  3,000  proofs  of 
the  Tribune  color  ad  to  Legion  posts 
throughout  the  country. 

B.  J.  Friedman,  president  of  Bond’s, 
stated  that  sales  of  all  Bond's  Chicago 
stores.  Sept.  21-23.  exceeded  his  ad¬ 
vance  estimate  by  52%.  In  three  days, 
Bond’s  Madison  street  store  estab- 
li.shed  a  new  all-time  record  turning 
in  a  greater  sales  volume  than  any 
other  Bond  store  in  the  country.  On 
Saturday.  Sept.  23.  the  store  exceeded 
its  best  previous  day’s  volume  by 
S3.700, 

Nearly  all  lines  of  business  and  in¬ 
dustry  registered  gains  in  August,  ac¬ 
cording  to  the  Chicago  Association  of 
Commerce.  One  of  the  most  substan¬ 
tial  advances  over  last  year  was  that  in 
pig  iron  production,  which  nearly 
doubled  the  1938  output.  The  asso¬ 
ciation’s  index  of  employment  rose  6.4 
points,  or  nearly  10%,  to  72.2.  The 
payroll  index  showed  an  even  greater 
rise,  advancing  from  52.2  to  61.3. 

Stewart-Warner  radio  sales  in  Sep¬ 
tember  were  the  largest  in  the  com¬ 
pany’s  history.  Orders  for  10.600  tons 
of  steel  rail  costing  approximately  one- 
half  million  dollars  were  announced 
this  week  by  Illinois  Central  System 
along  with  orders  for  1.500  coal  cars 
and  1,000  box  cars. 

Boom  Underway 
In  Minneapolis 

Minneapolis,  Oct.  4 — A  boom  of 
some  proportions  is  under  way  here 
in  many  businesses.  Seme  of  the  up¬ 
swing  is  attributed  to  the  European 
v/ar,  but  much  of  it  is  considered  a 
continuation  of  conditions  which  be¬ 
gan  an  improvement  some  months  ago. 

The  flour  milling  industry,  hub  of 
the  northwest  grain  empire,  reported 
the  most  outstanding  individual  de¬ 
velopment  of  the  month.  Minneapo¬ 
lis’  flour  mills,  which  have  the  largest 
producing  capacity  of  any  in  the  coim- 
try,  operated  at  81%  of  capacity,  ac¬ 
cording  to  Carol  Michener,  managing 
editor  of  Northwestern  Miller.  This 
figure  compared  with  59'’’r  of  capacity 
for  the  same  period  in  1938  and  49*^ 
in  1937.  The  mills  normally  operate 
50%  of  capacity. 

One  milling  company  reported  it  had 
the  busiest  month  in  its  entire  history, 
with  respect  to  sales.  Others  con¬ 
firmed  all-time  records  were  ap¬ 
proached  by  sales,  many  reporting  that 
at  times  they  were  unable  to  supply 
the  demand. 

Since  there  was  no  actual  stimula¬ 
tion  in  consumption,  according  to  ex¬ 
perts,  the  increase  is  attributed  to  the 
war  scare.  “The  hysterical  wave  of 
buying,”  as  one  executive  put  it.  prob¬ 
ably  will  be  offset  shortly,  though, 
unless  belligerent  nations  run  short 
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their  flour  reserves  sooner  than  ucts.  No  large  war  orders  have  been  M  V  DrOtiS  DciV 

lated.  placed  here,  so  far  as  known,  although  '  ^ 

ational  farm  implement  com-  the  American  Hoist  &  Derrick  is  El©CtriC  DUllGtinS 
with  head  offices  here,  said  its  manufacturing  heavy  winches  for  York  Times  on  Sept.  29 


anticipated. 

A  national  farm  implement  com 


placed  here,  so  far  as  known,  although 
the  American  Hoist  &  Derrick  is 


business  had  been  off  some  this  year, 
but  that  if  grain  prices  advance  fur- 


steamships,  the  Minnesota  Mining  & 
Manufacturing  is  working  three  shifts 


ther  because  of  the  war,  its  situation  a  day  on  production  of  abrasives,  and 


will  improve.  other  plants  are  working  to  capacity 

BBDO  Has  Doubled  Business  o"  products  which  might  be  con- 

.  ,  ■ _ verted  to  war  use.  Food  wholesalers 

A  general  improvement  in  the  ad-  j  i  , 

•  c  ij  To^L.  were  swamped  by  war  scare  buy- 

vertising  field  was  noted  by  Jack 

Cornelius,  vice  president  and  west-  a 

em  manager  of  Batten.  Barton,  Dur-  ^  business  stands 

Ze  and  Osborn.  He  declared  his  «  benefit  from  the  war  in  two  ways, 
wn  firm  had  doubled  its  business  ^ 

during  September,  over  the  same  bined  with  higher  prices,  and  through 
period  a  year  ago,  and  that  it  expects  ^^avy  shipments  of  iron  ore  out  of  the 
to  advance  even  more.  This  trend, 

he  declared,  was  true,  in  varying  de-  t-  i  • 

grees,  of  other  firms  in  the  same  field.  Kansas  City  hactones 
If  the  war  has  had  any  effect  on  ac-  Busy  with  Orders 
counts,  he  said,  it  has  not  been  re-  Kansas  City,  October  4 — In  spite 
fleeted  in  contracts  placed  with  this  of  the  unseasonable  September 

office  of  BBDO.  ^  weather  and  attendant  losses  in  retail 

Generally,  business  here  and  sales,  the  general  business  outlook  ir 
throughout  the  northwest  was  well  the  Kansas  City  area  is  excellent 

above  last  year,  the  Minneapolis  Fed-  Bank  clearings  for  September  totalled 
era!  Reserve  Bank  reported.  4201^  million  dollars,  compared  with 

Figures,  complete  through  August.  391  millions  in  August  this  year  and 

show  department  store  sales  at  an  350  millions  in  Sentember  last  vear. 


Kansas  City  Factories 
Busy  with  Orders 

Kansas  City,  October  4 — In  spite 
of  the  unseasonable  September 
weather  and  attendant  losses  in  retail 
sales,  the  general  business  outlook  in 
the  Kansas  City  area  is  excellent. 
Bank  clearings  for  September  totalled 
4201^  million  dollars,  compared  with 
391  millions  in  August  this  year  and 
358  millions  in  September  last  year. 


N  Y  "nro-n*?  Dnv  creased  advertising  here,"  said  B.  F. 

1^.  1.  l-^ropS>  l-^uy  La^ren^e,  general  manager  of  the 

Electric  Bulletins  Star.  “Local  figures  show  an  increase 

The  New  York  Times  on  Sept.  29  due  entirely  to  the  fact  that  two  of 
discontinued  full  daytime  service  on  the  largest  stores  are  conducting  an- 
its  running  electric  bulletin  board  at  niversary  sales. 

_  Mark  Ferree,  business  manager  ot 

the  Times  said  there  has  been  no 
marked  gain  in  business  but  hailed 
“altered  thinking”  among  merchants 
and  business  men. 

“Indianapolis  generally  has  an  ex¬ 
pectation  of  better  business  to  come,” 
Mr.  Ferree  said.  “Our  chronic  gripers 
are  not  so  much  in  evidence  and  a  new 
hopefulness  is  creeping  into  the  busi¬ 
ness  outlook.” 

The  Star  both  Sunday  and  daily, 
I  and  the  Times  reached  in  September 
the  largest  monthly  average  circula¬ 
tion  in  their  histories.  The  News  with 
almost  154,000  copies  daily  reported 
the  largest  September  circulation  in 
its  history. 


London  hmts prowled! 

satetj  belt'  around 
the  Americas  would 
be  act  ot  war  if 
enforced  bj  U.S.navy 


Business  Is  Normal 
In  Atlanta 

Atlanta,  Ga.,  Oct.  4 — Retail  busi¬ 
ness  here  kept  an  even  keel  in  Septem- 
Times  Square  and  substituted  printed  ber,  recording  only  slight  increases 


-ecu.ives  =b,ed.  ^ ta  S  Io  Euro5e-s'"ia”‘‘b;;.  IniuSr" 


the  first  eight  months  of  1939  as  com¬ 
pared  with  the  same  period  last  year. 
The  all-around  favorable  outlook 


15  to  99%  of  the  1910-1914  average. 
This  price  rise  is  the  largest  monthly 
change  since  the  devaluation  of  the 


Building. 


tile  mills  operating  full  time  through- 


was  reflected  in  the  statement  of  E.  P.  dollar  in  1933.  Most  flour  mills  in 
Stewart,  comptroller  of  the  Minneapo-  Kansas  City  are  operating  seven  days 


lii  Tribune  papers,  who  asserted  that 
September  linage  in  the  Minneapolis 
Morning  Tribune  and  the  Minneapolis 
Times-Tribune  (p.m.)  was  upl6  2;3% 
over  September,  1938. 

He  also  declared  that  total  news¬ 
paper  advertising  linage  in  the  city 
for  the  month  just  ended  approached 
closely  the  city  total  for  the  same 
month  a  year  ago,  despite  the  fact 
a  new.spaper  consolidation  here  two 
months  ago  removed  one  medium,  the 
Minneapolis  Journal,  which  was  con¬ 
solidated  with  the  Star  as  the  Star- 
Journal. 


a  week.  The  flour  output  this  week 
was  194,325  barrels,  nearly  27,000 
barrels  more  than  in  the  correspond¬ 
ing  week  a  year  ago.  Production  this 
week  was  111'”^  of  a  6-day,  normal 
capacity.  Wholesale  trade  has  im¬ 
proved  for  11  consecutive  months 
over  like  periods  the  preceding  year. 
For  the  first  nine  months  of  1939  total 
sales  were  10%  larger  ihan  a  year 
ago.  September  wholesale  business 
was  up  18%  over  September,  1938. 
September  registration  of  new  cars 
was  nearly  double  last  year’s  figure. 

Retail  linage  in  the  Kansas  City  Jour- 


Since  the  early  days  of  the  war  the  out  this  section,  driving  to  create  a 
electric  sign  had  flashed  the  latest  backlog  against  possible  American 
bulletins  from  10  am.  to  1  a.m.,  for  entry. 

the  first  time.  Now  that  the  war  The  Georgia  State  Employment  Ser- 
news  “has  settled  down,”  it  was  ex-  vice  today  announced  a  shortage  of 


plained,  the  printed  bulletins  will  be  available  skilled  workers,  but  listed 
posted  during  the  day  and  the  boards  almost  unlimited  supply  of  corn- 
cleared  at  night  when  the  electric  ^on  labor  and  approximately  31,000 


board  is  in  operation  on  the  old  sched 
ule  of  4  p.m.  to  midnight. 


idle  white  collar  workers. 

Atlanta’s  newspapers — the  afternoon 


Isadore  Lewis,  promotion  depart-  Journal  and  the  Georgian- American. 
ment  display  artist,  "has  been  assigned  the  morning  Constitution  report 

to  Times  Square  to  hand  letter  the  advertising  linage  about  normal  after 
4  X  5  ft.  bulletins  displayed  in  the  f^o-week  spurt  following  the  be- 
poster  boards.  A  jumbo  typewriter  of  fho  war  abroad, 

is  used  to  duplicate  each  news  item  «.  •  ,  «  t> 

so  posted,  and  when  three  larger  Birniingham  Sees  Best 


bulletins  are  changed  each  hour  the  Fall  Season  Since  '29 


Commenting  on  the  Federal  Reserve  September  in 


Bank’s  statement,  George  W.  Ronald.  ^  vice-president  - - ; - — - T" - ; - T 

business  manager  of  the  Star-Journal,  general  manaeer  reported  unwilling  to  predict  any  future  trend 

declared:  “This  improvement  has  -General  linage  continues  to  follow  Published  reports,  on  the  other  hand 

been  reflected  m  the  newspaper  busi-  nationwide  pattern,  but  indicate  that  manufacturing  has  beer 

ne^  by  gams  in  advertising  linage  i3  showing  improvement,  noticeably  stimulated  by  increased  or- 

and  circulation.  especially  in  real  estate.  Most  of  the  resulting  from  the  war  situation 

During  August  and  September,  the  department  stores  had  special  sales  E.  Lansing  Ray  Jr.,  secretary  of  hi 

inneapolis  St^-Journa  carried  during  September  and  used  n.ornmg  Globe-Democrat,  said  thi 

ore  than  2,000,000  lines  of  paid  ad-  multiple  paces  management  of  the  paper  as  yet  hac 

irtising  and  during  the  same  penod.  ^  observed  “nothing  tangible  in  anj 

.e  Sunday  Star-Journal  enjoy^  a  ^  ^  j2-page  section  in  R  is  true  thai 

nsational  growth  m  circulation.  Journal.  Another  trend,  noted  in  some  resi^cts  has  bene- 

,  .  in  the  past  month  was  the  increased  in  St.  Louis,  he  commented 

mage.  Circulations.  U3e  of  run-of-paper  color  by  depart-  as  far  as  I  know  there  has  beer 

ayrolls  Up  in  St.  Paul  ment  stores.”  .*1'  advertising  for  th« 

St.  Paul,  Oct.  4— Majority  opinion  Employment  centers  in  Kansas  City  ?  f 


duplicate  typewritten  bulletins  are 
placed  in  the  display  windows. 


unwilling  to  predict  any  future  trend. 
Published  reports,  on  the  other  hand, 
indicate  that  manufacturing  has  been 
noticeably  stimulated  by  increased  or- 


Birmincham,  Oct.  4 — “The  best  fall 
and  Christmas  business  in  Birming¬ 
ham  since  1929,”  is  predicted  by  Harry 
Bradley,  advertising  director  of  the 
Birmingham  News  and  the  Age-Her¬ 
ald.  He  pointed  out  that  in  the  last 
three  weeks  railroads  alone  had  given 
Birmingham  $6,700,000  worth  of  busi- 


more  than  2,000,000  lines  of  paid  ad¬ 
vertising  and  during  the  same  period, 
the  Sunday  Star-Journal  enjoyed  a 
sensational  growth  in  circulation.” 


Linage,  Circulations, 

Payrolls  Up  in  St.  Paul 

St.  Paul,  Oct.  4 — Majority  opinion 


E.  Lansing  Ray  Jr.,  secretary  of  the  j^ggg  including  an  order  for  750  hopper 
morning  Globe-Democrat,  said  the  received  by  the  local  Pullman- 

management  of  the  paper  as  yet  had  standard  Car  Co.  plant  from  the  Illi- 

obseryed  ’nothing  tangible  in  any  Central  Railroad.  Stepped-up 

way  from  the  war.  It  is  true  that  production  is  the  rule  with  all  heavy 

business  in  some  resi^cts  has  bene-  industries  with  capacity  just  about 
fitted  in  St.  Louis,  he  commented,  reached  in  the  steel  business. 

But  as  far  as  I  know  there  has  been  t  .r  r*  i  i  ▼  »  t 

no  reflection  in  advertUing  for  the  ,  Loveman,  Joseph 

Globe.”  He  added  that  a  “moderately  department  store,  devoted 


here  is  that  St.  Paul  business  showed  have  noticed  a  decided  pickup  in  em- 
healthy  improvement  in  September  ployment. 


despite  the  war. 

W.  F.  Johns,  general  manager  of  the 


Several  large  corporations,  such  as 


good  fall  and  winter”  in  advertising 
is  expected. 

Arthur  E.  Kaye,  business  manager 


the  Sheffield  Steel  ' Company,  Butler  Star-Times,  said  advertising  in 

Pnlnm-  ^is  paper  has  been  unaffected  by  hos- 


I2V2  pages  this  year  to  its  October 
Record  Week  as  compared  with  8*4 
pages  last  year.  The  Pizitz  Store 
published  a  20-page  tabloid  section 
for  its  “$100,000  Day”  the  same  as  last 


Dispatch  and  Pioneer  Press,  said  the  Manufacturing  Company  and  Colum-  .p.  p  ,  nisnatrh  husinpc*;  y^***"-  but  followed  it  up  with  more 

onlv  .u . .  .,1  bian  Steel  Tank  Company  have  been  ‘ilities.  The  Post-Dispatch  business 


only  tangible  effect  of  the  war  on  ad¬ 
vertising  in  the  two  papers  was  can¬ 
cellation  of  steamship  copy. 

Advertising  in  the  two  papers,  in¬ 
cluding  the  Sunday  Pioneer  Press, 
was  up  12%  the  first  four  weeks  in 


i3n  Steel  Tank  Company  have  been  ^  ’  . .  ,  ,  ^  ,  advertising  during  the  week 

ir.  office  said  no  change  has  as  yet  been  ^  ?  r  U  .  i 

orking  day  and  night  shifts  to  keep  i  i  .  .  .1  The  first  of  October  saw  t 


up  with  orders  that  started  pouring  in  observed,  but  that  it  was  believed  ad- 
with  the  first  blast  of  war  in  Europe,  vertising  would  be  adversely  affected 
.  .  ,  ^  _.  if  America  participates. 


was  ,.n  19^  A  Stirrup  factory  near  Kansas  City  increased  purchasing  here  finds 

^19  ^  A  working  oyer- time  meeting  an  3^^^,  and  chem- 

Jptember,  13*4%  in  August  and  16%  order  of  hundreds  of  thousands  of  ^^iefly  in  demand.  Employment, 

b  iS  ^  •"‘btary  stirrups,  sent  by  a  broker,  however,  apparently  has  not  experi- 

In  Sid  presumably  for  export.  any  marked  increases  from 

at  classified  and  local  However,  it  was  noted  by  one  fac-  these  sources.  As  an  example,  Cen- 


ir  19M.  Improvement  was  shown  in 
all  divisions,  in  classified  and  local 
as  well  as  national. 


However,  it  was  noted  by  one  fac-  these  sources.  As  an  example,  Cen- 

Total  advertisine  for  tho  first  28  *uanager,  that  all  his  orde^  were  tury  Electric  Co.  has  an  approximate  Memphis  Commercial  Appeal  has  in- 

cayH  SepteXr  wS  lS^^  placed  at  ‘^re-^r”  prices.  He  has  increase  of  10%  in  orders,  but  em-  creased  approximately  8%  in  the  pasi 

an  increaS  o?  141  oS  lines more  than  $m000  in  such  orders  and  payment  has  not  risen  because  the  three  months,  says  Capt.  Enoch  Brown 

first  four  weeks  of  Sentember  1938  vvell  protected  in  event  of  a  new  business  is  coming  at  the  season  executive  vice-president  and  general 

Home-delivered  circulation  in  St  b®®®*ble  price  drop.  of  Iqw  production  and  inventories  are  manager.  Department  stores  havt 

7'  ,,  , 

also  hit  a  new  high,  averaging  $10,000  Seen  m  ot.  Louis  New  Hopefulness  been  the  upswing  should  be  even  mort 

a  month  over  last  year.  St.  Louis,  Oct.  4— Business  man-  In  Indianapolis  pronounced  in  the  months  to  come.” 

Retail,  wholesale  and  industrial  agers  of  the  three  St.  Louis  dailies  Indianapolis,  Oct.  4 — Business  and  Cliff  Penland,  executive  secretarj 
firms  had  similar  September  experi-  unanimously  agreed  today  that  the  employment  here  have  shown  a  slight  of  Memphis  Chamber  of  Commerce 

ances — expanded  payrolls,  increased  European  war  so  far  has  not  affected  gain.  says  that  factory  production  and  fac- 

output  and  better  demand  for  prod-  newspaper  advertising  here,  but  were  “There  is  no  definite  trend  of  in-  (Continued  on  page  32) 


The  first  of  October  saw  the  open¬ 
ing  of  two  new  stores  in  Birmingham, 
a  super  outlet  by  the  F.  W.  Wool- 
worth  Company  and  a  modern  store 
by  Bond  Clothing  Company. 

Memphis  Expects  "Best 
Winter  in  Years" 

Memphis,  Oct.  4 — Linage  of  the 
Memphis  Commercial  Appeal  has  in¬ 
creased  approximately  8%  in  the  past 


possible  price  drop. 

No  Adverse  War  Eiiects 
Seen  in  St.  Louis 

St.  Louis,  Oct.  4 — Business  man¬ 
agers  of  the  three  St.  Louis  dailies 
unanimously  agreed  today  that  the 


new  business  is  coming  at  the  season  executive  vice-president  and  general 
of  low  production  and  inventories  are  manager.  Department  stores  have 
large.  registered  a  similar  increase  in  busi¬ 

ness,  according  to  Capt.  Brown,  “and 
New  Hopefulness  Seen  the  upswing  should  be  even  more 

In  Indianapolis  pronounced  in  the  months  to  come.” 

Indianapolis,  Oct.  4 — Business  and  Cliff  Penland,  executive  secretary 
employment  here  have  shown  a  slight  of  Memphis  Chamber  of  Commerce, 
gain.  says  that  factory  production  and  fac- 

“There  is  no  definite  trend  of  in-  (Continued  on  page  32) 
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Birchall  Returns 
To  U.  S.  Nursing 
"Blackout  Bumps" 

Broke  Six  Pairs  of  Pince 
Nez  in  Covering  London  .  .  . 
Awaits  New  Assignment 

Still  bruised  black  and  blue  from 
"blackout  bumps"  received  in  London, 
Frederick  T.  Birchall.  chief  European 
correspondent  for  the  Neu'  York 
Times,  returned  to  the  U.  S.  recently 
and  is  now  awaiting  a  new  post.  Be¬ 
sides  nursing  his  numerous  bruises 
suffered  in  the  line  of  duty  of  a  news¬ 
paperman  groping  his  way  through 
London  streets  during  the  nightly 
blackouts,  he  also  is  mourning  the 
loss  of  half  a  dozen  pairs  of  pince  nez 
broken  when  he  bumped  into  lamp 
posts  and  other  objects. 

"fve  always  used  pince  nez.  but  I 
broke  most  of  my  stock  and  had 
to  use  spectacles  of  the  type  that 
fasten  behind  the  ears  so  they 
wouldn't  drop  off  in  bumping  around 
London  at  night.”  Mr.  Birchall  re¬ 
counted. 

Couldn't  Direct  Staff  Abroad 

Mr.  Birchall  said  his  job  “simply 
melted  from  under  me”  because 
there  has  been  no  communica¬ 
tion  from  one  country  to  another  since 
the  war  began.  This  makes  direction  of 
the  Times'  European  staff  from  any 
capital  impossible,  he  said.  He  had 
been  in  Europe  since  1932,  spending 
fiom  five  to  eight  months  in  Berlin 
each  year  because  most  of  the  news 
was  breaking  there. 

Some  of  Mr.  Birchall’s  clothing  and 
personal  belongings  are  still  in  Berlin 
and  there  is  little  likelihood  of  get¬ 
ting  them  back  “for  some  time  to 
come.”  He  left  Berlin  for  London 
Aug.  18.  expecting  to  return  to  cover 
the  Nuremburg  Conference  of  the 
Nazis  scheduled  for  Sept.  2-12,  and 
believing  the  war  would  not  break 
until  mid-September.  He  was  in 
London  on  business  when  hostilities 
began  Sept.  1. 

Newspapermen  in  London  are  under 
“one  serious  handicap  during  the 
blackouts,  because  they  must  work  in 
airless  rooms.  Mr.  Birchall  said. 
There  is  no  artificial  ventilation,  and 
after  dark  they  dare  not  open  a  win¬ 
dow  for  a  breath  of  fresh  air  because 
a  blowing  curtain  might  permit  a  gleam 
of  light  to  escape  and  that  means  an 
immediate  heavy  fine.  Lack  of  trans¬ 
portation,  brought  about  by  the  ra¬ 
tioning  of  petrol,  is  another  severe 
handicap,  as  most  of  the  British  and 
American  newspapermen  live  in  the 
suburbs,  he  said. 

Some  bureaus  considered  moving 
out  to  the  edge  of  the  city,  but  this 
step  was  not  practical,  they  decided, 
from  the  standpoint  of  communica¬ 
tions  and  remoteness  from  the  news 
centers. 

“Food  rationing  is  not  serious  and  I 
don’t  think  it  will  be,”  Mr.  Birchall 
said. 

The  former  managing  editor  of  the 
Times,  who  has  been  with  the  news¬ 
paper  since  1905,  anticipates  bombings 
of  European  capitals,  “not  yet — but 
soon.”  The  war,  he  ^lieves,  will  be 
either  very  short  or  very  long,  and 
air  attacks  on  cities  will  be  part  of 
a  “very  terrible”  conflict  he  expects 
to  come  after  peace  offers  from  Hit¬ 
ler,  rejected  by  the  Allies  as  unaccept¬ 
able,  put  the  onus  for  continuation  of 
the  war  on  Britain  and  France,  from 
the  German  point  of  view. 

He  predicted  a  short  war  if  the  Ger¬ 
mans  are  “able  to  smash  things  up  in 
jiix  months”  by  flank  movements 
around  the  Maginot  line  through  neu¬ 
tral  Switzerland  and  Belgium.  Should 


the  Allies  still  be  standing  on  their 
feet  after  six  months,  he  believes  the 
resources  of  the  British  Empire  will 
come  into  play,  and,  correspondingly, 
Germany's  accumulated  resources  are 
going  to  be  used  up.  He  predicts 
there  will  be  little  help  from  Russia 
for  the  Nazis  because  “Germany  can’t 
pay  in  gold  or  manufactured  goods” 
for  war  supplies  because  the  Reich’s 
stocks  are  small  and  her  manufactur¬ 
ing  resources  will  be  devoted  almost 
entirely  to  war  and  the  production  of 
war  materials. 

■ 

Press  Must  Protect 
Freedom  Despite 
Emergencies 

Elisha  Hanson,  ANPA 
Counsel,  Tells 
N.  J.  Press  Institute 

Preservation  of  individual  freedom 
regardless  of  any  form  of  national 
emergency  rests  upon  the  press  of 
the  nation,  Elisha  Hanson,  general 
counsel  of  the  American  Newspaper 
Publishers’  Association,  told  200  New 
Jersey  newspap>ermen  Oct.  2  at  the 
dinner  session  of  the  18th  annual  New 
Jersey  Press  Institute,  held  at  Copper 
Hall,  N.  J.  College  For  Women,  Rut¬ 
gers  University,  New  Brunswick,  N.  J. 

The  banquet  climaxed  the  all-day 
session  held  under  the  auspices  of  the 
New  Jersey  Press  Association.  At¬ 
tendance  at  the  banquet  was  the  larg¬ 
est  in  the  history  of  the  event. 

Should  Co-operate  with  Government 
“No  newspaf>er  worthy  of  the  right 
to  exist,”  Mr.  Hanson  told  the  dele¬ 
gates,  “should  publish  information 
concerning  the  movement  of  ships  or 
of  troops  or  of  aircraft  that  might  en¬ 
danger  the  lives  of  our  soldiers,  sailors 
or  airmen  or  even  the  success  of  our 
cause  should  this  country  be  involved. 

“But  it  is  the  obligation  of  every 
newspaper  to  insist  upon  its  right  to 
gather  and  disseminate  information 
about  the  affairs  of  government  of 
general  public  interest  in  time  of  war 
just  as  in  time  of  peace. 

The  role  of  the  press  in  the  present 
neutrality  controversy  was  cited  by 
Mr.  Hanson  as  evidence  of  the  free¬ 
dom  found  in  this  country. 

“In  no  other  country  of  the  world 
could  men  take  a  position  opposed  to 
their  government  on  such  a  measure 
and  in  no  other  country  could  that 
opposition  be  recorded  in  the  press,” 
he  said. 

War  News  Will  Shrink 

Between  the  barriers  of  censorship, 
that  of  Great  Britain,  being  the  most 
difficult  to  deal  with  and  the  “dull 
reading”  of  blockade  warfare.  Miles 
Vaughn,  night  news  manager  of  the 
United  Press,  another  banquet  speaker, 
declared  that  war  news  will  have 
shrunk  60%  from  its  present  volume 
“in  a  few  months.” 

Germany,  Mr.  Vaughn  said,  has  not 
yet  instituted  a  formal  wartime  cen¬ 
sorship,  but  clings  to  the  Nazi  custom 
of  letting  correspondents  send  what 
they  wish  and  “accept  the  conse¬ 
quences.” 

Mr.  Vaughn  forecast  that  the  British 
censorship  would  improve  its  organ¬ 
ization  “shakedown”  and  as  the  British 
armed  service  comes  to  realize  the 
necessity  of  comprehensive  informa¬ 
tion  for  American  readers  from  Amer¬ 
ican  correspondents,  who  so  far  have 
not  been  permitted  to  see  their  troops 
in  action. 

The  Asbury  Park  (N.  J.)  Press  re¬ 
ceived  a  plaque  for  winning  the  “Four 
Freedoms”  award  set  up  this  year  by 
the  N.  J.  Press  Assn.  The  award  will 


be  presented  annually  to  the  newspa¬ 
per  publishing  the  editorial  judged  “to 
contribute  most  to  the  preservation  of 
the  Four  Freedoms  guaranteed  by  the 
first  amendment  to  the  Constitution.” 
The  editorial  entitled  “The  Paradox 
That  Is  Germany”  was  printed  Sent. 

14. 

Sectional  Meetings 

Problems  of  various  phases  of  the 
newspaper  industry  were  discussed  at 
special  sectional  meetings  during  the 
afternoon.  Wallace  Zimmerman  of 
the  Plainfield  Courier-News  was  in 
charge  of  the  Advertising  section; 
Harry  Kallop  of  the  Newark  Evening 
News  conducted  the  circulation  meet¬ 
ing;  William  McBride,  of  the  Passaic 
Herald-News,  the  news-editorial  meet¬ 
ing  and  Ray  Gill  of  the  Dover  Advance 
was  in  charge  of  the  weekly  section. 

The  Newark  (N.  J.)  Evening  News 
and  the  Flemington  (N.  J.)  Hunterdon 
County  Democrat  received  silver 
trophies  for  being  the  outstanding 
daily  and  weekly,  respectively,  in  the 
state,  in  which  more  than  200  news¬ 
papers  competed. 

In  the  daily  newspaper  section  for 
dailies  less  than  10,000  circulation  the 
Morristown  (N.  J.)  Daily  Record  was 
awarded  first  place  certificates  in  the 
following  classifications.  Front  Page, 
Eklitorial  Page,  and  general  excellence. 
The  competition  for  dailies  of  more 
than  10,000  circulation,  was  judged  as 
follows:  Front  Page,  Asbury  Park 
Press,  Jersey  City  Jersey  Journal, 
Elizabeth  Journal;  Editorial  Page, 
Plainfield  Courier  -  News,  Passaic 
Herald-News,  Paterson  Morning  Call; 
Sports  Page,  Elizabeth  Journal,  Bay¬ 
onne  Times,  New  Brunswick  Sund,ay 
Times;  Social  Page,  New  Brunswick 
Sunday  Times,  Bayonne  Times.  Pas¬ 
saic  Herald-News. 

■ 

500  to  Attend 
Dealey  Banquet 

About  500  newspaper  leaders 
throughout  the  United  States  will 
gather  in  Galveston  Oct  12  to  attend 
a  banquet  honoring  George  Banner- 
man  Dealey,  president  of  the  Dallas 
Morning  News  at  the  Hotel  Buccaneer 
in  recognition  of  his  65  years  of  service 
with  the  News  and  its  predecessors. 

The  occasion  is  in  the  nature  of  a 
homecoming  for  Mr.  Dealey  who,  on 
Oct.  12,  1874  joined  the  A.  H.  Belo 
Corporation,  which  at  one  time  issued 
the  Galveston  News  as  well  as  the 
Dallas  News.  He  entered  as  an  office 
boy  and  rose  to  the  presidency  of  the 
A.  H.  Belo  Corp. 

William  G.  McIntosh,  publisher,  San 
Antonio  Light,  is  ex-officio  chairman 
of  the  committee  on  general  arrange¬ 
ments.  Amon  G.  Carter,  publisher. 
Fort  Worth  Star  Telegram,  will  be 
toastmaster.  Speakers  will  include: 
Walter  M.  Dear,  publisher,  Jersey  City 
(N.  J.)  Jersey  Journal,  and  vice- 
president  of  the  American  Newspaper 
Publishers  Assn.;  former  Gov.  W.  P. 
Hobby  of  Texas,  now  publisher  of  the 
Houston  Post;  Mayor  Woodall  Rodgers 
of  Dallas  and  Maj.  Lenox  B.  Lohr, 
president  of  the  National  Broadcasting 
Co.  Committee  chairmen  include: 
Frank  M.  Mayborn,  publisher.  Temple 
Telegram,  chairman  of  the  program 
committee;  Louis  C.  Elbert,  general 
manager,  Galveston  News-Tribune, 
chairman  of  the  banquet  committee; 
and  Thornton  Hall  of  the  San  Antonio 
Express  and  Evening  News. 

CORRECTION 

In  Editor  &  Publisher’s  story  Sept. 
30,  page  11,  about  the  40-year  history 
of  the  Chicago  Daily  News’  foreign 
service,  the  pictures  of  Leland  Stowe 
and  R.  J.  Casey,  two  of  the  service’s 
foreign  correspondents,  were  inadver¬ 
tently  transposed. 


Two  Cents  an  Hour 
Wage  Rise  in  S.  F. 

San  Francisco,  Oct.  4— Continuation 
of  the  existing  hours  and  aside  from 
minor  adjustments,  the  present  work¬ 
ing  conditions  for  members  of  tht 
San  Francisco  Typographical  Union 
No.  21  was  decreed  in  an  arbitration 
award  handed  the  union  and  the  San 
Francisco  Newspapers  Publishers’  As¬ 
sociation  today  by  Paul  H.  Dough-. 
professor  ot  economics  at  the  Uni¬ 
versity  of  Chicago.  Wage  scales  for 
both  day  and  night  workers  were 
increased  two  cents  an  hour  effective 
within  a  week.  Retroactive  to  Jar, 

9,  the  old  scale  of  $1.28  an  hour  was 
increased  one  cent  to  $1.29.  This  wili 
bring  retroactive  pay  awards  of  around 
$15  to  each  full  time  union  scale 
worker  for  the  period  involved.  A 
union  plea  for  priority  on  day  situa¬ 
tions  for  night  workers  was  upheld, 
as  were  provisions  governing  training 
of  apprentices  to  which  publishen 
and  the  union  agreed  during  the 
course  of  the  hearing.  Learners  were 
increased  15  cents  a  day.  Stating  there 
is  no  evidence  that  the  371^  hour  week 
is  too  long  from  either  the  standpoint 
of  the  health  or  the  social  needs  of 
the  printers,  Douglas  denied  a  demand 
for  the  33  1,'3  hour  week.  A  union 
move  to  fix  a  definite  ratio  on  one 
machine  tender  to  every  10  men  was 
rejected  on  the  ground  it  “would 
have  the  tendency  to  inflate  costs  and 
to  pad  the  payroll  with  unneeded 
workers.” 

■ 

Elmira  Advertiser 
Goes  Semi-Tabloid 

Elmira,  N.  Y.,  Oct.  2 — This  morn¬ 
ing  the  86-year-old  Elmira  Adt>CTt««r 
altered  the  make-up  of  its  two  out¬ 
side  cover  pages  to  become  a  semi- 
.abloid. 

In  introducing  the  semi- tabloid,  the 
Advertiser  explained  to  its  readers 
that  the  make-up  was  designed  to 
suit  the  convenience  of  morning 
newspapers  and  at  the  same  time  to 
rfford  a  more  attractive  medium  for 
the  presentation  of  news. 

While  the  outside  pages  are  con- 1 
verted  into  four  five-column  pages, 
the  inside  pages  of  the  newspaper  re¬ 
main  of  standard  size  and  orthodox 
make-up. 

The  switch  to  semi -tabloid  make¬ 
up  involved  no  mechanical  changes 
he  “tab”  pages  are  made  up  two  at 
a  time  in  a  standard-size  chase  and 
cast  as  a  single  plate.  No  press  , 
changes  were  necessary,  the  semi-tab  I 
being  folded  exactly  as  the  standard 
newspaper.  | 

Telegraph  news  is  displayed  on  the  ; 
outside  small -size  psage  and  the  back  I 
tab  page  contains  regional  or  local 
news,  according  to  the  edition.  The 
middle  inside  tabloid  pages  are  taker, 
up  principally  with  illustrations,  with  ' 
some  text  given  prominent  display. 

SUNPAPERS  GO  TO  3c 

The  Baltimore  Sun  has  announced 
an  increased  price  for  the  Sunpapers 
beginning  Oct.  2,  on  the  street  and 
newsstands  from  two  to  three  cents 

BUYS  radio'  station 

Washington,  D.  C.,  Oct.  3— 
Federal  Communications  Commissior 
today  approved  the  purchase  of 
regional  broadcasting  station  WGJu 
by  Speidel  Newspapers.  Inc.,  for  w* 
Poughkeepsie  (N.  Y.)  Sunday  Courier 

EDDY  JOINS  'n.  Y.  NEWS 

Jonathan  Eddy,  formerly  executive 
vice-president  of  the  American  News¬ 
paper  Guild,  has  joined  the  staff  ®‘ 
the  New  York  Daily  Neics. 
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Paid  Advertising  For  Fairs 
Advocated  By  Publicity  Man 


Perley  Boone,  for  Three  Years  Director  of  Press 
Of  New  York  Fair,  Says  "Free  Publicity" 

Is  Not  Enough  . . .  Urges  Liberal  Passes 

By  PERLEY  BOONE 

DIRECTOR  OF  PRESS,  NEW  YORK  WORLD'S  FAIR,  JUNE,  1936- 
AUGUST,  1939 
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THE  CHIMERICAL  EVOLUTIONS  of 
an  exposition  come  with  such  kalei¬ 
doscopic  rapidity  that  it  is  difficult  to 
write  sanely  of  the  present  and  it  is 
utterly  foolhardy  to  attempt  to  fore¬ 
cast  the  future.  But  after  three  full 
years  as  director  of  press  for  the  New 
York  World’s  Fair  1939  it  is  safe  to 
write  of  the  past,  to  weigh  abstractedly 
the  problems  of  publicity  and  “public 
relations”  connected  with  the  exposi¬ 
tion,  and  to  formulate  definite  opin¬ 
ions  concerning  an  equable  course  of 
procedure  for  the  future. 

I  have  come  out  of  the  cauldron  of 
Flushing  Meadows  with  two  very 
strong  major  convictions: 

Should  Use  Paid  Space 
First:  A  world  exposition  should  salt 
its  "free  publicity”  with  a  fair  amount 
of  paid  advertising. 

^ond:  Statisticians,  bookkeep-'rs 
and  treasury  tabulators  should  be  muz¬ 
zled  in  the  counting  rooms,  and  their 
hands  kept  off  press  passes. 

The  reasons  for  these  two  decisions 
will  become  apparent  as  the  skein  of 
this  report  is  followed  through  and 
digested. 

From  the  beginning  of  the  New  York 
World’s  Fair  there  was  too  much  of 
the  feeling  that  all  we  had  to  do  was 
to  hoist  the  sign  "NEW  YORK”  over 
the  gates  of  the  exposition,  and  the 
millions  would  roll  in. 

And  when  the  gates  were  opened 
and  the  millions  were  not  rolling  in 
fast  enough  to  meet  operating  ex¬ 
penses,  let  alone  lay  up  something  for 
the  bondholders  and  bag-holders,  the 
treasury  experts  were  the  least  per¬ 
turbed  of  all.  They  kept  peering  at  a 
Chicago  chart  which  showed  that  the 
attendance  at  the  Century  of  Progress 
did  not  climb  to  a  peak  until  the  mid¬ 
dle  of  July — and  they  refused  to  budge 
on  press  passes  or  take  their  hands  off 
the  purse  strings  until  it  was  too  late 
to  cash  in  on  popularization  of  certain 
phases  of  the  exposition,  or  to  lure  the 


bring  censure  upon  us  as  plain  “space 
grabbers”  and  ordinary  “free  public¬ 
ity”  seekers. 

In  carrying  out  this  policy,  only 
thoroughly  trained  newspaper  men 
were  employed  on  the  press  staff. 
The  chief  instruction  given  to  them 
was  “to  write  just  as  if  they  were 
still  on  a  newspaper.” 

This  policy  met  instant  response, 
and  within  six  months  the  newspapers 
were  giving  the  Fair  so  much  space 
and  clippings  were  so  voluminous  that 


Perley  Boone 

fear  was  expressed  that  we  were  ac¬ 
tually  getting  too  much  publicity,  that 


■product”  being  offered  the  public 
Lulled  to  sleep  by  a  chart — that  ex¬ 
presses  it  most  aptly. 

Delusion  and  Hallucinatior. 

Press  policies  were  enmeshed  hope- 


fast,  that  a  peak  would  be  reached  too 
soon,  and  that  the  pace  could  not  be 
sustained  for  three  long  years. 

While  we  proceeded  with  some  cau¬ 
tion,  it  was  necessary  to  keep  the  pxot 


lessly  in  the  early  hallucination  that  boiling  at  different  stages  in  the  devel- 
the  millions  would  roll  in  and  in  the  opment  and  promotion  of  the  Fair, 
later  delusion  that  “everything  will  First  came  the  “sale”  of  the  Fair  to 


he  all  right  after  July  15.”  And  it  is 
ttty  purpose  to  confine  this  discussion 
to  the  press — to  press  passes,  press 
relations,  and  the  ban  on  paid  adver¬ 
tising  Let’s  dispose  first  of  press 
passes. 

When  Grover  A.  Whalen,  as  pres¬ 
ident  of  the  Fair  Corporation,  ap¬ 
pointed  me  director  of  press  and  pro¬ 
motion  and  set  me  to  work  on  June 


the  city,  state  and  federal  governments. 
Then  the  disposal  of  $27,850,000  of 
bonds;  the  enlistment  of  various  states 
of  the  Union,  the  signing  of  60  foreign 
governments,  the  sale  of  building  lots, 
the  enrollment  of  large  and  small  cor- 
piorations  as  exhibitors,  and  the  devel¬ 
opment  of  the  amusement  zone. 

During  each  of  these  “campaigns.” 
the  press  of  the  city  and  nation  car- 


25,  1936.  we  agreed  in  principle  that  ried  virtually  all  the  load  and  received 
the  press  department  should  be  op-  full  credit  from  Grover  Whalen,  who 
erated  as  a  “news  bureau,”  that  the  was  the  spearhead  of  all  the  promotion 
newspapers  would  be  asked  to  print  drives. 

only  information  that  was  news  Of  particular  significance  was  the 
Worthy,  and  that  we  would  not  resort  foreign  drive.  Mr.  Whalen  had  been 
to  any  of  the  manufactured  tricks  and  assured  by  state  department  officials 
phoney  devices  of  press  agentry,  nor  at  Washington  that  the  Fair  “would 
indulge  in  any  practices  that  might  be  lucky  to  get  18  or  20  countries  to 


participate.”  The  designers  set  aside 
ground  space  for  20  nations  and  Mr. 
Whalen  went  to  Europe.  Soon  he  was 
cabling  back  for  more  space.  The 
New  York  Fair  was  getting  more  pub¬ 
licity  in  the  French  newspapers  than 
France’s  own  exposition.  Every  na¬ 
tion  had  heard  from  its  ambassadors 
at  Washington,  who  had  been  reading 
the  American  newspapers  and  had 
become  convinced  that  no  foreign 
country  could  afford  to  stay  out  of 
the  New  York  Fair.  The  ultimate 
result  was  60  nations  instead  of  20 — 
a  tribute  to  the  force  of  publicity,  and 
to  the  salesmanship  of  Mr.  Whalen. 

Press  Passes  Frowned  Upon 

The  very  success  of  these  early 
drives,  and  the  fullness  of  co-operation 
on  the  part  of  the  press,  actually  cre¬ 
ated  difficulties  for  the  Fair’s  Depart¬ 
ment  of  Press,  and  resulted  in  the  im¬ 
position  of  policies  that  remained  to 
plague  us. 

One  of  the  most  alarming  symptoms 
was  the  development  of  sentiment 
among  our  “financial  advisors”  and 
seme  members  of  the  omnipotent  exec¬ 
utive  committee  of  the  board  of  direc¬ 
tors  against  passes — even  against  cour¬ 
tesies  for  the  press!  The  director  of 
press,  to  thwart  this  sentiment,  pre¬ 
pared  a  15-page  survey,  giving  the  his¬ 
tory  of  press  passes,  explaining  their 
uses  at  other  expositions,  and  contend¬ 
ing  that  it  would  be  a  breach  of  faith 
with  the  press  for  the  Fair  to  solicit 
and  accept  tons  of  “free  publicity”  and 
then  fail  to  extend  the  customary  press 
courtesies. 

Although  the  opponents  grudgingly 
yielded  to  the  arguments  presented  in 
the  survey,  a  serious  obstacle  was  met 
in  the  disclosure  that  a  “joker”  in  the 
debentures  or  bonds  provided  that  no 
passes  of  any  sort  should  be  issued, 
that  only  workers  for  the  Fair  be  ad¬ 
mitted  without  payment.  In  the  final 
analysis,  it  was  necessary  to  resort  to 
a  dubious  legal  ruling  that  members 
of  the  press  could  be  classified  as  Fair 
“workers”  and  passes  issued  on  that 
basis. 

Having  gained  this  point,  the  direc¬ 
tor  of  press  soon  found  that  this  was 
by  no  means  the  last  hurdle;  that  the 
Treasury  Department  had  sponsored 
and  put  through  the  executive  com¬ 
mittee  a  resolution  giving  the  Trea¬ 
sury  independent  control  over  revenue 
and  classifying  press  passes  as  revenue! 

The  director  of  press  was  told  in 
plain  language  that  he  was  not  to  be 
trusted  with  press  passes;  that  he  could 
not  “give  away  the  gate”;  that  he 
would  have  to  “requisition”  passes 
and  they  would  be  issued  by  the  Trea¬ 
sury  Department,  subject  to  Treasury 
veto. 

No  Further  Concessions 

Loud  as  were  his  protests,  the  direc¬ 
tor  of  press  gained  no  further  con¬ 
cessions,  and  as  the  day  for  the  open¬ 
ing  of  the  Fair  approached,  the  bone 
of  contention  remained  the  same; 
should  the  press  department  issue 
passes  and  carry  out  its  obligations 


to  the  press,  or  should  the  Treasury 
exercise  its  counting-room  power  over 
a  subject  entirely  foreign  to  money 
changers? 

Unfortunately,  at  this  stage  of  the 
game,  the  president  of  the  Corporation, 

Mr.  Whalen  by  name,  became  ill  and 
was  confined  to  his  home  for  several 
weeks.  Whether  he  could  have  over¬ 
come  the  might  of  the  Treasury,  is  a 
matter  for  conjecture.  In  any  event, 
the  Treasury  plunged  ahead  with  press 
pass  regulations  which  completely 
throttled  the  director  of  press,  and 
brought  about  adverse  reverberations 
from  coast  to  coast. 

No  Passes  Could  Be  Mailed 
First,  it  was  ruled  that  no  press 
passes  could  be  mailed  out — that  pub¬ 
lishers,  editors,  all  would  have  to  come 
up  to  the  counter  and  virtually  swear 
their  life  away  for  a  ducat.  It  also 
was  decreed  that  one  pass  to  a  man 
would  be  the  limit;  wives  and  children 
were  out.  Ultimately  the  Treasury 
consented  to  mail  out  passes  to  pub¬ 
lishers  of  daily  fxapers  and  their  wives. 

Before  the  mailing  was  one-half  fin¬ 
ished,  there  was  a  shortage  of  pass 
books.  The  treasury  had  secretly  cut 
the  print  order  from  10,000  to  3,000! 

Before  delivery  was  complete  the  Fair  | 

was  opien. 

Members  of  the  “working  press”  as¬ 
signed  to  daily  duty  at  the  Fair 
grounds  were  to  receive  season  books, 
but  all  other  editorial  workers,  below 
the  rank  of  publisher,  were  to  get 
either  six  admissions  or  a  one  day 
ticket.  When  six-day  books  were  de¬ 
livered.  it  was  discovered  they  were 
for  5  days  only,  and  good  only  on  con- 
.secutive  days.  Both  the  recipients  of  ' 
season  books  and  5  day  admissions 
must  sit  for  their  photographs,  wait  ‘ 

on  developing,  and  attach  the  pictures. 

While  the  picture- taking  made  for  : 

delays,  the  mechanical  setup  was  even  i 
worse.  J 

Dual  press  pa.ss  staffs  were  put  ^ 

ij.  the  same  office,  side  by  side —  ! 

one  of  press  men,  the  other  of  Trea-  || 
sury  men.  The  press  men  received  j 
applicants,  passed  upon  their  creden-  :j 

tials,  made  out  “requisitions”  and  i 

passed  them  along  to  the  Treasury  j| 
men,  who  (presto)  filled  out  second  r 

blank  forms,  and,  except  in  cases  of  ’ 

the  veto  urge,  finally  handed  out  the  , 

passes. 

Situation  “Far  from  Humorous" 

When  editors,  reporters,  writers, 

cameramen  began  arriving  from  out 

of  town,  faced  double  handling,  pic¬ 
ture  taking  and  delays,  and  found  no 
courtesies  for  their  wives,  the  situation 
was  far  from  humorous.  So  far,  in 
fact,  that  the  director  of  press,  in  des¬ 
peration,  ordered  his  man  in  the  press 
pass  bureau  to  take  cash  out  of  pocket, 
buy  tickets  for  the  wives,  and  store 
up  evidence  to  expose  the  idiocy  of 
the  rules.  Finally,  after  a  couple  of 
weeks  of  pressure,  the  Treasury  re¬ 
lented  and  agreed  to  recognize  wives 
of  out-of-town  applicants. 

This  amounted  to  discrimination 
against  members  of  the  local  working 
press — against  the  reporters  who  were 
writing  daily  stories  for  the  New  York 
papers  and  wire  services.  Protests 
were  registered  without  avail  Round 
robins  were  formed.  Numerous  other 
regulations  which  fretted  the  working 
press  were  made  the  subject  of  de¬ 
mands  far  beyond  the  power  of  the 
press  department  to  grant. 

Meantime,  the  Fair  was  running — 
running  smack  into  trouble.  We  had 
suddenly  acquired  a  “bad  press.” 

There  were  stories  of  hoisting  of  hotel 
rates,  of  high  prices  at  the  Fair,  of 
$1.25  hamburgers  (disguised  as  Salis¬ 
bury  steaks),  of  75  cent  sandwiches, 
of  $9.00  meals  at  the  French  pavilion, 
of  the  unfinished  amusement  zone,  of 
the  failure  of  the  “masses”  to  rush  to 
(Continued  on  page  27) 
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EDITOR  &  PUBLISHER 


sensations  of  the  century.  Both  Mr. 
Ingersoll  and  Time  have  asserted  there 
is  no  connection  between  Time  and 
the  newspaper  project. 


W  Publications  Research  in  its  offices 

llCW  111  la  It  in  the  Time-Life  Building,  14  West 

y  j  I  aa  I  ,  49th  Street,  in  the  work  of  crystallizing 

tJrillK0lY  to  the  best  ideas  of  accumulated  sug- 

^  gestions  into  what  some  have  pre- 

Appear  in  1939 

sensations  of  the  century.  Both  Mr. 
Publications  Research  Ingersoll  and  Time  have  asserted  there 

TT  -1  *11  connection  between  Time  and 

Marking  Tune  Until  All  the  newspaper  project. 

Details  Are  Worked  Out  Since  the  appearance  of  the  paper 

has  not  been  definitely  determined, 
Publications  Research,  Inc.,  which  no  dummies  have  been  shown  to  pros- 
for  the  past  year  under  the  aegis  of  pective  advertisers. 

Ralph  Ingersoll  and  Edward  Stanley  ^ 

has  been  surveying  the  New  York  daily  ,  ^  ^ 

newspaper  field  with  the  intention  of  K*  I  rtTltl'rrr't 

launching  a  radically  different  eve-  ^ 

ning  paper  using  new  printing  tech-  r'rrti  An  c 

niques,  is  marking  time  imtil  financial  ikllOWo  V  QV^UllOllO 
arrangements  have  been  completed  n  n  ■ 

and  definite  decision  has  been  made  Wltll  FOV;  KQ1S0S 
on  all  details  of  its  format  and  pub-  •*  ^  « 

lication.  Editor  &  Publisher  learned  Now  York  City  A^rGomGnt 
this  week.  To  Bg  Submittod  to 

Mr.  Stanley,  who  resigned  as  head  ^ruon  Momborship 
of  the  Associated  Press  Photo  Service  A  tpntativp  n<>w  mnfraet  hptwppn 


of  Publications  Research  in  its  offices  when  such  employe  is  engaged  as  a 
in  the  Time-Life  Building,  14  West  substitute  by  another  member. 


No  Duplication  of  Credits 

“It  is  agreed  that  the  spirit  and  pur¬ 
pose  of  this  provision  is  to  disallow 


dieted  will  be  one  of  the  newspaj^r  duplication  of  vacation  credits  on 


the  same  situation,”  a  clause  notes. 

Vacations  with  pay  are  to  be  taken 
in  addition  to  any  time  taken  off  by 
employes  on  account  of  accumulated 


Since  the  appearance  of  the  paper  overtime  or  for  any  other  reason. 

IS  not  been  definitely  determmed.  The  union  reserves  the  right  to  its 
>  dummies  have  been  shown  to  pros-  members  to  refuse  to  execute  all 
active  advertisers.  struck  work  received  from  or  destined 

■  for  unfair  employers  or  publications, 

A#  ^  X  X  contract  states. 

O  V^OUtlTCCCt  All  union  offices  are  prohibited  from 

,  supplying  composition  to  non-union 

Allows  Vacations  *  , 

The  new  contract  affects  employes 
\A7v4V«  Oavv*  oi  the  Times,  Herald  Tribune,  Joumal- 

VV  nn  *  ay#  X\aiS0S  American,  Mirror,  Journal  of  Com- 

\T  y  <->•  ■  merce,  News,  Post,  Sun,  World-Tele- 

Ngw  York  City  AgrGGRlGnt  gram.  Wall  Street  Journal,  Brooklyn 
To  Bg  SubmittGd  to  Citizen,  Long  Island  Daily  Star-Jour- 

Union  Memborship  , 

A  tentative  new  contract  between  IT  Tlict 

Typographical  Union  No.  6  and  the  ^  IVAllJX  AX*  JIXoi 
Publisher’s  Association  of  New  York  i  i 

City,  representing  12  newspapers,  was  JYiaKOS  Vi^iiaiT^OS  OI 


and  the  Wirephoto  system  exactly  a  Typographical  Union  No.  6  and  the 
year  ago  this  week  to  launch  the  pro-  Publisher’s  Association  of  New  York 


ect.  is  now  on  leave  until  all  details  City,  representing  12  newspapers,  was 
of  financing  are  worked  out  for  the  unanimously  accepted  by  the  mem- 
new  metropolitan  newspaper.  He  de-  be^s  of  the  Joint  Scale  Committee,  on 
dined  thU  week  to  venture  a  guess  Sept.  29.  The  agreement  will  be  sub- 
at  the  publication  date,  but  com-  mitted  to  the  Typographical  Union 

membership  for  a  vote  with  the  in- 
When  we  ojiened  up  our  offices  last  dorsement  of  the  international  and 
April  we  said  we  had  six  months  or  local  officers  on  Oct.  11.  If  accepted, 
a  year  to  go.  ’^e  year  isn’t  up  yet—  it  will  go  into  effect  Oct.  15.  For  two 


by  six  months. 


years’  duration,  it  will  expire  on  Oct. 


Mr.  Stanley  expressed  the  belief  14^  1941.  It  replaces  one  which  ex- 
that  if  the  war  had  not  started  in  pjred  June  30,  1938. 


Europe  “we'd  be  all  set  by  now.”  The 
war  has  made  the  financing  more 
difficult,  he  said,  and  this  has  held  up 
progress. 

“We  have  put  out  all  the  dummies. 


Wage  Increases 

Affecting  approximately  3,500  em¬ 
ployes  in  newspaper  composing  rooms, 
the  new  agreement  provides  wage  in¬ 
creases  for  workers  of  three  printing 


some  of  them  full  dress,  and  there  shifts-day,  night  and  lobster-and, 
isnt  a  thing  more  we  can  do  experi-  ^^e  first  time  in  the  history  of 
mentally,  so  I  m  taking  a  leave  until  newspaper  printing  employe  -  pub- 
the  staff  details  and  the  financing  is  Ugber  labor  relations  in  New  York 


completed.” 

1,000  Applications  on  File 

Because  nearly  1,000  applicants  have 


City,  workers  will  receive  vacations 
with  pay. 

Claude  M.  Baker,  president.  Inter- 


been  interviewed  or  placed  their  national  Typographical  Union,  who 
names  on  file.  Publications  Research  was  present  at  the  meetings  which 
has  discontinued  receiving  applications  resulted  in  the  joint  agreement,  was 


Att0mpt0d  6rib0 

WaukGgon  Ngws-Suii  Pub- 
lishGr  Accusgs  Co-publishGr 
of  Ngw  PapGr  ThGrG 

Sensational  charges  of  an  attempted 
bribe  on  the  part  of  William  Goldstein, 
Chicago  attorney  for  William  L.  Skid¬ 
more,  under  in¬ 
vestigation  for 
operating  a 
gambling  syndi¬ 
cate,  were  made 
this  week  by 
Frank  H.  Just, 
publisher  of  the 
Waukegan  (Ill.) 
News-Sun,  in 
connection  with 
the  publishing  of 
a  new  daily 
paper  in  Wauke- 
Frank  H.  Jujt  gan,  known  as 
the  Waukegan 


for  staff  berths  and  is  sending  the  instrumental  in  bringing  about  the  p^gf  of  which  Mr.  Goldstein  is  a  co¬ 
following  form  letter  “To  ’Those  Who  satisfactory  contract  settlement.  ,  ,,1 


publisher. 

Mr.  Just,  veteran  newspaper  pub¬ 
lisher,  charged  that  Skidmore’s  at- 


Were  Good  Enough  To  Say  They  The  new  wage  scale  and  hours,  Mr.  Just,  veteran  newspaper  pub- 
Would  Like  To  Work  With  Us”:  providing  weekly  increases  approxi-  hsher,  charged  that  Skidmore’s  at- 

“Publications  Research  Inc.  is  a  mating  $1.85,  $1.84,  and  $1.83,  for  day,  torney  had  offered  him  $100,000  in 
group  of  journalists  who  are  engaged  night  and  lobster  shifts,  respectively.  May,  1938,  if  the  News-Sun  would  not 
in  developing  a  new  form  of  daily  give  day  printers  $59.00  for  a  five-day  oppose  the  opening  of  gambling  rooms 
newspaper.  As  of  late  summer  1939,  week;  night  printers  $61.50  for  five  in  the  Bon-Air  night  club,  located  in 
their  experiments  with  trial  forms,  nights,  and  lobster  printers  $64.00  for  Lake  county.  Mr.  Goldstein  termed 
dummies,  etc.,  have  been  carried  a  week  of  five  shifts.  Day  and  night  the  charge  “ridiculous”  and  declared 
through  the  preliminary  stage  and  shifts  are  7M  hours  and  the  lobster  that  the  News-Sun  publisher  will  be 
work  on  them  will  not  be  resumed  shift  is  seven  hours.  called  upon  to  account  for  the  state- 


War  Clause 

A  war  clause  covering  wages  only 


be  for  some  months  more,  at  the  earli-  provides  that  those  terms  and  pro¬ 


work  on  them  will  not  be  resumed  shift  is  seven  hours.  called  upon  to  account  for  the  state- 

until  we  are  in  a  position  to  name  an  Vlfar  Clause  ment  later. 

actual  publication  date.  This  will  not  ^  war  clause  covering  wages  only  Testified  for  Grand  Jury 

be  for  some  months  more,  at  the  earli-  provides  that  those  terms  and  pro-  Mr.  Just  published  stories  of  the 

i  f  1  r  a  c  visions  may  be  altered  or  amended  alleged  bribery  attempt  in  his  news- 

1,  1  grateful  for  your  offer  0..  during  the  period  of  the  contract  only  paper  and  on  Aug.  27  testified  before 

help,  but  we  are  not  in  a  position  to  mutual  consent  of  the  publishers  the  federal  grand  jury  investigating 
avail  ourselves  of  it.  We  are  not  in-  union,  in  the  event  the  United  the  income  of  Skidmore, 

terviewing  applmants,  nor  will  we  states  becomes  engaged  in  a  war,  pro-  The  Waukegan  Post  began  publica- 

eyen  discuss  staff  problems  until  our  yided  that  30  days  notice  in  writing  is  tion  Sept.  5  under  the  ownership  of 
plans  are  more  definite.  given  by  the  party  demanding  such  Frank 'T.  Fowler,  Frank  T.  Fowler,  Jr., 

Careful  files  are  being  kept  and  will  opening.  and  Mr.  Goldstein.  The  latter  said 

be  consulted  when  and  as  the  time  Beginning  with  the  calendar  year,  the  Post  is  a  personal  undertaking 
comes.  Meanwhile,  your^  expression  j94q^  vacations  with  pay  shall  be  given  and  that  none  of  his  clients  is  inter- 


of  interest  is  appreciated.”  on  the  following  basis:  ested  in  the  venture. 

Can't  Appear  Before  Jan.  1  “(a)  Employes  who  have  held  sit-  Issuance  of  a  not-for-profit  state 

It  is  unlikely  that  the  new  daily  nations  during  the  entire  previous  charter  to  the  Waukegan  Post.  Inc., 
might  be  started  this  year.  Editor  &  calendar  year  shall  be  entitled  to  two  lor  publication  of  a  newspaper,  was 
Publisher  was  told.  Since  several  weeks’  vacation  with  pay  during  the  made  public  at  Springfield  this  week, 
months  will  be  required  by  the  spon-  next  calendar  year;  Listed  as  incorporators  were  the  Fow- 

sors  “when  and  if”  all  details  of  financ-  “  (b)  All  other  employes  hired  by  lors  and  Goldstein.  Capitmization  was 
ing  the  projected  paper  are  finally  the  office  shall  be  entitled  to  one  day’s  1,000  shares  of  $100  par  value 

worked  out,  publication  before  Jan.  1,  vacation  with  pay  for  each  26  days  common  stock. 

1940,  is  not  probable.  work  in  the  preceding  calendar  year.  TMiv  nnnCD 

Ralph  Ingersoll,  former  publisher  of  Such  vacation  credit  shall  be  earned  SEVtN-DA  I  ir  Ar Eti 

Time,  who  heads  the  new  venture  as  when  an  employe  is  working  on  a  sit-  The  Baton  Rouge  (La.)  Morning 

publisher,  is  continuing  his  work  on  nation,  working  as  an  extra,  or  when  Advocate  on  Oct.  2  became  a  seven- 
the  financial  details.  He  has  also  been  covering  the  vacation  of  another  em-  day  paper.  It  has  been  published  six 
active  with  Mr.  Stanley  and  the  staff  ploye,  but  no  credit  shall  be  earned  days  a  week. 


ested  in  the  venture. 

Issuance  of  a  not-for-profit  state 


1940,  is  not  probable. 


Ralph  Ingersoll,  former  publisher  of  Such  vacation  credit  shall  be  earned 
Time,  who  heads  the  new  venture  as  when  an  employe  is  working  on  a  sit- 


Off0rs  Laboratory 
T0sting  S0rvic0 
For  Advortising 

Journalism  School  to  Test 

AdvGrtisGd  Goods 
For  Publishors 

Syracuse,  N.  Y.  —  Oct.  2— To  aid 
newspaper  and  magazine  publishers  k 
making  advertising  more  effective,  a 
laboratory  testing  service  operatic 
through  the  School  of  Journalism  a: 
Syracuse  university  here  has  been  an¬ 
nounced  by  Dean  M.  Lyle  Spencer. 

A  testing  laboratory  has  been  or¬ 
ganized  which  will  investigate  adver¬ 
tised  products  as  well  as  machinery 
and  other  equipment  for  the  printing 
trade  on  the  request  of  publishers 
Co-operating  with  Dean  Spencer  and 
the  School  of  Journalism  in  the  proj¬ 
ect  are  Dean  Annie  L.  Macleod  oi 
Syracuse  university’s  College  of  Home 
Economics  and  Dean  Louis  Mitchell  of 
the  College  of  Applied  Science. 

Basic  Costs 

Co-operative  arrangement  makes 
available  the  Goudy  Typographic  lab¬ 
oratory  in  the  School  of  Journalism, 
laboratories  in  the  colleges  of  Home 
Economics  and  Applied  Science  and 
all  the  chemical  and  physical  researcli 
facilities  of  the  university.  Costs  of 
the  publishers  making  use  of  the  ser¬ 
vice  will  be  based  on  actual  labora¬ 
tory  expenses. 

Desire  to  aid  publishers  in  their  ef¬ 
forts  to  promote  truth  in  advertising  is 
the  motive  for  establishment  of  the 
laboratory  testing  service.  Dean 
Spencer  indicated  in  discussing  the 
project. 

“Fact  finding  is  basic  to  all  efforu 
to  bar  fraudulent  and  misleading  ad¬ 
vertising  from  newspapers  and  maga¬ 
zines,”  said  Dean  Spencer.  “Until  the 
publisher  is  able  to  determine  the 
merit  of  advertised  claims  he  is  pow¬ 
erless  to  discriminate  against  the  anti¬ 
social  advertiser.  | 

“Recent  Federal  Trade  commission 
charges  questioning  the  impartialitj' 
and  thoroughness  of  testing  services 
maintained  by  publishers  and  other 
commercial  companies  have  made  in¬ 
creasingly  apparent  the  need  for  > 
scientific  testing  agency  operating  un¬ 
der  auspices  whose  partiality  would 
not  be  open  to  question. 

Laboratoric*  Well  Equipped 
“Laboratories  of  a  great  universit}' 
appear  to  offer  the  most  thorough  and 
fair  testing  facilities  which  can  be 
made  available  anywhere.  Through 
making  the  services  of  such  labora-  | 
tories  available  and  acting  as  a  con¬ 
tact  point  between  publishers  and  the 
university  scientists,  the  School  cf 
Journalism  seeks  to  render  practical 
aid  in  increasing  the  prestige  and  ef‘ 
fectiveness  of  advertising.”  I 

The  new  project  is  in  line  with  test¬ 
ing  work  which  the  school  has  been 
carrying  on  quietly  for  many  months 
in  co-operation  with  manufacturers 
of  printing  and  engraving  equipment 
The  typographic  and  engraving  lab¬ 
oratories  now  house  several  piec«  d 
printing  and  engraving  machinerj 
placed  there  by  the  makers  for  test 
purposes. 

■ 

BEAVERBROOK  ARRIVES 

Lord  Beaverbrook,  London  newspa¬ 
per  publisher,  arrived  Sept.  30  ® 
New  York  aboard  the  U.  S.  liner  hwb' 
hattan.  Lord  Beaverbrook  denied  to 
I  reporters  that  he  had  come  to  this 
country  “to  sell  the  war”  to  Amer¬ 
icans.  He  departed  immediately  tor 
Montreal. 
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4  “Crazy”  U.  S.  Writers 
Get  to  Front  Unescorted 

Downs  of  INS  Tells  of  Drive  to  War  Zone  in 
Germany  in  His  Car  With  Three  Colleagues  .  .  . 
Polite  French  Officers  "Amused" 

By  KENNETH  T.  DOWNS 


HOWARD  SEES  HOOVER 

Roy  W.  Howard,  editor  of  the  New 
York  World-Telegram,  obtained  an 
extensive  interview  with  Herbert 
Hoover,  analyzing  the  former  Presi¬ 
dent’s  viewpoint  that  England  and 
France  cannot  be  defeated,  at  the 
Waldorf-Astoria  Hotel,  early  this 
week.  Mr.  Howard’s  story  appeared 
in  the  World-Telegram  on  Oct.  3  and 
was  released  simultaneously  to  the 
AP,  UP  and  INS  on  that  day. 

■ 

Macy's  Increases 


price  and  quality  are  paramount  at¬ 
tractions)  clicks  better  in  the  fall  than 
in  the  spring. 

9.  Response  to  each  succeeding  ad 
(on  same  item)  is  less  and  less  unless 
a  two-week  lay-off  occurs  between 
insertions. 

10.  Choice  of  item  is  the  least  im¬ 
portant. 

Slow  Progress  in  Television 

Harry  Boyd  Brown,  national  mer¬ 
chandising  manager,  Philco  Radio  and 
Television  Corp.,  said  television  “will 
be  no  factor  in  the  distribution  of 
merchandise  for  the  next  two  or  three 


How  four  American  correspondents,  weary  of  cooling  their  heels  in  Paris, 
made  the  first  unescorted  tour  of  the  Western  Front  on  Sept.  21-22  is  told  by 
Kenneth  T.  Downs,  chief,  Paris  bureau.  International  News  Service,  whose 
automobile  was  used  during  the  trip.  His  account  of  the  adventure,  written 
especially  for  Editor  &  Publisher,  was  wirelessed  to  New  York  on  Thursday. 
His  companions  on  the  trip,  according  to  an  earlier  message  to  Barry  Paris, 
INS  editor-in-chief,  were  Edgar  Ansel  Mowrer,  Chicago  News,  Edmund 
Taylor,  Chicago  Tribune,  and  Paul  Ward,  Baltimore  Sun. 

THE  TRIP  was  possible  only  because  sented  us  at  an  “inquiry”  where  an 


Effectiveness  of 
Newspaper  Ads 

Hollister  Tells  Boston 
Conference  of  Results 
Of  Store's  New  Formula 


of  the  unfailing  good  sense  of  the 
French  even  in  war  time,  and  sec- 


ble  only  because  sented  us  at  an  "inquiry  wnere  an  Boston,  Oct.  4 — The  11th  annual 
)od  sense  of  the  officer  said;  Boston  Conference  on  Distribution 

time,  and  sec-  “Of  course,  you  realized  that  you  held  here  this  week  heard  Paul  Hol- 

ondly  because  did  something  you  really  should  NOT  lister,  vice-president,  R.  H.  Macy  & 
Americans,  of  have  done.  But  you  are  like  some  of  Co.,  describe  the  results  of  a  three- 
w  h  o  m  the  our  young  aviators  who  sometimes  do  year  survey  of  newspaper  advertising 
French  are  fond,  unordered  jobs.  We  stick  them  in  bv  the  store  which  evolved  a  formula 
are  at  the  same  jail  for  a  week  and  then  give  them  the  for  determining  the  effectiveness  of 
time  considered  Legion  of  Honor.  these  ads  in  the  sale  of  merchandise 

slightly  crazy.  where  price  and  quality  were  the 

Hence  they  are  tjrlCIS©r-\JlOttSCllCtlClt  prime  attractions.  Macy  newspaper 


given  special  m-  M  ‘RftctftTT  Arr<anrv  advertising  dollar  now  produces  an 

dulgence.  We-W  DOSIOH  AgenCy  average  of  $7.70  in  sales  as  compared 

While  waiting  The  joining  of  forces  of  two  prom-  with  $5.36  before  the  study,  he  said, 
for  red  tape  of  inent  Boston  advertising  men  was  e  •  xx  aj  t  x’ 

official  passes  to  announced  Oct.  5  by  Louis  Glaser  t  u 

unwind  itself,  I  and  Allan  C.  Gottschaldt  now  asso-  Holhster  warned  that  the  “Macy 


these  ads  in  the  sale  of  merchandise 
where  price  and  quality  were  the 
prime  attractions.  Macy  newspaper 
advertising  dollar  now  produces  an 
average  of  $7.70  in  sales  as  compared 


Explains  Macy  Ad  Testing 

Mr.  Hollister  warned  that  the  “Macy 


Kenneth  T.  Downs  studied  the  situ-  ciated  as  Glaser-Gottschaldt,  Incor-  ™*sht  not  apply  to  other  retail 

ation  and  found  porated,  national  advertising  agency,  operations  but  that  the  approach  might 
that  there  was  no  special  law  against  President  of  the  agency  is  Mr.  Glaser,  useful  to  other  merchant.  From 
trying  to  make  a  trip  before  or  by  for  the  past  18  years  active  in  New’  f  store-wide  viewpoint,  the  Macy  ceiL 
September  21,  when  a  decree  banning  England  advertising  agency  circles  '  advertising  expenditures  is  3% 

travel  from  one  department  of  France  and  at  present,  president  of  the  Ad-  sales,  and  no  advertisement  of  a 
to  another  became  effective.  vertising  Club  of  Boston.  Allan  C.  special  sale  is  considered  successful 

I  conferred  with  some  of  my  col-  Gottschaldt,  formerly  president  of  his  brings  in  plus-over-normal 

leagues  who  were  enthusiastic  to  try  own  agency  in  Atlanta,  Ga.,  and  for  ‘o  contribute  to  the 

the  stunt.  the  past  year  connected  with  another  *  r  ^  ^  formula. 

Met  at  4  A.  M.  Boston  agency,  is  executive  vice-  ^ 

We  met  in  nitob  darkness  in  front  nresidenf  of  niaser-rtntfQeVialdt  28.300  newspaper  ads,  has  netted 


We  met  in  pitch  darkness  in  front  president  of  Glaser-Gottschaldt.  newspaper  aas,  nas  netted 

of  the  Hotel  Continental  at  4  a.m.  and  “All  of  the  personnel  of  Louis  Glaser.  ^  adver- 

did  not  even  allow  Edgar  Ansel  Inc.  will  be  associated  in  the  enlarged 

Mowrer  his  request  for  indulgence  in  agency,”  said  Mr.  Glaser,  “and  in  ad-  ^  'oday,  he  added.  , 

a  cup  of  coffee.  dition,  we  are  making  further  per-  .  advertisement,  dmded 

We  lammed  out  into  the  blackness  sonnel  increases  to  become  effective  (minus  normal  sales  of  the 

at  60  miles  an  hour  with  nothing  but  after  our  removal  to  larger  offices  oppsrtment)  gives  the  percentage  draw 
faint  blue  lights  to  guide  us  at  all.  in  the  Statler  Building.”  advertisement,  he  explained. 

By  dawn,  we  were  well  out  of  Paris  Included  in  the  staff  of  Glaser-  "Hunches'*  from  3-Year  Study 
and  encountering  the  first  sentries.  Gottschaldt  are  Everett  Doten,  in  Listing  “hunches”  gleaned  from  the 
Repeatedly,  after  examination  of  our  charge  of  media  and  radio  production,  three-year  study,  Mr.  Hollister  evalu- 
passports  and  press  cards,  the  “wacky  and  Norman  Mac  Lellan,  production  ated  the  importance  of  10  elements  in 

Americans”  were  allowed  to  pass,  nianager.  Among  the  clients  of  the  newspaper  advertising,  in  this  order: 

Two  or  three  times  when  we  were  agency  are  New  England  Coke  Com-  1.  Rem  and  advertised  price, 
halted  our  plans  seemed  to  be  ditched,  pany,  S.  H.  Knopf  Company,  United  2.  Comparative  price, 

but  we  backtracked,  sought  country  Farmers  Co-operative,  International  3.  Days  affecting  the  sale, 

rails  and  detours  and  managed  to  con-  Sawyer  &  Company.  4.  Size  of  the  advertisement. 


As  I  forecast  from  the  results  of  my 
experiences  in  Spain,  the  going  got 


easier  the  closer  we  approached  to  white  of  the  Emporia  (Kan.)  Gazette 
ffie  front,  where  everybody  invariably  ^j,o  conducted  a  column  “Take  a 
was  more  cordial  and  less  concerned  Look”  in  the  New  York  Post  in  August 
with  red  tape  where  realistic  concerns  during  Franklin  P.  Adams  absence  or 
were  plentiful.  ic  — 


Reach  German  Soil 

When  we  attained  our  goal  on  Ger¬ 
man  soil,  we  reported  ourselves  fully 
at  headquarters.  Amused  officers  fed 
up  gossip  and  news  for  a  couple  of 


agency  are  New  England  Coke  Com-  1.  Rem  and  advertised  price, 
pany,  S.  H.  Knopf  Company,  United  2.  Comparative  price. 

Farmers  Co-operative,  International  3.  Days  affecting  the  sale, 

pany  and  Sawyer  &  Company.  4.  Size  of  the  advertisement. 

XAniT-rr-  r*r\1  TTW/IWT  of  newspaper  (“any  New 

WllllCi  WKlllIiO  COLUMN  York  newspaper  will  do  a  good  or  poor 
W.  L.  White,  son  of  William  Allen  job.  depending  upon  other  elements”). 
White  of  the  Emporia  (Kan.)  Gazette.  6.  Cost  of  space  should  not  exceed 
who  conducted  a  column  “Take  a  one  day’s  normal  sales  (of  the  depart- 
Look”  in  the  Neio  York  Post  in  August  ment). 

during  Franklin  P.  Adams  absence  on  7.  Specials  should  be  advertised 
vacation,  is  continuing  the  column  in  when  trend  of  normal  sales  in  that 
that  paper.  Mr.  White  writes  his  department  are  trending  upwards. 


daily  column  in  Emporia. 


8.  Response  to  sale  advertising  (where 


INS  LEVIES  "WAR  ASSESSMENT" 


hours  while  our  cases  undoubtedly  INTERNATIONAL  NEWS  SERVICE,  effective  Oct.  1,  invoked  an  emergency 
®  thorough  checking.  clause  in  its  contracts  levying  an  additional  159^  assessment  on  its  pub- 

^en  were  were  taken  to  another  Rshers  to  take  care  of  the  heavy  expenditures  made  in  covering  the  war 
and  important  headquarters,  where  we  abroad.  The  clause  states  that  in  the  event  of  extraordinary  expienditures 
was\t^°  ^  reminded  that  France  jjjg  bag  the  privilege  of  making  a  257f  additional  assessment.  Walter  Moss, 
i.w  INS  sales  memager,  told  Editor  &  Publisher  that  his  organization’s  expenses 

were  to  ,  *  y°“  had  increased  $10,000  per  week  during  the  war.  The  United  Press,  which  has 

contemplate  future  voyages,  it  will  be  •  i  i  •  .  u  u  j  •  u 

a  good  idea  to  obtain  military  passes.”  f  similar  clause  in  its  contracts,  has  been  considering  su^  a  inove,  it  was 
We  were  then  given  two-day  safe  learned  Thursday  night.  U.P.  expenditures  have  been  $125,000  above  normal 
conduct  passes  and  the  credentials  to  since  the  war  began,  it  was  learned.  The  board  of  directors  of  the  Associated 
return  to  Paris.  Press  also  has  the  privilege  of  levying  an  additional  assessment  on  its  mem- 

It  was  as  simple  as  that.  bers.  The  board  in  session  in  New  York  when  E.  &  P.  went  to  press,  had  not 

Somebody  stirred  up  a  rumpus  announced  any  decision  on  this  matter.  It  met  Tuesday,  Wednesday  and 
when  we  got  back.  Mowrer  repre-  Thursday  in  regular  fall  session. 


years”  nor  perhaps  not  for  seven  years. 
Sales  of  television  receivers  have  been 
relatively  minute  in  the  New  York 
City  area,  totaling  only  400  in  five 
months,  he  pointed  out.  “We  would 
probably  be  optimistic  to  estimate 
sales  of  more  than  2,000  receivers  by 
next  year.  We  could  easily  be  exag¬ 
gerating  if  we  prophesied  more  than 
10,000  television  instruments  in  use  in 
American  homes  by  1941.” 

Mr.  Brown  sees  television  as  a 
powerful  advertising  medium  for 
fashion  items  in  the  apparel  field  and 
in  the  demonstration-sales  of  mechan¬ 
ical  appliances  like  washing  machines, 
vacuum  cleaners,  etc. 

Advertising  has  become  a  distinctly 
American  institution,  Don  Francisco, 
president  Lord  &  Thomas,  told  the 
conference  in  an  address  on  “Adver¬ 
tising — An  Essential  Ingredient  of 
Democracy.”  He  termed  advertising 
“the  promoter  of  free  enterprise,  the 
voice  of  free  competition  and  the  sym¬ 
bol  of  free  choice.” 

“The  stimulation  of  interest  and  de¬ 
mand  on  the  part  of  large  numbers 
of  our  pieople  is  the  motive  power  be¬ 
hind  our  economy,  and  advertising  is 
largely  respionsible  for  that,”  Mr. 
Francisco  said.  “Just  as  freedom  of 
the  press  is  a  symbol  of  political  free¬ 
dom,  so  advertising  is  a  symbol  of 
economic  freedom — freedom  of  the  in¬ 
dividual  enterprise  to  win  and  hold 
the  patronage  of  the  individual  cus¬ 
tomer  —  freedom  of  the  individual 
customer  to  give  his  patronage  to  that 
enterprise  which  merits  it.” 

■ 

Annual  Statements 
Sho'w  N.  Y.  Net  Gain 

Annual  statements  of  ownership 
which  appeared  this  week  in  New 
York  newspapers  disclosed  a  net  gain 
of  255,863  copies  in  total  circulations 
over  the  previous  12-month  period. 

Total  newspaper  circulation  for 
New  York  City,  not  including  foreign 
language,  financial  or  neighborhood 
papers,  is  10,051,842,  according  to  the 
publishers’  statements.  For  the  pre¬ 
vious  12-month  period  the  statements 
published  in  1938  showed  circulations 
totaling  9,795,979. 

Becau.se  .seven-day  average  figures 
were  published  by  four  papers  it  can 
not  be  determined  at  this  time  what 
fluctuations  took  place  in  their  daily 
and  Sunday  circulations.  Only  actual 
gains  disclosed  by  the  statements  are 
for  the  Daily  Neios,  Sunday  News, 
Daily  Mirror  and  Sunday  Mirror,  but 
their  increases  were  more  than  suffi¬ 
cient  to  offset  the  lower  figures  shown 
by  all  other  metropolitan  papers. 

The  circulation  figures  for  1939  and 
1938  follow: 


Times  (7-«lay  av.) . 

Herald  Trihune  (7-day  avj 

Sun  . 

World-TeleRrani  . 

Daily  News  . 

Sunday  News  . 

Mirror  . 

Sunday  Mirror  . 

P(«l  . 

Journal  American  (7day 

av.)  . 

Hrooklyn  Kajfle  (7-<lay  av. ) 


1.841.526  1.761,075 
3.363.507  3, 178.063 
752.949  725,378 

1.471,674  1.438,163 
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AP  Editors  to  Discuss 
War  Coverage 

Symposium  to  Feature  Oct.  12-14  Sessions  in 
N.  Y.,  First  in  East  .  .  .  Deuell,  Choate  Among 


Kansas;  R.  H.  McCaw,  night  managing 
editor,  the  New  York  Times;  Frank 
S.  Hoag,  publisher,  Pueblo  Star- 
Journal  and  Chieftain;  Roy  Roberts, 
managing  editor,  Kansas  City  Star; 
George  D.  Perry,  editor,  Saginaw 
(Mich.)  News;  Palmer  Hoyt,  publisher, 
Portland  Oregonian,  and  others. 
FRIDAY,  OCT.  13 
9:45  a.m. — The  Pictures:  William  P. 
Steven,  managing  editor,  Tulsa  Trib- 


Western  Front 
Tour  Made  By 
10  U.  S.  Writers 


Group  on  First  Official 
Tour  Observes  Action, 
Visits  Maginot  Line 


17  New  Speakers  Lisi 

COVERAGE  of  the  European  War  will 
be  the  principal  topic  discussed  by 
the  Associated  Press  Managing  Editors 
at  their  eighth  annual  meeting  to  be 
held  at  the  Waldorf-Astoria  Hotel, 
New  York.  Thursday,  Friday  and 
Saturday,  Oct.  12-14. 

A  s3miposium  by  managing  editors 
on  the  AP’s  war  coverage  will  feature 
the  Thursday  afternoon  session,  which 
is  devoted  entirely  to  “The  Associated 
Press  and  the  War.”  it  was  announced 
this  week  by  Nat  R.  Howard,  editor 
of  the  Cleveland  News  and  chairman 
of  the  AP  editors’  organization.  Kent 
Cooper,  AP  general  manager.  Lloyd 
Stratton,  assistant  general  manager 
who  has  just  returned  from  Europe, 
and  other  AP  executives  will  discuss 
various  angles  of  the  AP's  coverage. 

Largest  List  of  New  Speakers 
More  new  speakers  will  appear  on 
the  three-day  program  than  at  any 
previous  AP  editors  convention.  Four 
of  the  17  new  speakers  listed  will  take 
part  in  the  war  symposium.  They  will 
include  S.  L.  Latimer.  Columbia 
(S.  C.)  State;  Robert  B.  Choate,  Bos¬ 
ton  Herald  and  Traveler;  W.  J.  Mc- 
Gifhn,  of  the  McGiffin  ptapters  of  Kan¬ 
sas.  and  Frank  S.  Hoag,  publisher, 
Pueblo  (Colo.)  Star-Journal  and 
Chieftain. 

Harvey  Deuell.  managing  editor. 
New  York  Daily  News,  will  app>ear  on 
an  AP  program  for  the  first  time  when 
he  speaks  on  “The  Effective  Editing  of 
News  Pictures”  at  the  Friday  after¬ 
noon  session.  The  second  day  will  be 
devoted  entirely  to  discussion  of  pic¬ 
ture  service  and  the  use  of  photos. 
New  .sp>eakers  on  Friday  and  their 
topics  include  J.  Loy  Maloney;  Chi¬ 
cago  Tribune,  “Color  Developments”; 
Thomas  B.  Sherman,  editor  of  “Pic¬ 
tures.”  St.  Louis  Post-Dispatch,  “Color 
and  Rotogravure";  Charles  E.  Fell, 
Birmingham  News  and  Age-Herald, 
'We  Dropp)ed  Roto  For  Black  and 
White”;  Frank  Dennis,  assistant  man¬ 
aging  editor;  Oklahoma  City  Times, 
'Pictures  and  the  Laws  of  Libel”; 
and  Phil  D.  Adler,  publisher,  Kewanee 
(Ill.)  Star-Courier;  Brodie  S.  Griffith, 
Charlotte  (N.  C.)  News,  and  Harry  F. 
Landon,  Watertown  (N.  Y.)  Times, 
whose  topic  will  be  “Using  Telemats.” 

Address  AP  for  First  Time 

Others  speaking  before  the  AP  edi¬ 
tors  for  the  first  time  and  their  topics 
include:  Roger  Connolly,  New  Haven 
Register,  “The  AP  Spnjrts  File  from  the 
Outside”;  John  L.  Morrison,  editor  and 
publisher,  Greenville  (Pa.)  Record- 
Argus,  “The  AP  Logotype  in  ‘Middle 
America,’  ”  a  discussion  of  what  the 
AP  Ls  doing  to  backstop  the  small  city 
papers;  David  Patten,  Providence 
(R.  I.)  Evening  Bulletin,  “The  Story 
Must  Be  Kept  Short!”,  all  of  whom 
will  speak  at  the  opening  session 
Thursday  morning;  and  William  L. 
Powers,  Youngstown  (O.)  Vindicator, 
■‘A  Constructive  Criticism  of  AP  Edit¬ 
ing,”  and  George  G.  Crawford,  Wau¬ 
kegan  (Ul.)  News-Sun,  “What  Shall 
We  Do  With  the  Saturday  Evening 
Paper?”,  are  scheduled  for  the  Sat¬ 
urday  morning  session  devoted  to 
‘talking  shop”  and  general  problems 
after  two  days  of  concentration  on 
AP  subjects. 

Mr.  Howard  will  preside  at  the 


ted  .  .  .  300  to  Attend 

closed  sessions  on  the  Starlight  Roof  of 
the  Waldorf.  In  announcing  the  pro¬ 
gram.  he  said  a  large  attendance  from 
New  England  and  eastern  seaboard 
cities  is  anticipated  because  it  will  be 
the  first  meeting  held  in  New  York. 
The  group  was  organized  in  French 
Lick,  Ind.,  in  1932.  More  than  300 
editors  are  expected. 

Many  of  the  AP  editors  will  have 
their  first  opportunity  to  inspect  the 
new  AP  building  at  50  Rockefeller 
Plaza.  Informal  trips  may  be  ar¬ 
ranged  at  the  seventh  floor  informa¬ 
tion  desk  in  the  AP  building  between 
9  a.m.  and  5:30  p.m.  to  permit  the 
editors  to  see  how  the  AP’s  “wheels  go 
’round”  in  the  New  York  headquart¬ 
ers. 

Entertainment  features  include  a 
luncheon  on  Thursday  with  Arthur 
Hays  Sulzberger,  publisher  of  the 
New  York  Times,  as  host,  the  annual 
dinner  to  be  held  Friday  night  in  the 
Starlight  Roof,  and  a  visit  to  the 
New  York  World’s  Fair  on  Saturday 
afternoon. 

The  complete  program  follows: 

THURSDAY,  OCT.  12 
Registration,  9  a.m.  on,  outside  Star¬ 
light  Room;  $10  fee.  Your  badge  is 
your  ticket  of  admission  to  the  ses¬ 
sions  and  to  the  annual  dinner  Friday 
evening. 

N.  R.  Howard,  chairman 
9:30  a.m. — Address  of  welcome  (if 
any).  Discussion  of  the  Associated 
Press  news  file — Byron  Price,  exec¬ 
utive  editor  AP.  From  Washington — 
Brian  Bell,  chief  of  Washington  bureau 
AP.  What  Happens  to  Washington 
News  in  War  Times? — Ben  McKelway, 
managing  editor,  Washington  Star; 
Hal  O'Flaherty,  managing  editor,  Clii- 
cago  Daily  News.  The  Expanding 
Markets — Claude  A.  Jagger,  financial 
editor  AP.  The  1939  SpKirts  Digest — 
Herbert  Barker,  sports  editor  AP. 
The  AP  Sports  File  from  the  Outside 
— Roger  Connolly,  managing  editor. 
New  Haven  Register.  The  AP  Logo¬ 
type  in  “Middle  America” — John  L. 
Morrison,  editor  and  publisher,  Green¬ 
ville  (Pa.)  Record-Argus,  Back¬ 
grounding  the  News— Alexander  F. 
Jones,  managing  editor,  Washington 
Post.  The  Story  Must  Be  Kept  Short! 
— David  Patten,  managing  editor. 
Providence  (R.  I.)  Evening  Bulletin. 
What’s  News  in  the  Features? — M.  J. 
Wing,  editor  AP  feature  service. 

12:30  p.m. — A  luncheon  to  the  man¬ 
aging  editors  by  Mr.  Arthur  Hays 
Sulzberger  of  the  New  York  Times. 

Session  on  War  Coverage 

2  p.m. — The  Associated  Press  and 
the  War:  The  War  News  Desk — John 
Evans,  foreign  editor,  AP.  Tell  Us 
About  the  War! — DeWitt  Mackenzie, 
war  columnist,  AP.  Fresh  From  the 
War  Zone — Lloyd  Stratton,  assistant 
general  manager,  AP.  Abroad  With 
the  AP  This  Summer — John  P.  Harris, 
the  Harris  Newspapers,  Hutchinson, 
Kan.  The  Persons  and  the  Personal¬ 
ities  with  the  AP  in  Europe — Kent 
Cooper,  general  manager  AP. 

A  symposium  by  managing  editors 
on  the  war  coverage:  S.  L.  Latimer, 
Jr.,  managing  editor,  Columbia  (S.  C.) 
State;  Robert  B.  Choate,  managing 
editor,  Boston  Herald  and  Traveler; 
W.  J.  McGiffin,  the  McGiffin  papers  of 


line,  chairman.  AP  Pictures,  Their 
Use,  and  Their  Production — F.  A. 
Resch,  executive  picture  editor  AP, 
leading  a  panel  discussion  of  AP  pho¬ 
tographers  on  picture- taking,  equip¬ 
ment,  and  coverage.  (This  is  a  closed- 
session  topic  for  member  editors  and 
AP  staff  men.)  Preparing  Pictures 
for  Publication — S.  J.  McNally,  AP 
Telemat  editor.  (This  is  a  closed-ses¬ 
sion  topic.)  Notes  on  Engraving — 
W.  J.  McCambridge,  assistant  general 
manager  AP.  (This  is  a  closed-session 
topic.)  Color  Developments — J.  Loy 
Maloney,  managing  editor,  Chicago 
Tribune.  The  Picture  Sections:  Color 
and  Rotogravure — Thomas  B.  Sher¬ 
man.  editor  of  Pictures.  St.  Louis  Post- 
Dispatch.  “We  Dropped  Roto  for 
Black  and  White” — Charles  E.  Fell, 
managing  editor,  Birmingham  News 
and  Age-Herald. 

12:45  p.m. — Informa.l  luncheon. 

Deuell  to  Speak 

2  p.m. — The  Effective  Editing  of 
News  Pictures — Harvey  Deuell,  man¬ 
aging  editor.  New  York  Daily  News. 
Reader  Interest  in  Pictures — By  a  staff 
photographer.  New  York  News.  Pic¬ 
tures  and  the  Laws  of  Libel — Frank 
Dennis,  assistant  managing  editor, 
Oklahoma  City  Times.  Using  Wire- 
photos  on  a  Picture  Page- — We  do: 
Stanley  P.  Barnett,  managing  editor. 
Cleveland  Plain  Dealer.  We  scatter 
them;  C.  G.  Wellington,  assistant  man¬ 
aging  editor,  Kansas  City  Star-Times. 
We  Want  Feature  Pictures  by  Wire- 
photo — -Hugh  Kane,  managing  editor 
Cleveland  News.  The  News  Picture 
File — Hal  O’Flaherty,  managing  edi¬ 
tor,  Chicago  News.  My  Hat  Is  Off  to 
the  Morgue — George  Healy,  Jr.,  man¬ 
aging  editor.  New  Orleans  Times- 
Picayune.  Using  Telemats:  Phil  D. 
Adler,  publisher,  Kewanee  (Ill.)  Star- 
Courier.  Brodie  S.  Griffith,  managing 
editor,  Charlotte  (N.  C.)  News.  Harry 
F.  Landon.  managing  editor.  Water- 
town  (N.  Y.)  Times,  Using  Abbrevi¬ 
ated  Wirephoto:  R.  W.  Simpson,  man¬ 
aging  editor,  Tampa  (Fla.)  Morning 
Tribune;  John  M.  (D’Connell,  Jr.,  man¬ 
aging  editor,  Bangor  (Me.)  Evening 
News.  The  Wirephoto  Service — Neil 
D.  Swanson,  assistant  managing  editor, 
Baltimore  Evening  Sun. 

7:30  p.m. — The  AP  dinner. 

SATURDAY,  OCT.  14 

9:30  a.m. — Talking  Shop:  A  Con¬ 
structive  Criticism  of  AP  Editing — 
William  L.  Powers,  managing  editor, 
Youngstown  (O.)  Vindicator.  What 
Shall  We  Do  with  the  Saturday  Eve¬ 
ning  Paper? — George  G.  Crawford, 
managing  editor,  Waukegan  (Ill.) 
News-Sun.  An  Editor  Goes  Back  to  the 
Copy  Desk,  With  and  Without  AP — 
Betsil  L.  Walters,  editor,  Minneapolis 
Star-Journal.  Report  of  the  executive 
committee. 

12:30  p.m. — Associated  Press  Man¬ 
aging  Editors  Day  at  the  World  of 
Tomorrow,  Flushing,  L.  I. 

BOOK  FAIR  ' 

Boston,  Oct.  2 — This  year’s  Book 
Fair  conducted  annually  by  the  Boston 
Herald-Traveler  will  mark  two  inno¬ 
vations  here:  admission  of  25  cents 
will  be  charged,  where  heretofore 
tickets  were  free;  and  the  event  will 
be  staged  in  the  ^ston  Garden  (seat¬ 
ing  17,000).  Robert  B.  Choate,  man¬ 
aging  editor  of  the  two  papers,  will 
open  the  Fair  which  runs  from  Oct. 
23  through  Oct.  28. 


The  first  officially  conducted  tour 
for  newspapermen  to  observe  front 
line  fighting  from  the  French  side  of 
the  western  front  was  made  Oct.  3. 
when  a  group  of  10  American  corre¬ 
spondents  saw  a  German  patrol  in  a 
dawn  skirmish  400  yards  from  the 
French  advance  lines  in  the  Wamdt 
Forest,  near  the  German  village  of 
Lauterbach.  The  trip  included  an  in¬ 
spection  of  one  of  the  main  defense 
works  of  the  Maginot  line,  the  first 
made  by  newspapermen. 

Signed  Waivers  of  Responsibility 
The  writers,  who  signed  waivers 
absolving  the  French  Government  of 
responsibility  for  their  lives  before 
going  to  the  front,  witnessed  the  Ger¬ 
man  patrol’s  attack  from  the  French 
observation  post  in  a  former  (jrerman 
Customs  House.  After  the  patrol  was 
repulsed,  two  German  machine  gun¬ 
ners  killed  in  action  were  brought 
back  from  No-Man’s-Land  with  a 
captured  machine  gun.  Some  of  the 
most  graphic  copy  yet  produced  by 
the  war  resulted  from  the  newspa¬ 
permen’s  silent  inspection  of  these 
two  members  of  “the  advance  guard 
of  the  vast  army  of  this  war’s  dead,” 
as  one  correspondent  described  them. 

All  of  Tuesday  was  spent  on  a  wide 
plain  between  the  Maginot  and  Sieg¬ 
fried  lines.  Although  the  day  was 
‘"relatively  quiet,”  there  was  ceaseless 
gunfire  from  French  and  German  artil¬ 
lery  and  infantry. 

Their  inspection  of  the  inner  re¬ 
cesses  of  one  of  the  Maginot  line’s 
main  forts  marked  the  first  time  that 
any  foreign  newspaper  man,  in  fact 
any  one  below  the  rank  of  a  friendly 
cabinet  member  or  a  general,  had  ever 
been  permitted  to  see  one  of  these  de¬ 
fense  works. 

Arranged  by  Gen.  Gamelin 

The  tour  of  the  front  was  made  by 
the  newspapermen  at  the  special  in¬ 
vitation  of  General  Maurice  Gamelin. 
They  were  accompanied  by  two 
American  military  attaches.  Col. 
Horace  Fuller  and  Lieut.  Col.  Sumner 
Waite,  who  had  helped  the  correspond¬ 
ents  to  arrange  the  trip. 

Newspapermen  on  the  tour  included 
Henry  C.  Cassidy,  AP;  H.  R.  Knicker- 
bocker,  INS;  Ralph  Heinzen,  UP;  P-  J- 
Philip.  New  York  Times;  William  Bird. 
New  York  Sun:  John  Elliott,  New 
York  Herald  Tribune;  Edgar  Ansel 
Mowrer,  Chicago  Daily  News;  Paul 
Ward,  Baltimore  Sun.  Names  of  two 
of  the  writers  could  not  be  ascertained 
on  Thursday. 

The  Americans  were  entertained  at 
luncheon  at  an  officers  mess  in  a  vil¬ 
lage  within  the  French  line  “with 
food  and  wine  as  good  as  one  can  ever 
get  in  Paris.” 

LONDONER  GETS  JOB 

Philadelphia,  Oct.  2  —  Among  the 
eyewitness  of  the  Courageous  sinking 
off  the  coast  of  England  was  Dick 
Reagan,  a  twenty-one-year-old  foC' 
mer  reporter  for  the  London  Daily 
Mail.  Reagan  arrived  here  last  week 
on  the  American  freighter  Collings¬ 
worth  which  had  rescued  52  seamen 
from  the  ill-fated  carrier.  Promptly- 
the  enterprising  youngster  sold  s 
front-page  by-line  story  on  what  « 
had  seen  to  the  Evening  Bulletin  ®n 
then  landed  a  regular  job.  He  is  to 
report  for  duty  next  week. 
a  native  of  Massachusetts,  has  Iw 
in  England  since  he  was  five  years  ol 
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biased  service,  when  the  agency  is 
thinking  first  of  results  to  the  client 
rather  than  the  amount  of  commission- 
able  advertising.” 

Mr.  Cowan  states  that  to  date  his 
agency  has  not  signed  any  accounts 
as  a  result  of  its  recent  letters  explain¬ 
ing  the  fee  idea. 

IF  THE  PHRASE  were  not  so  hack-  According  to  Mr.  Cowan,  sometimes  “We  are  not  trying  to  stir  up  con¬ 
neyed  we  would  say  that  a  cloud  no  the  commission  on  an  account  is  less  troversy,”  he  says.  “We  believe  in 
bigger  than  a  man’s  hand  can  be  seen  than  the  actual  cost  of  servicing  it,  the  idea  and  feel  that  it  will  be  recog- 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 

Cowan  &  Dengler  Push  Fee  System 


Stuart  D.  Cowan  H.  W.  Dengler 

on  the  advertising  agency  horizon. 

It  is  the  Cowan  &  Dengler  fee  sys¬ 
tem  of  handling  advertising  accounts, 
and  at  some  future  date  it  may  prove 
to  be  a  basic  advance  in  the  agency 
business. 

Flaws  in  Commission  System 

The  Cowan  &  Dengler  agency  be¬ 
lieves,  without  talking  too  loud  or 
lighting  too  many  fire  crackers  under 
established  accounts,  that  there  are 
some  flaws  in  the  commission  system, 
that  it  may  tempt  an  agency  to  over¬ 
sell  a  client  on  paid  space  or  to  fail 
to  develop  other  activities  which 
might  be  valuable  to  the  client  though 
non-commissionable  to  the  agency. 
It  deals  too  much  with  advertising 
per  se,  and  does  not  trouble  itself 
with  other  factors  of  the  client’s 
business,  his  product  and  sales  prob¬ 
lems. 

This  week  we  asked  Stuart  D. 
Cowan  of  Cowan  &  Dengler  to  give 
us  his  views  on  the  subject.  A  stocky. 


sometimes  much  more.  Cowan  & 
Dengler  study  an  account  and  set  a 
fee.  It  is  entirely  possible,  Mr.  Cowan 
says,  that  the  commission  would 
amount  to  only  $20,000,  while  the  fee 
might  be  $35,000.  However,  if  the 
commission  is  more  than  the  fee,  then 
the  surplus  is  put  into  a  reserve  and 
exp>ended  for  unusual  service  by  the 
agency,  for  research,  packaging,  etc. 
The  client  never  gets  a  rebate. 

“W’e  have  never  tried  cut  rates  and 
we  never  will,”  Mr.  Cowan  says.  “The 
fee  system  does  not  mean  that.  We 
bill  space  at  card  rates,  and  if  the 
commissions  exceed  the  fee  the  sur¬ 
plus  goes  into  a  reserve  fund.” 

Few  Repercussions 

Perhaps  it  is  because  of  the  con¬ 
servative  way  in  which  Cowan  & 
Dengler  have  presented  the  fee  idea 
that  there  are  few  repercussions  from 
the  agency  field.  There  has  been  an 
exchange  of  letters  with  the  Four  As, 
but  friendly.  Nevertheless,  Mr. 
Cowan  and  Mr.  Dengler  are  working 
quietly  to  promote  the  idea.  In  Aug¬ 
ust  the  agency  sent  a  broadside  to 
national  advertisers,  which  said, 
among  many  other  things,  that  the  fee 
system  eliminates  “overemphasis  on 
commissionable  billing.” 

A  second  circular  was  sent  on  its 
way  recently.  Many  inquiries  have 
been  received,  but  only  perhaps  10  or 
15  are  of  immediate  interest,  Mr. 
Cowan  admits.  But  he  is  content  to 
let  the  idea  germinate  and  grow  with¬ 
out  too  much  agitation  of  the  soil. 

The  most  recent  broadside  gave  as 
“an  example  which  demonstrates  the 


nized  in  time  just  as  other  new,  prac¬ 
tical  business  ideas  have.  We  want 
business,  of  course,  but  we  also  want 
to  be  constructive.” 

Principals  of  Cowan  &  Dengler  are 
Mr.  Cowan  and  H.  W.  Dengler.  The 
agency  was  incorporated  in  1924.  For 
10  years  prior  to  joining  with  Mr. 
Dengler,  Mr.  Cowan  was  with  J.  Wal¬ 
ter  Thompson.  Mr.  Dengler  for  12 
years  had  been  on  the  staff  of  Ivy  Lee. 

The  agency  handles  the  accounts 
of  the  Bankers  Trust  Company,  Amer¬ 
ican  Agricultural  Chemical  Co.,  Lone 
Star  Cement  Corporation,  Burry  Bis¬ 
cuit  Corporation,  Thomas  Textile 
Company,  Produits  Nina,  Inc.,  and  a 
group  of  12  insurance  companies. 

■ 

Last  Automobile 
Preview  Held 
In  Detroit 

By  HIL  F.  BEST 

Detroit,  Oct.  3 — This  week  saw  the 
last  of  the  automobile  previews.  Ford 
held  its  1940  showing  on  Monday  and 
will  announce  on  Oct.  6.  Detroit  pa¬ 
pers  carried  complete  description  and 
pictures  in  Oct.  2  issues. 

Chevrolet  held  a  special  get-together 
at  the  Recess  Club  today  and  pre¬ 
sented  the  1940  car  which  will  be  an¬ 
nounced  Oct.  14. 

Friends  Through  Advertising 

It  has  been  said  that  Chevrolet  had 
more  friends — or  fewer  enemies — than 
any  other  automobile  manufactured.  I 
have  often  wondered  why,  and  it  was 
a  small  town  publisher  that  gave  me 
the  answer  recently.  He  said  in  a  let- 


tising  is  beginning  to  appear  in  many 
parts  of  the  country. 

Cadillac-LaSalle  is  holding  its  dealer 
convention  Tuesday  in  Detroit  with 
an  attendance  of  1500  field  retail  rep¬ 
resentatives.  Announcement  copy  will 
appear  about  Oct.  20  according  to  pres¬ 
ent  indications. 

The  series  of  automobile  shows 
which  starts  with  the  big  National 
Show  in  New  York  Oct.  15  is  keeping 
everyone  concerned  with  the  mer¬ 
chandising  of  motor  cars  working  at 
top  speed.  Starting  then  and  for  some 
weeks  in  the  future,  automotive  adver¬ 
tising  will  be  appearing  on  regular 
schedules  in  nearly  every  part  of  the 
country. 


Among  Advertising  Folk 


compact  man,  brimming  with  vigor, 

he  is  singularly  conservative  in  his  value  of  this  service  the  following: 
advocacy  of  the  fee  system.  The  day  “A  manufacturer  of  a  specialty  sold 
was  warm  and  as  he  talked  he  took  off  to  men  had  appropriated  $300,000  for  tgj.  “Since  Chevrolet  was  first  built  it 
first  his  coat,  then  his  vest,  and  then  consumer  advertising,  with  a  view  to  used  the  weekly  (and  small  town) 
his  tie.  He  was  trying  to  compress  doubling  his  volume  in  one  year.  The  newspapers  and  the  readers  back  out 

previous  maximum  appropriation  had 
been  $150,000.  Working  from  the  fee 
system  point  of  view,  the  agency  man 
made  a  careful  study  of  both  sales 
and  advertising;  he  was  astonished  to 


into  a  half-hour  interview  a  story 
that  might  take  several  hours  to  tell 
adequately.  The  facts  are  these: 

Cowan  &  Dengler  believe  that  an 
advertising  agency  can  do  much  more 


for  a  client  than  merely  prepare  copy  discover  there  were  only  12  salesmen 


and  buy  space.  It  can  do  research, 
stimulate  the  sales  force,  analyze  the 
product,  improve  the  package,  etc. 

These  activities  are  non-commission- 
able,  but  they  must  be  paid  for. 

Not  Seoking  o  Controversy 

The  fee  system,  Mr.  Cowan  says, 
leaves  the  agency  free  to  exercise  its 
best  judgment  in  the  expenditure  of 
an  appropriation  without  a  selfish 
mought  regarding  the  commission. 
But  Cowan  &  Dengler  do  not  wish  to 
create  a  controversy  on  the  subject 
of  fees  vs.  commissions.  It  has  ac¬ 
counts  of  both  types. 

Says  Mr.  Cowan: 

We  have  studiously  avoided  criticiz¬ 
ing  agencies  which  handle  business  on 
a  15%  basis;  we  do  so  ourselves.  We 
have  not  sought  to  undercut  any  ac¬ 
count.  We  have  a  large  promotion 
*^k  which  outlines  the  benefits  of 
fhe  fee  plan,  but  there  is  only  one 
iiopy,  and  it  is  shown  only  on  request 
to  the  advertiser  who  is  dissatisfied 
and  looking  for  a  new  form  of  ser¬ 
vice.” 

How  does  the  agency  arrive  at  a 
proper  fee? 


in  the  field.  Although  this  company 
sold  a  large  part  of  its  output  through 
jobbers,  a  sales  force  of  only  12  men 
was  hopelessly  inadequate.  .  .  .  The 
agency  man  recommended  a  minimum 
of  30  salesmen.  He  also  recommended 
that  the  advertising  appropriation  be 
reduced  from  $300,000  to  $220,000. 

Soles  Increased  252% 

“The  salesmen  and  their  working 
time  were  allocated  on  the  basis  of 
purchasing  power  in  various  markets, 
as  was  the  advertising.  .  .  .  Results  in 
nine  months  exceeded  the  maximum 
forecast.  An  additional  $100,000  was 
appropriated  for  the  fall  and  Christ¬ 
mas  season.  .  .  .  The  year  ended  with 
a  sales  increase  of  252%.  .  .  .  The  same 
point  of  view  continued  year  after 
year.  Sales  far  exceeded  previous 
expectations.  ...  It  should  be  noted 
that  the  advertising  man  applied  an 
$80,000  reduction  in  consumer  adver¬ 
tising  to  the  employment  of  18  addi¬ 
tional  salesmen  with  the  result  that 
increased  sales  permitted  the  client  to 
make  a  special  appropriation  for  the 
last  quarter  of  the  year, — a  convincing 
example  of  the  advantages  of  un¬ 


JOSEPH  M.  KRAUS,  formerly  ad¬ 
vertising  manager  of  A.  Stein  &  Co.. 
Chicago,  has  been  appointed  general 
sales  manager  ot 


in  the  woods  and  on  the  farms,  who 
seldom  see  other  papers,  know  all 
about  Chevrolet.  And  throughout  this 
section,  Chevrolet  is  the  standard  by 
which  other  cars  are  judged.” 

That  is  truly  a  great  tribute  to  news- 
pap>er  advertising  and  for  1940  Bill 
Holler  and  C.  P.  Fisken  of  Chevrolet 
are  continuing  to  use  over  7,500  news¬ 
papers  in  the  weekly  and  daily  field 
to  keep  Chevrolet  “out  in  front”  as  in 
the  past.  The  Chevrolet  pre-an¬ 
nouncement  and  announcement  sched¬ 
ule  for  October  has  been  released 
through  Campbell-Ewald  of  Detroit. 

The  importance  to  newspapers  of 
the  policy  of  complete  frankness  ir 
“delivered  prices”  being  insisted  upon 
by  General  Motors  and  Chrysler, 
should  not  be  overlooked.  In  too  many 
cases  previously,  car  dealers  delib¬ 
erately  raised  local  prices  so  as  to 
enable  them  to  offer  higher  trade-in 
allowances.  Now  that  every  item  of 
the  total  price  is  being  brought  into 
public  gaze,  these  hidden  “packs”  will 
be  eliminated,  and  the  choice  between 
different  cars  rest  upon  their  solid 
value  and  the  efficiency  of  their  selling 
and  advertising  policies,  which  in  turn 
means  greatly  increased  local  news¬ 
paper  advertising. 

Details  of  the  new  Studebaker 
models  have  also  been  released  for 
publication  and  announcement  adver- 


Joseph  M.  Kraus 


the  firm,  to  suc¬ 
ceed  the  late 
Fred  E.  Parry. 
Mr.  Kraus,  a  di¬ 
rector  of  the 
company,  has 
been  advertis¬ 
ing  manager  for 
many  years  and 
will  continue  to 
direct  its  publi¬ 
city.  He  is  active 
in  the  Associa  - 
tion  of  Nationai 
Advertisers. 

Appointment  of  W.  C.  Rood  as  ad¬ 
vertising  manager  of  Celotex  Cor¬ 
poration,  Chicago,  has  been  announced 
by  H.  W.  Collins,  vice-president  in 
charge  of  merchandising.  Mr.  Rodd, 
who  has  been  assistant  to  Mr.  Collins, 
has  been  with  the  company  for  13 
years  in  various  capacities. 

Richard  C.  Walker,  formerly  with 
the  Industrial  Publishing  Co.,  Cleve¬ 
land,  has  been  named  advertising 
manager  of  Pan  American  Airways, 
Inc.,  and  head  of  its  newly  formed 
advertising  department.  Hubert  C, 
Watson,  previously  with  the  com¬ 
pany’s  public  relations  department 
has  been  named  assistant  advertising 
manager. 

John  H.  Miller,  of  Cecil  &  Presbrey. 
has  been  appointed  chairman  of  the 
annual  advertising  awards  committee 
of  American  Institute  of  Laundering. 
The  awards  will  be  made  during  the 
institute’s  annual  convention  which 
opened  this  week  in  Atlantic  City. 

Roy  S.  Durstine,  president  of  Roy 
S.  Durstine,  Inc.,  spoke  on  “Show¬ 
manship  in  Advertising”  before  a  lec¬ 
ture  course  group  at  the  Chicago 
Federated  Advertising  Club,  Oct.  4. 

George  C.  Wiswell,  treasurer  of 
Boston  advertising  firm  of  Chambers  & 
Wiswell  and  known  as  the  “Tex 
Rickard”  of  Boston  because  he  has 
promoted  and  staged  the  most  suc¬ 
cessful  and  sensational  sports  pro¬ 
grams  ever  sponsored  by  the  Cross¬ 
cup  Pishon  Post,  American  Legion, 
composed  of  Boston  advertising  men. 
has  been  elected  post  commander. 

Lambert  J.  Wischerath,  advertising 
manager,  Buffalo  Foundry  &  Machine 
Co.,  has  been  awarded  a  bronze 
plaque  and  certificate  of  merit  for 
“outstanding  advertising  accomplish¬ 
ments”  by  the  National  Industrial  Ad¬ 
vertisers  .Assn. 

Miss  Margaret  Sidney  Eaton,  for¬ 
merly  of  the  New  York  Times,  and 
James  F.  Ryan,  formerly  of  the  adver- 
(Continued  on  page  16) 


comes.  Meanwhile,  your  expression 
of  interest  is  appreciated.” 

Can't  Appear  Before  Jan.  1 
It  is  unlikely  that  the  new  daily 
might  be  started  this  year,  Editor  & 
Publisher  was  told.  Since  several 
months  will  be  required  by  the  spon¬ 
sors  “when  and  if”  all  details  of  financ¬ 
ing  the  projected  paper  are  finally 
worked  out,  publication  before  Jan  1. 
1940,  is  not  probable. 

Ralph  Tnge'-soll.  forme**  ptiblisher  of 
Time,  wh<»  heads  the  new  venture  as 
publisher,  is  continuing  his  work  on 
the  financial  details.  He  has  also  been 
nclive  with  Mr.  Stanley  and  the  staff 


1940,  vacations  with  pay  shall  be  given 
on  the  following  basis: 

“(a)  Employes  who  have  held  sit¬ 
uations  during  the  entire  previous 
calendar  year  shall  be  entitled  to  two 
weeks’  vacation  with  pay  during  the 
next  calendar  year; 

“(b)  All  other  employes  hired  by 
the  office  shall  be  entitled  to  one  day’s 
vacation  with  pay  for  each  26  days 
work  in  the  preceding  calendar  year. 
Such  vacation  credit  shall  he  earned 
when  an  employe  is  working  on  a  sit¬ 
uation.  working  as  an  extra,  or  when 
covering  the  vacation  of  another  em¬ 
ploye,  but  no  credit  shall  be  earned 


and  that  none  of  his  clients  is  inter¬ 
ested  in  the  venture. 

Issuance  of  a  not-for-profit  state 
charter  to  the  Waukegan  Post.  Inc., 
for  publication  of  a  newspaper,  was 
made  public  at  Springfield  this  week. 
Listed  as  incorporators  were  the  Fow¬ 
lers  and  Goldstein.  Capitalization  was 
set  at  1.000  shares  of  $100  par  value 
of  common  stock. 

SEVEN-DAY  PAPER 

The  Baiun  Rouge  (La.)  Murning 
Advocate  on  Oct.  2  became  a  .seven- 
day  paper.  It  has  been  published  six 
days  .1  week 


The  typographic  and  engravi.  -  ^ 

oratories  now  house  several  *• 

printing  and  engraving 
placed  there  by  the  makers  for 
purposes. 

■ 

BEAVERBROOK  ARRIVES 

Lord  Beaverbrook,  London 
per  publisher,  arrived  Sept. 

New  York  aboard  the  U.  S. 
hattan  I^rd  Beaverbrook  deni 
lepuiieis  tliat  he  had  romc  le 
country  “to  sell  the  war  to  '‘• 
icams.  He  departed  immediatei) 
Montreal. 
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Fortune  Survey 
Attacked  by 
Copley  Chiefs 


Thin,  Coast  Convention 
Is  Told 

San  Diego.  Cal.,  Oct.  2— Regula 
tory  problems,  attacks  on  the  press 


recognize  freedom  so  long  as  it  does  ANNENBERG  HEARING 
not  become  license,  may  not  become  p^^eral  Judge  Philip  L.  Sullivan  has 

.  ,11  Nov.  6  for  a  hearing  on  objections 

A  K.  Whj^e,- manager  and  publisher  Charles  A.  Mc- 

of  the  San  Diepo  U.iion  and  iribuiie,  Donald’s  recommendation  for  dis- 
iieclared  at  Wednesday  s  session,  that  niissal  of  a  monopoly  suit  against 
newspapers  are  going  through  the  L.  Annenberg  and  others.  The 
Opinion  Sampling  Was  Too  critical  period  in  their  history,  objections  were  filed  by  the  plain- 

as  witnessed  by  the  mergei-s  and  sus-  tjffs.  James  and  John  Flanagan  of  the 
pensions.  Bulletin  Record  Publishing  Company. 

“Governmental  regulations  have  who  accuse  Annenberg  and  associates 
placed  a  tremendous  burden  on  al-  of  dominating  the  race  track  infor- 
ready  burdened  down  papers.”  he  said,  mation  business. 

“The  Wagner  Act.  with  its  partisan  a 


from  without  and  economic  trends  ^LRE  has  compelled 


were  among  the  subjects  which  en- 


newspapers  to 


enter  into  contracts 


Hears!  Round 
Table  Sessions 
Held  in  7  Cities 

Five  of  Them  Connected 

By  Telephone  Hookup  . . . 

Plan  Sales  Drive 

Publishers,  editors  and  sales  staffs 
of  Hearst  newspapers  and  magazines 
planned  a  co-ordinated  drive  for  in¬ 
creased  fall  and  winter  business  at  the 
opening  Hearst  Round  Table  session  at 
the  Warwick  Hotel  in  New  York  Mon- 


Ira  C.  Copley 


C.  F.  Waite 


gaged  the  attention  of  executives  and  additional  $.54,000.  the  first  year,  and 
managers  of  Col.  Ira  C.  Copley's  Illi-  result  in  a  loss  in  circulation.  Actu- 
nois  and  California  newspapers  in  ally  it  brought  ar  additional  $66,005.74. 
their  tenth  annual  convention,  last  and  the  two  p-.pers  showed  an  in¬ 
week  at  the  Hotel  Coronado.  creased  circula*ion  of  1.809  at  the  end 

During  the  four-day  session  dele-  of  the  first  year, 
gates  took  turns  discussing  such  The  conf<'rence  found  interesting 
themes  as  the  recent  Fortune  maga-  material  the  story  of  the  connection 


with  employes  F.  R.  Oakley  Named 

granting  increased  wages  and  de-  Qirrr 

creased  hours  without  any  considera-  EtailOr  OI  f  eOxia  Oiax 
tion  being  given  to  the  newspapers'  Appointment  of  Frederic  R.  Oakley 
ability  to  pay.  as  editor  and  Charles  E.  Barnum  as  A  telephone  hook-up  connected  sim- 

Rate  increases  can  be  put  through  managing  editor  of  the  Peoria  (Ill.)  ilarlunche^s  in  Chicago,  Boston,  De- 

succe.s.sfullv.  he  said,  citine  the  ev- _ Evening  and  troit  and  Pittsburgh  with  the  New 

■ '  Sunday  Morniivj  York  Round  Table.  Luncheons  were 
Star  were  made  also  being  held  in  San  Francisco  and 
recently  by  Los  Angeles. 

Judge  Claude  U.  George  Durno,  White  House  re- 
Stone,  president  porter  for  International  News  Ser\’ico. 
and  publisher,  made  a  talk  by  telephone  from  Wash- 
Other  appoint-  ington,  reporting  the  day’s  news  hap- 
ments  were  also  penings  in  the  capital, 
announced  in  Best  Wishes  for  Connolly 

keeping  with  a  Salutations  were  sent  to  Joseph  V. 
progressive  pol-  Connolly.  general  manager  of  the 
^  Hearst  newspapers,  who  is  at  home 
recuperating  from  an  illness. 

L.  J.  McCarthy,  chairman,  an- 


perience  of  the  Union  and  Tribune 
in  raising  subscription  rate.s  two 
years  ago.  First  the  street  price 
of  the  evening  paper  W'as  increased 
from  .5  to  5  cents,  and  the  wholesale 
price  from  1  to  2  cents,  and  then  the 
monthly  subscription  rate  of  both  pa¬ 
pers  W'as  increased  10  cents.  They 
expected  the  new  rates  would  net  an 


F.  R.  Oakley 


into  effect  by  the 

Mr.  Oakley  assumJ^^rhe^ '^position  General  Management 

held  by  his  father,  the  late  S.  A.  sponsored  by  the  Heaist 


es  as  me  recent  roriune  maga-  niaieiiai  me  siory  oi  me  connection  ''J  nnoratinn  Primmifipo  Hpsionwl  tn 

survey,  particularly  as  it  applies  between  the  Spring/icld  ininois  State  rewafd  advertising  sales  people  of 


the  suspension  of  so  many  papers  in  tion  started  in  1832  when  on  March  15  ^nd  literary  critic  and  conductor  of  ^25*000  or  more-the 

recent  months.  They  also  heard  a  the  newspaper— then  the  Sangamo  The  Stroller  column  of  the  Star.  ,  .  ,  determined  bv  the  ad- 

plea  that  the  newspaper  business  Journal — carried  a  statement  In  which  He  has  filled  reportorial  posts  on  the  increases  of  the  sales  staffs, 

adopt  a  code  of  ethics,  and  provide  Lincoln  offered  himself  for  election  Chicago  Journal,  the  Bloomington  ..  .  _  .  , 

penalties  for  its  violation,  much  as  to  the  next  General  Assembly.  Pantograph,  and  the  former  Galesburg 

To  do  the  best  job,  the  newspaper  Republican -Register,  as  well, 
representative  needs  active  support  Mr.  Barnum  began  his  newspaper 

from  the  local  publisher,  particularly  work  with  the  Burlingtoyi  (la.)  Hawk-  -  t 

with  local  dealers.  Robert  P.  Holli-  Eye.  and  has  filled  the  positions  of  £ 

day,  president  of  West-Holliday  Co.,  renorter,  city  and  telegraph  editor  Magazines,  Inc.,  J 

Inc.,  declared.  and  news  editor  on  the  Star  before  Z 

There  is  a  direct  tie-up  betw’een  being  made  managing  editor.  He  has 

pictures  and  increased  linage,  even  covered  many  of  the  most  important 


the  bar  associations  do,  as  insurance 
against  ton  much  governmental  re¬ 
striction. 

Freedom  Accompanies  Democracy 

In  one  of  the  key  discussions  C. 
F.  Waite,  president  of  Southern  Cali¬ 
fornia  Associated  Newspapers,  the 


Mortimer  Berkowitz,  general  man¬ 
ager  of  the  American  Weekly,  T.  J. 
White,  president  of  the  Illinois  Pub¬ 
lishing  &  Printing  Co.,  and  Richard  E. 


Copley  group  in  Los  Angeles  County,  vovereu  many  01  me  mosi  imponam  I- u-e  Timcs-Union 

_ J„...  1 _ for  the  small  paper,  according  to  news  stories  of  Central  Illinois  and  ^ 


declared  on  Wednesday:  “So  long  as  ^  ^ 

W’e  have  a  democracy  the  press  will 
be  free  and  if  the  time  comes  when  we 


Newspapers.  Inc.,  Fred  I.  Archibald, 
publisher  of  the  Albany  Times-Union, 
Kenneth  Stowell,  editor  of  House 


is.  of  the  Monrovia  has  served  as  special  correspondent  „  t  v  .i,  d  Kom  if  nr  of 

(Cal.)  Neivs-Post.  The  pictures  may  for  metropolitan  newspapers  and  for  Beautiju  ,  Kenne  on 

require  a  dictatorship  there  will  be  no  ^  a  camera,  a  pen  or  pen-  major  news  gathering  agencies  of  the  ’•“99**  • 

opportunity  for  a  free  press.  So  why  ‘"J,'.'  indirectly  with  words,  he  country. 

- _i — i  ;,oii  said.  ^  Other  recent  editorial  appointments  700  Wash.  Newsmen 

are  Robert  J.  Crombie,  city  editor;  _  ^  •  C 

McClatchvVVill Creates  Johnson,  assistant  city  editor;  Fail  GOV  t  Exam 

—  —  ^  Roland  Neff,  state  editor;  E.  P.  Corwin,  Washington,  D.  C..  Oct.  3— More 

Sunday  editor;  C.  H.  Gamble,  feature  than  700  applicants,  including  top- 
Sacramento.  Calif.,  Sept.  29— Tlie  editor.  notch  Washington  correspondents,  bu- 

newspaper  gives  the  news  more  fully  death  of  Mrs.  Ella  K.  McClatchy  will  Frank  A.  Stewart,  former  promotion  reau  chiefs  and  press  association  mea 
than  radio,  that  50%  say  radio  is  freer  in  “no  way  change  the  policies  of  the  manager  has  been  appointed  adver-  have  failed  to  qualify  in  an  examina- 
from  prejudice,  and  only  17%  be-  papers,  either  business  or  editorial.”  tising  director.  James  B.  Coogan,  tion  given  to  establish  a  roster  of  gov- 

lieve  the  newspaper  is  freer.  according  to  a  statement  published  in  associated  with  the  Star’s  national  ad-  emment  publicity  work  eligibles. 

“Which  seems  to  confirm  a  belief  I  the  McClatchy  newspapers— the  Sacra-  vertising  department  for  17  years,  is  of  approximately  750  candidates.  21 
hare  long  held  that  newspapers  print  mento  Bee,  Modesto  Bee  and  Fresno  now  in  active  charge  of  the  depart-  have  qualified.  Among  those  who  did 
too  many  long  news  stories  giving  only  Bee.  ment.  '  not  make  the  required  grade  to  win 

one  side  of  a  controversial  subject,”  The  will  of  the  widow  of  C.  K.  Me-  Herschel  Baldwin,  veteran  member  them  places  on  a  list  from 

.  •  J  1.  1  f  Clatchy,  editor  and  owner  of  the  of  the  composing  room  force  has  been  pointees  will  be  drawn  as 

Mr.  Waite  questioned  the  value  of  McClatchy  newspapers  and  radio  sta-  named  superintendent  of  the  com-  press  relations  jobs  become 

the  survey  as  far  as  individual  news-  tions,  filed  for  probate  in  superior  posing  room.  was  the  managing  editor  of  a 

papers  are  concerned,  and  reiterated  court  today,  creates  three  trusts  in-  ■  York  newspaper. 

the  criUc^  of  H.  C  Bemsten,  man-  volving  50,000  shares  of  McClatchy  _  _  The  situation  is  reported  to  be  creat 

P7*^*°.**.  Newspapers  common  stock  and  makes  Baltimore  Suil  ing  more  embarrassment  in  official 

the  ANPA  Bureau  of  Advertising  cash  bequests  totaling  $65,000  to  near  ’ 

(E.  &  P.,  Sept.  16,  page  22)  that  the  relatives. 


worry  about  it? 

In  discussing  the  Fortune  survey  he 
pointed  out  that  both  quantity  and 
quality  enter  into  the  question  of  rpi  rp  , 

coverage;  that  the  survey  indicates  liir©©  irUStS 
that  80%  of  the  people  think  the 


poll  looked  ridiculous  because  of  the 
insignificant  number  of  inter\’iews. 


circles  than  among  the  **®'^*P*?®L 
who  failed.  The  acknowledge 


R©v©a]s  Propaganda 

Two  daughters.  Eleanor  McClatchy.  Practically  every  newspaper  is  en-  high  Calibre  of  the  rejected  aspirants. 
^  ,  ,  Sacramento,  president  of  McClatchy  deavoring  to  lot  its  readers  know  what  as  a  whole,  has  prompted  the  faille- 

.u'  Newspapers,  and  Mrs.  Charlotte  Ma-  **  propaganda  and  what  is  not  in  the  individually  to  consider  themselve 

the  possibilities  of  public  regulation  loney,  San  Francisco,  were  designated  war  dispatches.  “in  good  company.”  The  Civil  Servi-^^ 

trustees.  The  Baltimore  Sun  Sept.  27,  under  Commission,  the  agency  which 

Mrs.  McClatchy  died  at  her  home  n  top  head  “British  Fleet  Bombed,”  the  ratings,  pleads  inability  to 


dispatches.  “jfj  good  company.”  The  — -y  -  , 

The  Baltimore  Sun  Sept.  27,  under  Commission,  the  agency  which 
rt  top  head  “British  Fleet  Bombed,”  the  ratings,  pleads  inability  to 
carried  a  summary  of  the  war  and  done  otherwise  than  reject  j.. 
under  this  a  caption — “Warsaw”  with  newsmen,  explaining  that  the  a  . 
two  columns  devoted  to  “The  Germans  to  which  its  judgment  was  '*** 

.  .  ,  J  ,  rri  .  Say”  and  "The  Poles  Say.”  Under  placed  high  value  on  ' 

provision  guaranteeing  fijedom  of  the  The  New  York  State  Circulation  "Sea  Raid”  were  two  column  head-  Jerience”  and  “responsible  posi  w^ 

Managers  Association  will  hold  its  ings.  "The  Germans  Say”  and  “The  Most  of  the  candidates,  the  exp^a^ 


of  the  press  and  suggested  that  a 
code  of  ethics  be  devised  by  news 
papers  with  provisions  which  might  in  here  Sept  23 
effect  “dLs’Dar"  newspapermen  guilty  of  , 

“Although  we  have  a  constitutional  CIRCULATORS  TO  MEET 


some  form  of  public  regulation  of  fall  convention  Oct.  10-11  at  the  Hotel  British  Say.”  These  four  were  side  by  tion  continues,  made  only 

what  may  be  printed,  which  will  Rochester.  Rochester,  N.  Y.  side.  claims  in  those  fields. 


gem 


•f  OKio't 


^Cuyahoqo  County  ...  (Claveland)  .$279,346,163.06 
Counties  (Adjacent  to  Cleveland)..  184,236,050.23 
Hamiltan  County. ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  ....  82,248,580.45 

Summit  County . (Akron) .  73,521,643.77 

Montqomery  County  (Dayton)  ...  69,855,720.73 

Mahoninq  County ....  (Younqstown)  50,596,429.18 

y^  Stork  County . (Canton)  ...  49.297.809.06 

Total  for  above  9  markets. .  .$1,022,553,300.79 

Grand  total  for  state .  1.283.778,104.98 

k  A  tnVkofei  4reB8  of  COMMCf  CLCYCL4M0  MAUKtT 


GREATER 

CLEVELAND 


ADJACENT 

COUNTIES 


STARK 

COUNTY 


[the  COMfACT  CLEVELAND  MARKET  EtJ7.0M.0VS.]»— 4f %  OF  OHIO'S  RETAIL  SALES 


^  The  backbone  of  Greater  Cleveland’s  industrial 
empire  is  steel.  Factories  are  humming  day  and 
night,  producing  raw  steel,  fabricated  steel,  ac¬ 
cessories  and  allied  lines. 


Complementing  this  gigantic  workshop  is  the 
26-county  area,  filled  with  factories  making 
specialized  products,  many  of  them  associated 
with  iron,  steel  and  rubber. 

The  latest  available  figures  show  that  the  Cleve¬ 
land  2-in-l  market  is  doing  well  over  $600,000,- 
000  retail  business  annually.  (Akron,  Canton 
and  Youngstown  are  not  included.) 

The  Plain  Dealer  will  do  the  job  for  you  in  this 
double-action  market,  because  it  reaches  and 
sells  BOTH  at  a  single  low  cost. 


Ask  any  distributor  or  representative  in  north¬ 
eastern  Ohio  about  the  importance  of  this  2-in-l 
market— Cleveland  PLUS  the  26-neighboring 
county  area.  Then  ask  your  advertising  agency 
how  the  Plain  Dealer  covers  this  2-in-l  market 
at  ONE  low  cost. 


National  representatives,  John  B.  W oodward,  Inc, 
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Collins  Advises 
Insurance  Ads 
Daily  in  Papers 

"Badly  Sold"  Now,  He  Says 
.  .  .  Urgent  Copy  in  Dailies 
Can  Do  Real  Selling  Job 

Asserting  that  insurance  at  present 
‘‘is  badly  sold  through  the  vehicle  of 
advertising,”  Kenneth  Collins,  assist¬ 
ant  to  the  general  manager  of  the 
New  York  Times,  speaking  Oct.  2  at 
the  annual  session  of  the  Insurance 
Advertising  Conference  in  Boston, 
urged  greater  use  of  newspapers  from 
day  to  day  with  copy  in  a  vein  “that 
helps  the  insurance  salesman  to  close 
the  deal.” 

Indispensable  Tool  of  Business 

“I  tell  you,  with  all  the  earnestness 
I  know  how,”  Mr.  Collins  said,  “that 
insurance  is  badly  sold  to  the  people 
of  this  country.  Not  badly  sold  by 
the  man  who  finally  gets  into  another 
man’s  office.  That  man  is  usually  a 
superior  individual  with  superior 
training  and  equipment.  But  badly 
sold  through  the  vehicle  of  advertis¬ 
ing,  a  vehicle  which  is  now  accepted 
by  the  most  conservative  bankers,  in¬ 
vestment  houses  and  counselors  in 
the  field  of  finance,  as  being  a  sub¬ 
stantial  and  completely  indispensable 
tool  of  business. 

“1  feel  sure  that,  if  the  insurance 
business  considered  that  its  annual 
revenue  was  just  that  of  its  premiiun 
receipts,  and  spent  even  a  minute 
fraction  of  17r,  it  would  be  the  most 
important  advertiser  in  the  world. 

“And  if  it  were  the  most  important 
advertiser  in  the  world,  its  selling 
problems  would  become  trivial  in 
comparison  with  what  they  are 
now.” 

“I  am  of  the  belief  that  such  adver¬ 
tising  as  you’re  now  doing,  while  ad¬ 
mirable,  is  for  the  most  part  still  in 
the  realm  of  what  I  call  background 
discussion.  This  advertising  is  beyond 
reproach  for  what  it  is  trying  to  ac¬ 
complish. 

“But  for  all  the  high  tone  of  this 
advertising,  and  for  all  of  its  utiliza¬ 
tion  of  currently  publicized  advertis¬ 
ing  devices,  it  fails  in  other  ways.  In 
the  first  place,  it  isn’t  presented  often 
enough  or  in  enough  publications. 
But.  more  important,  it  lacks  the  final 
clinching,  hard-boiled,  down-to-earth 
kind  of  supplemental  advertising  that 
helps  the  insurance  salesman  to  close 
the  deal. 

“Advertising  has  become  an  insistent 
day-to-day  selling  agent.  Insurance 
advertising  has  a  right  to  take  on  this 
aspect. 


5,000  Barrels 
Of  Flour  Daily 

One  of  Omaha's  important  in¬ 
come  sources  is  its  flour  output 
— 5.000  barrels  daily. 

This  is  one  more  concrete  fact 
that  helps  steady  the  occupational 
and  income  balance  in  the  S-lS'i.- 
000,000.00  Nebraska-Southwest¬ 
ern  Iowa  market — covered  effec- 
Uvely  and  economically  by 


THE  OMAHA 

Wozld-Herald 


Nalional  Kei»>>.:  (I'Mara  &  Ormhliec,  Inc. 


EDITOR  &  PUBLISHER 


Four  Promotions  on 
Minneapolis  Tribune 

Minneapolis,  Oct.  2 — Promotion  of 
four  men  in  the  business  and  adver¬ 
tising  department  of  the  Minneapolis 
Morning  Tribune  and  the  Times- 
Tribune  has  been  announced. 

E.  P.  Stewart,  business  manager  of 
the  Tribune  for  20  years,  was  ad¬ 
vanced  to  the  post  of  comptroller. 
C.  Arthur  Peterson,  for  the  last  three 
years  advertising  manager,  succeeds 
Mr.  Stewart  as  business  manager. 

New  advertising  manager  is  Louis 
R.  Mohs,  formerly  retail  advertising 
manager.  B.  V.  Parent  becomes  retail 
advertising  manager. 

Mr.  Stewart  will  continue  his  cor¬ 
porate  duties  at  the  papers. 

Mr.  Peterson  joined  the  Tribune  in 
1910  as  advertising  bookkeeper.  Since 
that  time  he  has  been  cashier,  credit 
manager,  assistant  auditor  and  assis¬ 
tant  to  the  publisher.  Mr.  Mohs  at 
one  time  was  associated  with  St.  Paul 
newspajjers.  Since  1929,  Mr.  Parent 
has  been  a  retail  advertising  salesman 
for  the  Tribune. 

■ 

GEORGE  WILL  PROBATED 

The  will  of  the  late  John  George, 
former  publisher  of  the  old  Jackson 
(Mich.)  Citizen,  bequeathing  more 
than  $1,000,000  to  a  scholarship  fund 
for  Jackson  young  people,  was  ad¬ 
mitted  to  probate  Sept.  27.  It  is  esti¬ 
mated  that  the  estate  has  a  current 
value  of  about  $1,200,000. 

RETAIL  SALES  — 
12%  IN  WORCESTER 

Forty  independent  retail  stores  in  Worcester  reported  to 
the  U.  S.  Department  of  Commerce  their  aggregate  dollar 
sales  were  12.7  per  cent  greater  in  August  than  in  July, 
and  4.7  per  cent  greater  than  in  August,  1938. 

In  Massachusetts  as  a  whole,  dollar  sales  of 
the  917  reporting  establishments  increased 
5  per  cent  as  compared  with  July,  and  4  per 
cent  as  compared  with  August,  1938. 

These  substantial  gains  in  Worcester's  retail  trade  are  a 
natural  sequence  to  Worcester's  increasing  industrial 
employment  and  augmented  factory  payrolls.  Business 
is  good  in  Worcester — and  getting  better.  This  rich  and 
responsive  market — concentrating  a  population  of  433.000 
in  Worcester  and  its  average  18 -mile  retail  trading  area — 
is  covered  by  The  Telegram-Gazette  ALONE. 

Average  Net  Paid  Daily  Circulation 

^  125,000 

There  is  no  other  daily  paper  published  in  Worcester 


THE  TELEGRAM-GAZETTE 

George  F.  Booth,  Publisher 
Paul  Block  And  Associates,  National  Representatives 


Declaring  that  insurance  advertising 
“should  begin  to  have  some  urgency,” 
with  “that  note  of  ‘let’s  get  together 
today’  that  is  so  important  in  the 
business  of  selling  anything,”  Mr. 
Collins  concluded: 

Selling  Ads  Belong  in  Dailies 

“The  kind  of  advertising  I’m  talk¬ 
ing  about  really  belongs  in  news¬ 
papers.  The  kind  of  advertising 
you’re  now  doing,  and  which  I  hope 
you’ll  expand,  really  belongs  in 
magazines. 

“The  daily  newspaper  is  a  part  of 
everyone’s  life.  The  newspaper  re¬ 
ports  what  is  happening  all  over  the 
world  almost  as  fast  as  it  happens. 
The  kind  of  advertising  that  says  “Do 
it  today”  is  the  kind  of  advertising 
that  belongs  in  the  medium  that  re¬ 
ports  what's  happening  today. 

“And  then,  of  course,  there  are  other 
advantages  to  the  newspaper.  Because 
it  is  printed  city  by  city,  territories 
can  be  selected  for  advertising  that 
show  the  highest  promise.” 

ROBB  TO  SPEAK 

Arthur  T,  Robb,  editor  of  Editor  & 
Publisher  will  address  the  luncheon 
program  of  the  National  Conference 
on  Civil  Liberties  in  the  Present 
Emergency,  Saturday.  Oct.  14  at  the 
Hotel  Biltmore,  New  York,  on  “The 
Pressing  Issues  of  Civil  Liberty.” 
Other  speakers  on  the  program  in¬ 
clude  J.  Warren  Madden,  chairman. 
National  Labor  Relations  Board  and. 
Neville  Miller,  president.  National 
Association  of  Broadcasters. 
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A  city  can  scarcely  be 
more  prosperous  than  its 
State.  There  arc  over 
1,880,999  Kansans,  and 
they  possess  the  buying 
power  to  satisfy  their 
Needs  as  well  as  their 
DESIRES.  Putting  aside 
Agriculture  and  industry 
for  the  moment,  examine 
Beef  Cattle  as  a  charac- 
teristie  Kansas  activity. 


Actually,  it  is  the  sec¬ 
ond  ranking  industry: 
fourth  in  the  Nation,  as 
a  rule.  During  one  typi¬ 
cal  vear,  the  valuation 
was  857,175.670.  Markets 
and  outlets  s«eldoin  fluctu¬ 
ate  because  —  Kansas 
cattle  are  pedigreed 
stock  .  .  .  command  high 
prices. 

• 

Topeka  profits,  natural¬ 
ly,  by  this  splendid  rec¬ 
ord  and.  in  its  own  area, 
eontrihutes  to  the  indus¬ 
try  importantly.  Kansy 
has  felt  economic  retard- 
ents  less  than  any  State. 


QIIjp  Oloppka  Sail^  (Eajiilal 

TOriKA,  KANSAS 
Published  Morning  ond  Sundos  by 

CAPPEt  PUILICATiONS,  Inc 
Arrhur  Capper,  President  ond  Publisher 
OFFICES  .  .  .  New  York,  Cbicogo,  Cetrsil 
Konsos  City,  Son  rroncisco 
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Albany,  N.  Y.,  Capitol  of  the  Empire  State,  with  86% 
of  its  workers  in  white  collar  jobs,  is  hardly  the  place  to 
expect  the  world's  largest  grain  elevator.  But  the  U.  S, 
War  Department,  dredging  the  Hudson  River  from  tide¬ 
water  to  Albany  to  provide  transportation  in  the  event 
of  a  national  emergency,  created  Albany  a  world  port. 
Ships  that  carry  the  world's  commerce  now  make  Albany 
a  port  of  call.  Three  million  tons  of  cargo  passed  over  the 
mile  and  one-half  of  Albany  docks  last  year.  Gateway  to 
the  West  and  North,  terminal  for  ore,  wheat,  and  the 
products  of  Western  America,  Albany  is  a  double-value 
market — the  constant  payrolls  of  the  second  largest 
Capitol  in  the  U.  S.  A.,  the  industrial  payrolls  of  a  World 
Port.  These  are  the  things  that  make  Albany  third  in  the 
Nation  in  per-capita  retail  sales. 


The  LARGEST  GRAIN  ELEVATOR 

IN  THE  WORLD  IS  AT  .  .  . 

The  PORT  OF  ALBANY 


THE  knickerb<x:ker  news 

ALBANY,  N.  Y. 

6AStN.CrT  NEWSPAPEBS 

riic  Rochester  Tiines-Union,  The  Roehester  Democrat  &  Chronicle.  The  Hartford,  Conn.,  Times.  The  Elmira  Star- 
Gazette,  The  Elmira  Advertiser,  The  Elmira  Telegram,  The  Utica  Ohserver-Dispatch,  The  Utica  Daily  Press,  The 
Ithaca  Journal,  The  Newburgh  News,  The  Beacon  News,  The  Albany  Knickerbocker  News,  The  Ogdensburg  Journal, 

The  Plainfield.  N.  J.,  Courier-News,  The  Olean  Times-Herald,  The  Malone  Telegram,  Danville,  Ill.,  Commercial 
News.  Saratoga  Springs  Saratogian,  Massena  Observer. 

GANNETT  NEWSPAPERS,  REPRESENTED  BY  J.  P.  McKINNEY  &  SON  .  .  NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO 


A  STEADY 
MARKET 


6he1<«iis-§cntinel 

FORT  WAYNE.  IN D. 


Advertisers  .  .  .  Advertising  Agencies 


BETTER  RUSH  SOME- 
THING  TO  THE  BOOTH 
PAPERS.  OUR  COMPETI- 
TORS  ARE  SWARMING 
ALL  OVER  THE  PLACE! 


THAT’S  ALL  TAKEN  CARE 
OF.  OUR  NEW  CAMPAIGN 
WENT  OUT  TODAY. 


J!\  a  recent  60-day  period,  Hooth 
papers  rereived  1 78  new 
iiles  ...  a  larpe  p«-reenla;5e  «»r  them  api" 
for  the  firs!  lime.  I.«“adiiij:  load  aH'ir 
ri-alize  lhal  the  Booth  Market  i»  on'*  nf  •I"' 
aelive  food  markets  in  the  cnintry.  The 
Booth  Dealer  Service  Plan  niak«‘s  '*'«*•?■  ad' 
ing  dollar  go  farther  and  »ell  mare.  F®'' 
data,  ask  I.  A.  Klein.  i>0  E.  l-2ntl  Street,  N*** 
or  John  E.  Lutz,  433  IN'.  Miehigan  \>enue,  Lh' 


Deriving  its  ineonie  in  eor- 
r«*et  proportions  I  rom  in¬ 
dustry,  trade  ainl  agricu'- 
lure,  the  Fort  ^  ayne 
market  pr«»duees  st'*ady 
profits  for  advertisers.  Let 
us  help  you  obtain  your 


SfOiwntJ 


New  York  is  a  rich  field,  but  some  parts 
pan  out  as  golden  lodes  while  others 
don't.  To  strike  it  rich,  see  that  your 
advertising  is  in  The  Sun,  the  paper 
that  goes  into  homes  of  the  steady- 
incomed,  active-buying  New  York  fami¬ 
lies  who  assay  high  in  sales. 


(.rand  Rapids  Press 

Bay  City  Times 
Muskegon  (ihroniele 


Ncrtionol  Rtpresentofives: 

ALLEN-KLAPP-FRAZIER  CO 

J] _ Wtw  York,  Chicoqo.  Dttroit _ 


NEW  YORK 

hits  the  right  spots 
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.ti.  August  the  New  York  Herald  Tribune  announced  its  annual  Forum  on  Current 
Pr^lems— to  be  held  this  year  on  October  24,  25  and  26  at  the  Waldorf-Astoria. 

Now^here  is  war;  and  there  have  been  many  inquiries  as  to  whether  the  1939  Forum 
would-be  held.  Emphatically  yes.  It  aims  to  be  the  most  significant  Forum  of  all  that 
have  ta%n  place  during  the  past  nine  years. 

The  foruAidea  is  essential  to  the  democratic  processes  of  free,  full  discussion.  This 
Forum’s  pilose  is  to  help  the  nation  make  decisions— tf/Zt'r  all  sides  have  been  heard. 
In  a  periocr|of  highly  developed  propaganda  —  with  public  misinformation  and 
uncertainty  a  ^^stant  threat— the  Forum  can  be  a  rational  influence,  typifying  America 
by  presenting  t%  divergent  views  of  America’s  best-informed  minds. 


To  an  immediate ^dience  of  some  5,000  delegates  of  this  country’s  organized  groups 
and  to  a  press  and^adio  audience  amounting  to  many  millions,  the  Forum  will  be  a 
symposium  conduct^  by  fifty  or  more  world-known  spokesmen— men  and  women  in 
government,  in  educai&n,  in  science,  and  in  business.  Such  thinking  will  help  to  clarify 


public  opinion  about 


®rk  in  the  United  States  as  well  as  international  affairs. 

%■ 


For  the  hundreds  of  thoikands  who  each  year  follow  the  Forum’s  full  proceedings, 
the  Herald  Tribune  w  ill  ^ort  them  in  entirety  in  its  Sunday  edition  of  October  29. 


m  tht  afttrnoon,  October  af  in  the  afternoon 
•*«»»«»«,  and  October  26  in  the  afternoon  andet  ening. 


YORK 


tribune 


34  HOUR\OF  V^ORLD  HISTORY 
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Metals  Settling 
Aiter  Abnormal 
War  Price  Rise 

Experts  Reassures  U.  S. 
Publishers  There  Will 
Be  No  Tin  Shortage 

Prices  tor  type  metal,  which  spurted 
upward  immediately  after  the  out¬ 
break  of  war  in  Europe  with  tin,  lead 
and  antimony  soaring  to  new  highs, 
were  settling  to  a  more  normal  level 
and  type  metal  manufacturers  in  this 
country  this  week  were  advising  news- 
pai>er  publishers  that  there  was  no 
need  for  apprehension  of  a  metal 
rhortage. 

"Rie  price  climb  was  due  to  panicky 
buying  and  caused  the  tin  market  to 
advance  abnormally  due  to  the  fact 
that  this  is  an  imported  metal  and  only 
a  normal  stock  was  on  hand  in  this 
country,  type  manufacturers  informed 
Editor  &  Polisher. 

The  bulk  of  tin  supplied  the  U.  S. 
comes  from  the  Straits  of  Malacca,  a 
British  possession.  Shipments  to  this 
country  have  not  been  affected  by 


German  submarine  warfare  on  British 
shipping. 

Tin  prices  were  up  to  75c  in  some 
parts  of  the  country  and  antimony  to 
16c,  presumably  through  speculation 
with  all  linotype  metals  going  up  from 
9c  to  lOVic.  Tin  on  Wednesday  was 
being  quoted  at  4314c  and  antimony  at 
1314c,  continuing  the  downward  trend 
which  started  a  fortnight  ago. 

The  abnormal  demand  due  to  buy¬ 
ing  for  future  delivery  caused  tin  to 
advance  rapidly,  resulting  in  advanced 
prices  for  type  metals,  was  the  con¬ 
census  of  type  manufacturers. 

Lead  and  antimony  which  are  do¬ 
mestic  metals,  made  only  a  nominal 
advance  consistent  with  the  increased 
demand,  they  said. 

Advise  Agaiast  Buying  Now 

As  one  executive  of  a  leading  New 
York  type  metal  concern  stated  it, 
with  the  falling  off  in  the  demand  for 
tin,  “this  market  has  receded  and  in 
the  opinion  of  metal  authorities  the 
prices  of  metals  should  level  off  at 
only  slightly  above  normal.” 

Buying  for  future  delivery  should 
be  based  on  future  prices  quoted  on 
lead,  tin  and  antimony  and,  on  this 
basis,  it  would  appear  that  buying  for 
future  delivery  at  present  markets  is 


not  advisable  he  told  Editor  &  Pub-  i 

i.lSHER. 

The  dross  exchange  in  several  large  ; 
cities  also  showed  an  increase  for  a  ! 
few  days  after  Germany’s  invasion  of  ; 
Poland.  I 

Only  if  the  European  war  is  pro-  j 
longed  for  any  length  of  time  as  was  , 
the  last  should  any  material  increases 
be  expected,  metal  authorities  agree.  I 
At  the  moment,  they  said,  there  is  a  ' 
sufficient  supply  to  satisfy  this  coim-  | 
try  “for  some  time  to  come,”  that  , 
period  of  time  not  being  amplified,  j 
however. 

Photo  engraver’s  zinc  and  copper,  I 
finished  sheet  products,  the  important  ■ 
metals  for  the  engraving  industry,  | 
were  little  affected  by  the  European 
war,  the  former  rising  only  a  fraction 
of  a  cent  over  normal,  now  selling  at  ' 
17c  a  pound.  Copper,  however,  which  : 
has  been  selling  between  44c  and  45c  I 
a  pound  is  expected  to  go  up  to  47*4c 
a  pound  on  Oct.  7,  Editor  &  Publisher 
learned.  No  shortage  in  these  metals  | 
is  expected,  it  was  said. 

ENTERS  WEEKLY  FIELD 

’The  Kelso  (Wash.)  Daily  Kelsonian- 
Tribune  suspended  daily  publication 
Sept.  26  and  on  Sept.  29  made  its  ap¬ 
pearance  as  a  weekly. 


EL  MENDO 


(HI  EISOS  AIRES) 


[Airiest  Cirvulation  in  the  Spanish 
Speakinf!  World 


Averaging  385.000  net  paid 
daily,  EL  MUNDO’S  circula¬ 
tion  during  April  1939  has 
broken  all  records  for  South 
America  and  the  Spanish 
speaking  world.  April  1939 
was  50.000  ahead  of  the  same 
month  last  year  and  90,000 
ahead  of  April  1937. 

To  EL  MUNDO’S  advertisers 
these  figures  represent  a  bonus 
circulation  of  nearly  100,000 
copies,  because  the  present  rate 
of  $7.-m/n.,  per  cm.  was  based 
on  a  circulation  of  only  300,- 
000, 

The  “centimil”  (milline)  rate 
of  EL  MUNDO  has  declined 
consistently  in  spite  of  several 
increases  in  the  rate.  Conse¬ 
quently  today  EL  MUNDO 


offers  one  of  the  lowest  milline 
rates  in  the  world. 

Remember  tliat  one  third  of 
the  entire  population  of  Argen¬ 
tina  lives  in  Buenos  Aires  and 
its  suburbs.  It  is  there  that 
EL  MUNDO’S  coverage  is  un¬ 
rivalled.  EL  MUNDO  is 
bought  every  day  by  one  out  of 
every  two  families  in  Buenos 
Aires  and  suburbs,  a  district  of 
three  and  one  half  million  in¬ 
habitants.  In  addition  41,100 
copies  of  EL  MUNDO  are  sold 
in  the  interior  of  the  Republic. 
(Circulation  duly  certified  as 
of  April,  1939.) 

For  detailed  information  on 
EL  MUNDO  and  the  richest 
market  in  Argentina  apply  to — 


Melchor  Guzman  Company,  Inc. 

Exclusive  Advertising  Representatives  in  the  United  States 
9  ROCKEFELLER  Tel.:  Circle  7-2450  NEW  YORK 

EMPRESA  EDITORIAL  HAYNES  LTD  A.,,  PUBLISHERS 
Buenos  Aires,  Argentina 

•  Thousaiuis  ol  t-opit'K. 


fOMMY 

SYNDICATE  HISTORY 
will  repeat  itself  and  the 
American  newspaper 
reading  public  more  and 
more  will  turn  to  comics 
and  amusing  features  as  a 
relief  from  grim  war  news. 

Eititr)!-  and  I’ublisher, 
Sept.  30. 


Readers  cheered  when 
Alley  Oop,  iNE.A’s  famous 
prehistoric  caveman,  invad¬ 
ed  the  twentieth  century  by 
means  of  a  rules-defying 
time  machine.  They  are 
cheerinjr  still  louder  at  Oops 
current  misadventures  at  the 
siege  of  Fabled  Troy. 

NOW,  in  response  to  sweep¬ 
ing  demand,  comes  more 
adventure  in  the  Trojan  era. 
After  a  very  brief  visit  to  the 
twentieth  century,  Oop  will 
return  to  Troy,  there  to  hit 
the  trail  with  the  greatest 
trail-hitter  of  all  time,  the 
mighty  Ulysses! 
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CAPITALIZE  THE  CAPITAL  MARKET 

Let  Your  Product  Share  In  Its  Prosperity 


:o 


There  is  nothing  fleeting  about  prosperity 
in  the  Washington  Market.  It  doesn’t  partake 
of  the  vagaries  of  a  passing  boom;  nor  does  it 
suffer  the  acute  reaction  from  depressions.  So 
long  as  this  area— comprising  Washington, 
D.  C.,  and  twenty-five  miles  into  adjoining 
Maryland  and  Virginia — is  the  seat  of  Govern¬ 
ment,  it  will  be  America’s  No.  1  Market,  where 
business  is  always  good — because  employment 
is  steady;  incomes  above  the  average;  and 
buying  habits  in  natural  ratio. 

It  is  definitely  a  consumers’  market  ap¬ 
proaching  a  million  people,  varied  in  cosmopol¬ 
itan  tastes  and  with  a  spendable  income  of  more 
than  $600,000,000.00,  who  are  in  a  position  to 
indulge  their  needs  for  commodities  and  their 
desires  for  luxuries — responsive  to  the  appeal 


of  quality,  when  made  through  the  medium  of 
its  No.  1  Newspaper — THE  STAR,  Evening  and 
Sunday. 

That  simplifies  the  cost  and  medium  for 
successfully  entering  this  market.  THE  STAR 
goes  into  the  major  number  of  these  homes  you 
want  to  contact — regularly.  Evening  and  Sun¬ 
day.  There  must  be  a  good  and  sufficient  rea¬ 
son  why  THE  STAR,  for  seven  consecutive 
years,  has  carried  more  advertising  than  any 
other  newspaper  in  the  country.  That  reason 
is  the  quality,  as  well  as  the  quantity,  of  its  circu¬ 
lation,  and  the  low  cost  of  covering  this  market. 

Washington  is  a  market  you  cannot  afford 
to  overlook.  The  Star  is  the  “must”  medium  if 
you  want  comprehensive  coverage. 


hf 


With  Sunday  Morning  Edition 


N»w  York  Office: 

Den  A.  Cerroll,  110  E.  42nd  St. 


Washington,  D.  C. 


Chica90  Office: 

J.  E.  Luti,  Tribune  Tower 


*  E  D  I  JI 


RIAL 


FAIR  JOURNALISM 

i  r  HAS  NOT  OFTlvN  liiiiJjKMK d  in  fri<niont 
years  that  lleywHKxl  Hrmm  could  pick  up  tliis 
pafic  and  find  thcrcou  au  uiujualiticd  cudorsciucut 
of  a  IJrouu  dictum.  This  liap|H'us  to  Im.*  t)uc. 
Headers  of  Hrouu  ou  ()el.  1  found  liuu  iudijiuaut 
iK'oau.so  in  reporting  tlie  testimony  of  Josejdi 
Zack  iH'fore  the  Dies  committee  that  Hrouu  liad 
heeu  a  Communist  for  two  years,  only  the  Sew 
York  Times  luid  considered  it  uece.s.sary  to  ask 
Hrouu  alKUit  it.  The  other  j*ajH'rs  simply  rejM)rted 
the  testimony,  «lespite  Hrouu’s  frequent  puhlic 
denials  that  lie  has  ever  been  a  member  of  the 
Communist  Party.  He  calls  it  bad  uewspaiier 
work,  and  we  agree — not  witliont  the  knowledge 
that  EniTOH  &  Pi  blisiiku.  like  most  other  jmblica- 
tions.  has  lunm  guilty  of  the  same  at  times. 

We  have  been  glad  to  note  a  trend,  e.sjM'cially 
among  the  commentary  weeklies  which  deal  with 
many  jx-rsonalities.  toward  printing  the  reply  with 
the  charge  in  controversial  corre.spondence.  Time 
often  rims  against  that  generous  and  fair  jiractice, 
especially  in  daily  journalism,  but  there  is  fn‘- 
<|nently  no  pre.ssing  rea.son  why  the  whole  matter 
<-ould  not  be  held  out  of  jirint  until  all  sides  are 
jivailable,  or  at  least  until  all  sides  have  had  a 
chance  for  expression.  “'No  comment"  may  be  as 
«lo<(ncnt  as  a  column  of  explanation,  and  it  (hn-s 
indicate  the  jinblication’s  effort  to  jire.scnt  a  com¬ 
plete  case. 

While  a  man's  [Militics  ought  to  be  his  own  bn.si- 
iiess.  it  is  diflicult  for  a  public  man  to  maintain 
his  privacy  in  the  ])resent  state  of  the  world. 
To  call  a  man  a  "commnnist'’  today  carries  with 
it  a  mea.sure  of  discredit  that  was  not  ]>resent  two 
mojiths  ago,  for  regardless  of  comnumism  as  a 
political  theory,  there  is  no  question  that  its  as- 
'orted  practitioners  and  preachers  command  little 
resj)ect  <tut.side  of  their  own  circles.  Hronn  hap¬ 
pened  to  Ik*  in  po.sition  to  make  an  imme<liate  ami 
forceful  ])rotest,  without  the  doubtful  re.sort  to 
law.  Not  many  are,  and  we  iM'lieve  it  is  good  and 
fair  journalism  to  ])rotect  them  from  the  name- 
<  alling  of  nn.sernj)nlons  jM'ople  wh(»  know  how  to 
make  headlines  and  care  nothing  for  repntjitions. 

RAP  ON  THE  DOOR 

,\N  INTEHESTINd  .VNECDOTE  on  newspaper 

Washington  was  recently  related  to  the  North 
<’ar<  tliiia  Press  .Vs.sociation  meeting  by  Hrnee 
Catton,  c(»rre.s]M)ndent  for  NE.A  Service.  He  de- 
scriln'd  the  bi-weekly  pre.ss  conferences  with  the 
President,  and  told  this  incident  which  rai.scd  the 
eyebrows  of  the  Hriti.sh  newspaj)ermen  with  the 
King  and  (Jueen  last  .June: 

^^hen  the  summons  to  the  Presidential  office 
was  delayed  10  or  la  minutes  iH'yond  the  ap- 
]>ointed  hour,  the  news  men  in  the  antercKmi  imli- 
<ated  their  impatience  by  rap])ing  on  the  <l(K)r. 

Can't  yon  imagine  the  Hritish  amazement,  and 
the  “I  .say!  How  typically  .American!"?  It  must 
have  stvined  to  them  like  tweaking  the  Prime 
Minister’s  mustache  or  Ixu-rowing  his  umbrella, 
ami  yet  it  is  “typically  .American." 

In  no  other  capital  of  the  world  is  the  gentle¬ 
man  of  the  press  on  an  eipial  hading  with  the 
nation’s  ruler,  crossing  wits  on  easy  terms  over 
a  glass-topiH'd  desk.  Other  Pre.sidents  have  had 
their  troubles  with  newspaixTs  and  found  the 
l)re.ss  conferences  more  of  a  mutual  annoyance 
than  convenience.  Mr.  UmKKsevelt  .seems  to  have 
enjoyed  them,  and  he  has  set  a  jirecedent  that 
his  snccess«)rs  may  have  difficulty  in  following, 
but  even  more  difficidty  in  ending.  It’s  now  an 
.\merican  institution. 


I0riia 


-And  now  >e  think  to  withstand  the  kingdom  of  the 
Lord  in  the  hand  of  the  sons  of  David;  and  \e  he 
a  great  iiuiltitiide,  and  there  are  with  you  golden 
calves,  which  Jeroboam  made  you  for  gods.  H. 
Chronicles  :8. 

PROTECTIVE  CLAUSE 

WHEN  .ADA’EUTISINti  went  iqt  through  the 
rcK»f  ladwaxMi  1917  iind  1919,  the  influx  of 
busine.ss  meant  not  prosiK*rity  but  tlisastcr  to 
many  new .sjtajK'rs  in  this  country.  We  have  reatl 
sotnewhere  that  they  were  |M‘lted  to  death  by  a 
rain  of  gold  itieces.  The  strange  contradictioti  is 
no  cotitradiction  under  analy.sis.  The  fl(K)d  of 
advertising  was  a  concomitant  of  a  tremendous 
war  itiflation,  with  rising  itrices,  ri.sing  wages,  and 
for  the  fortunate,  rising  prttfits. 

New.sjtajMTs  which  for  years  had  In'en  selling 
altont  the  .same  amount  of  space  every  year  at 
.■'Ixtut  the  same  jtrice  were  swamped  when  the  ru.sh 
<.f  business  compelled  the  purduuse  of  new  cqnip- 
nu'iit,  the  employment  of  additional  help,  at  w.ar- 
time  wages.  Their  outdated  (and  often  nnilated) 
rate  cards  protected  advertisers  against  the  rate 
im-rea.ses  neccs.sary  to  cojk'  with  increased  costs. 
.''<-orcs  of  newspajM'rs  were  put  out  of  bn.siness  by 
this  cf)ndition  Indween  191S  and  DbJO. 

Whether  or  not  war  is  a  remote  i)os.sibility  for 
this  country,  we  iK-lieve  newspapers  w<»nld  do 
well  to  guard  against  a  rejK'tition  of  their  1!H9 
troubles.  The  Inland  Daily  Press  .\s.s<K‘ialion 
suggests  a  “])rotective  clause”  in  advertising  con¬ 
tracts.  of  this  nature: 

“If,  <lne  to  monetary  inflation,  national  emerg¬ 
ency,  tax  or  other  extraordinary  cost  increases, 

.•I  change  in  the  cdiarge  of  advertising,  as  herein 
stated,  beccimes  necessary  on  the  ]>art  of  the 
( name  of  pajM-r) ,  .said  change  may  Im*  nuule  n|M)n 

days’  notice  to  the  adverti.ser.” 

If  no  emergency  ari.ses,  the  clan.se  d<K\s  no 
harm:  in  the  event  of  nncx|)ectcd  troubles,  it 
might  save  a  news|)a|H'r’.s  existence. 

IN  THE  VERNACULAR 

'1  HE  OFTEN  .AAI.\ZlNCi  \eir  York  Daih/  Setrs 
hit  a  new  high — or  a  new  low — in  cartiMUis 
in  its  OctolxT  1  i.ssue.  I'nder  the  caption  “Mod¬ 
ern  Di|)loniacy’’  the  drawing  by  Ray  Bailey 
.showed  Stalin.  Hitler  and  Mus.solini  at  a  bar. 
II  Dnce  .st'cmed  to  be  sulking,  and  Der  FAiehrer, 
with  one  hand  on  a  bottle  of  vcxlka  and  the  other 
on  Mus.solini’s  shoulder,  addre.sses  him  thus: 

"Come.  Benito — I  want  you  to  .shake  hands 
with  this  son  of  a  b  .” 

N«)  new.s|»a|MT  outside  of  New  York  Citv  could 
get  by  with  it.  and  we  doubt  that  any  other  new.s- 
pajH'r  than  the  News  would  try  to.  Onr  own 
oi)inion  is  that  they  don’t  need  to.  The  News 
editorial  page  is  abundant  pnK)f  every  day  that 
forcefulness  can  Ik*  attained  without  vulgarity  (tr 
the  intrcKluction  of  corner-loafer  vernacular.  The 
undeniable  fact  that  the  fonr-woril  epithet  has 
become,  one  of  the  m«).st  common  in  the  Ameri¬ 
can  language.  d(H‘s  not.  we  think,  warrant  its 
Use  in  print  before  millions  of  |K‘«»j)le  who  still 
regard  it  as  offensive.  It  isn’t  a  word  that  a 
father  would  «-are  to  hear  from  the  mouth  of  his 
young  .son.  and  its  appearaiuv  in  a  Daily  News 
editorial  cartexm  is  about  all  the  ajiproval  many 
\onng  .sons  would  ask  for  its  inclusion  in  their 
«twii  voc.abulari»‘.s.  Editews  can’t  afford  to  forget 
that  pha.se  of  their  re.sponsibility. 


DANGEROUS  POWER 

FH.ANK  Fk  (I.ANNFn'T  has  ju.st  called  public 
attention  to  a  power  granted  the  President  uii- 
iler  the  19.‘H  Ctmununications  .Act.  In  a  “state of 
emergem-y,”  the  Pre.sident  has  what  seems  to  be 
unlimited  right  to  control  the  entire  radio  broad¬ 
casting  structure  of  the  nation — a  jxjwer  exerei.sed 
in  jx'ace  or  war  by  most  Fhirojx'an  nations. 

When  w  ar  was  declare<l  in  1917,  one  of  the  first 
acts  of  Pre.sident  Wilson  was  to  assume  complete 
control  of  the  radio,  which  did  not  then  ineluilc 
broadcasting.  He  was  enqxjwered  to  do  that,  a« 
wc  recall  it.  under  an  Act  of  Congress  passed  in 
1!)H,  when  wireless  was  emerging  from  the  cxiad- 
mental  .state  and  its  future  was  only  dindy  real¬ 
ized.  The  l!(l  i  |K)wer  has  lx*en  c‘ontinued  under 
the  snccesssive  acts  of  Cemgre.ss  for  regulation  of 
wireless  telegrajihy,  desjnte  the  transerndent 
(hanges  in  its  charaeter  during  years. 

We  are  not  particularly  alarmed  over  the  loss 
of  profM-rty  rights  and  revenue  to  the  hroadca't 
licen.scH's  in  the  event  of  war-time  exerci.se  of  thos' 
j)owcrs.  I'artial  com|x“n.sation.  at  least,  would  be 
made  for  those  in  time.  What  <l(x*.s  concern  us  is  the 
jx'ril  to  free*  .s|x'ech  and  frex*  press  that  is  inherent  in 
that  ]x)w  er.  FTix*  expres.sion  had  a  hard  enough  time 
in  the  last  war.  but  there  were  new  .sj)aix*r.s  which 
defied  the  censorship  at  times  ami  printed  what 
they  thought  their  readers  had  a  right  to  know, 
mid  the  Wilson  government  never  did  much  more 
against  this  .sec  tion  of  the  jiress  than  .shake  a 
w  arning  finger.  The  Post  Dlfiee  tcwik  care  of  the 
small  offenders. 

With  ab.sidnte  c'ontrcd  of  the  radio  provided  by 
law ,  w  (•  can  sec*  simdl  |)ros|X‘ct  of  the  jiress  escap¬ 
ing  similar  contred.  The  newspaper  battle  in  191" 
was  partially  sncce.ssful;  if  another  war  aimes.  all 
media  of  communication  come  to  bat  with  two 
strikes  already  calhxl.  It  is  im|x>.ssible  not  to 
agree'  with  Mr.  Gannett  that  these  statutory 
jMtwers  are  dangerous,  and  that  their  imMlification. 
if  not  their  repeal,  should  lx*  considen'd  now.  be¬ 
fore  any  emergency  bani.shes  wi.sdom. 

There  must  be  provisions  to  protect  the  coun¬ 
try  against  the  misuse  of  radio  in  war-time,  ju.'t 
as  there  .should  lx*  against  emjdoyment  of  the 
pre.ss  in  ways  helpful  to  an  enemy.  Neither  re- 
(piires  the  jKissession  by  the  Pre.sident  or  any  other 
arm  of  government  the  right  of  com|dcte  and  un¬ 
limited  contred.  Once  that  is  established  under 
war’s  .stresses,  it  will  be  difficult  to  overthrow, 
ixditicians  Ix'ing  what  they  are  and  radio  ami 
new.spaix'rs  Ix'ing  what  they  are.  .And  regardle>> 
of  the  evils  of  propaganda  and  (x'usor.ship  in  war¬ 
time.  we  Ixdieve  a  still  greater  evil  is  that  newspa- 
|)er.s  and  other  media  of  communication  will  find 
it  hard  to  .shake  the  cen.sor.shij)  habit  when  peace 
restores  a  measure  of  normality.  There  is  little 
domestic  exix'rienee  to  .supjiort  that  fear. 

VISION  OF  “GLORY" 

I  .SCI'  them  in  foul  dug-outs,  gnawed  by  rats. 

•And  in  the  ruined  trenches.  l;i.shed  by  rain. 
Dreaming  of  things  they  did  with  balls  and  bats. 
And  nuK'ked  by  h<»|K‘le.ss  longing  to  regain 
Hank-h(didays,  and  pic'ture  shows  and  spats. 

•And  going  to  the  office  in  the  train. 

— Sieqjried  Sa-i.iOon. 
ill  "Dreamers.” 

THE  BRAVEST  MAN 

Nay . I  call  him  the  brave.st  man. 

Who  knows  to  suffer  the  most  injuries 
With  patieiux*.  .All  this  swiftne.ss  of  re.seiitinen 
Is  prcxif  of  a  little  mind. 

Meander. 
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personal 

mention 


E  J.  KIEST.  publisher,  Dallas  (Tex.) 

Times-Herald,  was  honored  at  a 
dinner  Sept.  23  on  the  occasion  of  his 
7  8th  birthday. 


E.  J.  Kiest 


Among  old 
friends  and  vete- 
rans  of  the 
Times  -  Herald 
staff  present 
were  Tom  Gooch, 
editor  of  the  pa¬ 
per;  City  Man¬ 
ager  James  W. 
Aston,  and  City 
Greeter  Hal 
Noble, 

U.  S.  Senator 
Carter  Glass, 
publishc  r. 
Daily  News  and 


Lynchburg  (Va.) 

.Adronce,  is  reported  by  his  physician 
to  be  showing  “continued  improve¬ 
ment”  from  an  attack  of  bronchitis 
whidi  has  confined  him  to  his  Wash- 
ngton  hotel. 

Harry  G.  Stoddard,  president, 
Worcester  (Mass.)  Telegram  and  Ga- 
:ette,  participated  in  the  dedication 
service  of  the  new  First  Baptist 
Church,  Worcester,  last  week. 

Amon  Carter,  publisher.  Fort 
Worth  (Tex.)  Star-Telegram  was  in 
Los  Angeles  last  week  on  business 
i-nd  to  attend  the  Texas  Christian  Uni¬ 
versity-University  of  California  at  Los 
Angeles  football  game. 

Richard  N.  Johnson,  publisher, 
Boston  Etioiing  Transcript,  was  one 
of  the  final  judges  for  selection  of 
Boston's  Own  Television  Girl  at  the 
Jordan  Marsh  Company  Television 
Show  Sept.  25. 

Junius  P.  Fishburn,  president, 
Roanolce  (Va.)  Tirnes-Worfd,  has  been 
named  by  the  Chamber  of  Commerce 
of  the  United  States  as  a  member  of 
its  state  and  local  taxation  and  expen¬ 
ditures  committee. 

Sevellon  Brown,  editor.  Providence 


chairman,  and  J.  Albert  Banks,  car¬ 
toonist,  was  a  member  of  the  sports 
committee. 

Pierre  H.  Fike,  editor,  Spartanburg 
(S.  C.)  Journal,  was  toastmaster  at 
a  recent  Spartanburg  Reserve  Offi¬ 
cers  Association  dinner. 

Fred  W.  Allsopp,  co-publisher  and 
general  manager.  Little  Rock  (Ark.) 
Gazette,  has  sold  the  Frederica  Hotel 
in  Little  Rock,  for  $90,000.  The  hotel 
which  Mr.  Allsopp  erected  some  years 
ago.  was  named  for  Mrs.  Allsopp. 

Floyd  J.  Miller,  publisher.  Royal 
Oak  (Mich.)  Daily  Tribune,  has  re¬ 
turned  from  Europe  after  a  two-month 
automobile  tour  of  the  continent.  His 
w'ife  and  two  children  accompanied 
him. 

Paul  Caldwell  has  been  named  edi¬ 
tor  of  Kannapolis  (N.  C.)  Daily  Inde¬ 
pendent  succeeding  T.  L.  Wingate,  who 
recently  became  manager  of  the  paper. 
Mr.  Caldwell  has  been  a  member  of 
the  daily’s  staff  for  some  time. 

Aaron  M.  Bray  ton,  publisher  of  the 
Madison  Wisconsin  State  Journal,  has 
been  appointed  an  honorary  colonel 
on  the  military  staff  of  Gov.  Julius 
P.  HeH. 


FOLKS  WORTH 
KNOWING 


PICTURE  editor  of  the  Boston  Globe, 
popular  song  writer,  tournament 
bridge  player  and  cx-school  teacher  | 
_  are  some  of  the 


L.  H.  Thayer 


a  c  complishments 
of  versatile 
Lucien  H.  Thay- 
e  r .  Graduating 
from  Harvard 
College  in  1910, 
Mr.  T  h  a  y,  e  r 
taught  at  the 
Wakefield,  Mass., 
High  School  for 
a  year  before 
joining  the 
Globe.  With  the 
exception  of  a 
16  -  month  leave 


In  The  Business  Office 


A.  J.  TORMEY,  business  manager, 

San  Francisco  News,  is  on  an  eastern 
business  trip  which  will  take  him  to 
New  York  City  and  will  extend 
throughout  October. 

William  H.  Oat,  general  manager 
and  secretary,  Norivich  (Conn.)  Bul¬ 
letin  and  Record,  has  returned  to  his 
home  from  San  Francisco,  where  he 
had  been  a  patient  since  June,  under 
treatment  for  severe  injuries  suf¬ 
fered  in  a  fall  on  ship  board,  en  route 
from  Hawaii. 

W.  C.  Allsopp,  advertising  director. 
Little  Rock  (Ark.)  Gazette,  is  serv¬ 
ing  as  chairman  of  an  advisory  com¬ 
mittee  to  supervise  promotion  work 
for  the  Arkansas  Livestock  Show  to 
be  held  Oct.  16  to  23  at  North  Little 


of  absence  during  the  war  when  he 
was  historical  officer  in  France  for  the 
American  Army  Air  Service,  he  has 
been  on  the  Globe  staff  since,  special¬ 
izing  in  court  feature  writing  for  a 
long  time. 

During  Mr.  Volstead’s  reign  he  be¬ 
came  a  prohibition  expert.  Some 
years  ago  he  was  news  editor  in 
charge  of  correspondents,  a  somewhat 
unique  position  as  the  old  Globe  phil¬ 
osophy  was  that  the  name  of  every 
person  in  New  England  should  be 
printed  if  possible  at  least  once  a 
year.  When  the  prime  importance 
of  pictures  was  realized  Mr.  Thayer 
was  made  editor  of  this  branch  of  the 
paper. 

As  a  boy  he  taught  himself  to  play 
the  flute  and  piano  and  later  worked 
with  several  large  orehestras.  From 
this  he  progressed  to  song  writing  and 
has  written  the  scores  for  a  number 
of  local  presentations  and  more  re¬ 
cently  has  had  several  songs  pub¬ 
lished.  The  latest  is  entitled  “Hurdy- 
Gurdy  Girl,’’  a  waltz  with  a  conti¬ 
nental  flavor.  It  was  written  in  col¬ 
laboration  with  the  successful  ballad 
composer,  Frederick  Bowers.  Mr. 
Thayer  has  collaborated  with  other 


Rock.  Other  members  are  E.  W.  Pate,  _ _  _  _  _ 

'R  I.)  Journal  and  Evening  Bulletin,  publisher,  Rogers  News,  president  of  song  writers,  notably  Bob  Emery  and 
was  guest  of  honor  at  the  hurricane  the  Arkansas  Press  Assn.;  C.  F.  Byrns,  Vincent  Lopez. 

editor.  Fort  Smith  Southwest  Amer-  - 

icon  and  Times  Record,  and  Donald 
Murray,  publisher,  Jonesboro  Trib¬ 
une. 

Charles  E.  Branham,  national  ad¬ 
vertising  manager,  Richmond  (Va.) 

Times-Dispatch,  spoke  Oct.  1  at  a 
report  meeting  of  workers  in  the 
Richmond  YMCA  Fall  membership 
drive. 

Ed.  E.  Keeler,  Los  Angeles  adver¬ 
tising  representative  of  the  Christian 
Science  Monitor,  was  elected  president 
of  the  Los  Angeles  Alumni  Associa 


party  staged  by  the  Bulletin  news  staff 
at  the  Narragansett  Hotel,  Providence, 
Sept.  23.  Among  the  speakers  were 
Joseph  Hurley  and  Eben  Enroth  of 
Ae  Boston  Post,  and  Captain  Paul  L. 
Smith,  city  editor,  and  Buell  W.  Hud¬ 
son,  business  manager,  Woonsocket 
(R.  I.)  Evening  Call,  who  aided  during 
'me  emergency. 

,  A.  L.  Glasmann,  editor  and  pub- 
■isher,  Ogden  (Utah)  Standard-Ex- 
'mtner,  has  been  appointed  chairman 
of  a  committee  to  acquire  a  modern 
airport  for  Ogden.  Leonard  G.  Diehl, 


Tmtl  the  paper,  IS  a  chapter  of  Alpha  Delta  Sigma, 

memper  of  the  group,  which  mcludes  national  advertising  fraternity.  Sept. 


50th 


^  L  .  - naiionai  aavenising  iraieriiiiy, 

rvi.?;  professional,  industrial  27  succeeding  Milton  Carlson,  of  the 

’oadere”'  arid  political  ^o.s  Angeles  Examiner.  Others 

.J,  ■  named  were:  Lawrence  H.  Jackson, 

Ihomas  Ferguson,  publisher,  Man-  Los  Angeles  representative  of  This 
r  etter  (Conn.)  Herald  observed  his  Week,  magazine,  vice-president;  J. 

Dale  Pittenger,  E.  J.  Elson  Press,  Los 
Angeles,  secretary;  Keith  H.  Evans, 
of  the  Los  Angeles  Examiner  display 
advertising  department,  treasurer,  and 
D.  D.  Durr,  chairman  of  Los  Angeles 
Newspaper  Publishers’  As.sn.,  coun¬ 
sellor.  They  were  installed  that  eve¬ 
ning  at  the  annual  election  dinner  at 
George  H.  Evans,  publisher,  Chicka-  the  Gourmet  Restaurant  in  Holly- 
th**  )  Express,  is  chairman  of  wood. 

Chi  forum  spionsored  by  the  R.  A.  Henderson,  general  manager, 

^  asha  Chamber  of  Commerce.  Sydney  (Australia)  Morning  Herald 
JoMph  c.  De  Wolf,  executive  edi-  arrived  in  the  United  States  this  week 
Worce.ster  (Mass.)  Telegram  and  following  a  business  trip  to  London. 
«rette,  and  president  of  the  Worcester  Mr.  Henderson  .sails  Oct.  11  from 


anniversary  in  the  newspaper 
usmess  and  his  paper  its  25th  anni- 
^'ersary  Sept.  30.  The  Herald  devoted 
*  social  page  in  honor  of  the  two 
Ttbdays,  printing  a  brief  history  of 
paper  and  Mr.  Ferguson’s  connec- 


the 


'•''ns  and  pictures  of  the  nlant  and 
personnel. 


Here  it  eomes 


again — 


Sadie  Hawkins 
Day 
i„ 

Li’l  Abner 


ovmty  Shrine  Club,  was  general 
r”f*rman  of  the  club’s  annual  clam- 
Ayton  F,  Smith, 
editor  of  the  Gazette,  was  in 
prizes;  Walter  M 


Merkel, 
staff  writer,  was  publicity 


Los  Angeles  for  Australia. 

John  J.  Simingtun,  manager  and  a 
director  of  the  Dublin  Irish  Times  was 
presented  with  a  portrait  of  himself, 
done  in  oils  by  William  Conor,  by  the 
staff  recently  when  he  marked  his 


60th  year  with  the  paper.  Mrs.  Sim- 
ington  was  given  a  diamond  brooch. 

Henry  W.  Atherton,  merchandise 
man  of  the  Galveston  News-Tribune 
advertising  department,  is  back  at  his 
desk  after  a  two-weeks  absence  due  ' 
to  an  operation. 

Lloyd  Hogan,  assistant  advertising 
manager,  Topeka  (Kan.)  State  Jour¬ 
nal,  has  resigned  to  join  the  Missoula 
(Mont.)  Daily  Missoulian  and  Senti¬ 
nel  in  a  similar  position.  He  had  been 
with  the  Journal  for  three  years  and 
was  formerly  with  the  Baldwin  (Kan.) 
Ledger. 

J.  R.  Chamblee,  formerly  circulation 
manager  of  the  Vincenue.s  (Ind.)  Post, 
has  been  named  country  circulation 
manager  of  the  Montgomery  Alabama 
Journal. 

F.  P.  Beddow,  former  advertising 
manager,  Jacksonville  (Fla.)  Journal, 
has  been  named  tentatively  as  Florida 
supervisor  for  the  1940  Federal  census. 

Charles  M.  Schofield,  a  former  cir¬ 
culation  manager  of  the  Long  Island 
City  Star  is  now  circulation  manager 
of  the  Lynn  (Mass.)  Daily  Evening 
Item. 

Tommy  Lawton,  business  manager, 
the  Clemson  College  Tiger  during  his 
senior  year  has  joined  the  Anderson 
(S.  C.)  Independent  and  Daily  Mail 
adverti.sing  staff. 

Harvey  B.  Matthews,  Jr.,  president 
of  the  Borough  Press,  Inc.,  of  Pali¬ 
sades  Park  and  Little  Ferry,  N.  J.,  has 
been  elected  vice-president  of  Wood- 
yard  Publications  of  Delaware,  Inc., 
(Continued  on  next  page) 


Ao  notion  lluit  ever  cropped  up  in  a 
coinie  ever  tickled  public  fancy  more 
than  did  the  Sadie  Hawkins  Day  se- 
ipieiice  in  llie  l.l'l.  .-\BAKR  daily  -trip 
la^l  fall. 


This  story  started  what  Life  magazine 
called  “a  new  minor  national  holidav.” 
Taking  the  idea,  colleges,  schools,  clubs, 
fraternal  and  company  organizations, 
not  only  all  over  this  country  but  in 
Canada,  held  Sadie  Hawkins  parties — 
ranging  from  dances  to  week-long  fes¬ 
tivities  whereat  girls  took  all  the  ini¬ 
tiative.  did  the  inviting,  paid  the  ex¬ 
pen -es. 


These  furnished  so  much  fun  that  in 
most  ca-es  they  were  voted  annual 
events.  .Now  the  time  for  them  is  com¬ 
ing  around  again.  .M  Capp  has  made 
Saturday,  NON  EMBER  4  this  year's 
Sadie  Hawkins  Day.  He  is  whooping 
up  excitement  over  it  in  the  strip,  be¬ 
ginning  Thursday,  October  12.  We  are 
hacking  it  up  with  extensive  special 
promotion.  Every  one  of  the  over  4(10 
paper-  running  LI’L  ABNER  is  going 
to  benefit  from  the  furore. 


And  any  paper  that  is  not  yet  running 
LI'I.  ABNER  may  do  likewise— by  or¬ 
dering  l.ri.  .-NBNER  now.  Please  wire, 
collect,  for  reservation. 
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weekly  newspaper  chain.  Mr.  Mat¬ 
thews  was  formerly  editor  of  the 
Weekly  Intelligencer,  of  Mexico,  Mo., 
and  then  assistant  telegraph  editor  of 
the  Tulsa  (Okla.)  Tribune. 

William  M.  Mashbir,  who  has  been 
with  the  Philadelphia  Daily  News 
national  advertising  staff  for  14  years, 
on  Oct.  1  became  national  advertis¬ 
ing  manager.  Mr.  Mashbir,  according 
to  John  C.  Marscher,  vice-president 
and  advertising  director,  assumed  re¬ 


sponsibility  for  national  business, 
taking  over  the  duties  of  a  national 
advertising  representative  which  rep¬ 
resented  the  newspaper  up  to  Sept.  30. 

Glen  L.  Cox  has  been  appointed 
general  manager  of  the  Dayton  (O.) 
Daily  News,  James  M.  Cox,  Jr.,  as¬ 
sistant  publisher,  announced  this  week. 
The  new  general  manager  was  moved 
up  from  the  circulation  manager’s 
post,  a  job  he  has  held  since  1933,  and 
in  which  capacity  he  is  also  continu¬ 
ing.  Since  1913,  when  he  sold  the 
News  on  the  streets  of  Dayton,  Cox 
has  been  connected  with  the  Eve¬ 
ning  News  Publishing  Co.  In  1933 
he  became  circulation  manager. 
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In  The  Editorial  Rooms 


INOSUKE  FURUNO,  one  of  the  four 
managing  directors  of  Domei  News 
Agency,  Tokyo,  Japan,  has  been 
named  president 
of  Domei  suc¬ 
ceeding  the  late 
Yukichi  I  w  a  n  - 
aga,  who  died 
Sept.  2.  Mr.  Fu- 
runo,  who  is  49 
and  also  a  coun¬ 
cillor  of  the  Cab¬ 
inet  Information 
Bureau,  joined 
the  K  o  k  u  s  a  i 
News  Agency, 
predecessor  to 
Rengo  News 
Agency,  in  1914. 
He  reprsented  it  at  Peking  in  1920 
and  in  London  in  1925.  Later  he  be¬ 
came  general  manager  of  Rengo  when 
if  was  organized  in  1926  by  the  mer¬ 
ger  of  the  Kokusai  and  Toho  News 
Agencies.  When  Domei  was  estab¬ 
lished  in  1935  through  the  merger  of 
Rengo  and  Nippon  Dempo  Tsushinsha, 
Furuno  was  appointed  a  managing 
director. 

Sidney  W.  Challenger,  editorial 
writer,  Middletown  (Conn.)  Press,  a 
newspaperman  for  more  than  50  years, 
celebrated  his  80th  birthday  Sept.  30. 

Ralph  T.  Jones,  associate  editor, 
Atlanta  (Ga.)  Constitution,  just  re¬ 
turned  from  England,  addressed  the 
Atlanta  Rotary  Club,  Oct.  2  on  “Not 
Censored.” 

Richard  Powell,  reporter,  Philadel¬ 
phia  Evening  Ledger,  has  been  granted 
a  two-month  leave  of  absence  to  write 
three  stories  ordered  by  magazines,  all 
of  which  will  have  a  newspaper  back¬ 
ground.  Powell  recently  wrote  “A 
Case  of  Etaoin  Shrdlu”  which  has 
been  bought  by  This  Week.  Sunday 
magazine  section  of  the  New  York 
Herald  Tribune  which  has  asked  for 
two  more  stories  using  the  same  char¬ 
acter  for  a  series.  Another  has  been 
purchased  by  the  Ladies  Home  Jour¬ 
nal.  Powell  wrote  30  short  stories  be¬ 
fore  selling  his  first  “Put  it  on  the  Fist- 
cuff,”  to  Colliers.  He  joined  the  Eve¬ 
ning  Ledger  in  1930  as  a  district  man, 
and  since  1934  has  worked  in  the 
drama  department. 

Ken  Grant  of  the  Vancouver  (B.  C.) 
Sun  editorial  staff,  has  been  awarded 
the  prize  of  the  Vancouver  Jimior 
Board  of  Trade  for  the  best  news 
story  written  during  the  past  year 
dealing  with  the  development  of  Brit¬ 
ish  Columbia. 

Foy  Evans,  assistant  sports  editor  of 
Macon  (Ga.)  Telegraph,  has  been 
promoted  to  sports  editor  of  the 
Macon  Evening  News,  succeeding  Ben 
Chatfield.  The  latter  will  undertake 
a  new  job  as  sports  promoter  for  the 
paper.  Chatfield,  president  of  the 
Georgia  Wild  Life  Assn.,  will  extend 
the  sponsorship  of  the  Macon  News  in 
the  field  of  sports  in  Macon  and  Mid¬ 
dle  Georgia. 

George  Henhoeffer  is  writing  a  new 
column  in  the  Philadelphia  Evening 
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Ledger.  Under  the  heading  of  “Man 
to  Man,”  he  discusses  items  of  general 
interest  to  men,  including  style 
trends,  food,  restaurants,  night  clubs, 
etc. 

Francis  Stephenson,  formerly  of  the 
Associated  Press  Washington  bureau, 
has  joined  the  New  York  Herald  Trib¬ 
une  city  staff. 

Walter  Everett  has  resigned  as  fed¬ 
eral  building  reporter  of  the  Salt  Lake 
Tribune  to  join  the  Providence  (R.  1.) 
Journal. 

Harold  F.  Osborne  of  the  Pueblo 
(Colo.)  Chieftain  staff  has  joined  the 
Salt  Lake  Tribune  as  general  assign¬ 
ment  reporter. 

Keith  King  of  the  Chattanooga 
Times  copydesk  has  resigned  to  join 
the  Associated  Press  Nashville  office. 

Claude  S.  Ramsey,  for  the  past  12 
years  with  the  Asheville  (N.  C.)  Citi¬ 
zen-Times  editorial  staff,  has  been  ap¬ 
pointed  public  relations  director  of  the 
North  Carolina  Beer  Distributors’  or¬ 
ganization.  He  will  continue  his  duties 
as  editor  of  the  North  Carolina  Legion 
News  and  as  a  member  of  the  advisory 
committee  of  the  national  publications 
commission,  with  headquarters  in 
Raleigh. 

Chapin  Hall,  Los  Angeles  Times  col¬ 
umnist,  is  on  a  tour  of  the  country 
which  took  him  into  the  northwest 
and  east  to  the  Atlantic.  He  is  sending 
daily  columns  on  tour. 

Copp  Collins  is  new  bureau  man¬ 
ager  for  the  United  Press  in  San 
Diego,  Cal.,  succeeding  Robert  Miller 
who  has  been  transferred  to  the  Los 
Angeles  office. 

Charles  B.  Pennington,  of  Murfrees¬ 
boro,  Tenn.,  and  James  ’Turrentine, 
of  Elizahethton,  Tenn.,  have  joined 
Chattanooga  Times  copydesk.  Pen¬ 
nington  came  from  Murfreesboro 
Rutherford  Courier.  Turrentine  is  a 
graduate  of  the  Missouri  School  of 
.Tournalism. 

Caswell  Adams,  New  York  Herald 
Tribune  sports  writer,  spoke  on  “The 
Football  Outlook  for  1939”  at  a  lunch¬ 
eon  of  the  Rotary  Club  of  New  York, 
Oct.  5,  at  the  Hotel  Commodore. 

William  Johnson,  agricultural  edi¬ 
tor,  Little  Rock  (Ark.)  Democrat  will 
speak  Oct.  16  at  an  informal  luncheon 
at  the  Hotel  Marion,  Little  Rock, 
where  Arkansas  editors  will  be  guests 
of  Col.  T.  H.  Barton,  president  of  the 
Arkansas  Livestock  Show  Assn.,  at 
the  opening  of  its  annual  show. 

J.  B.  Howat,  traffic  chief  of  bureau 
for  the  Associated  Press  at  Salt  Lake 
City,  Utah,  has  been  transferred  to 
Milwaukee,  Wis..  as  traffic  chief  of 
bureau  there.  L.  G.  Hamilton,  for¬ 
merly  of  the  San  Francisco  bureau, 
succeeds  him  at  Salt  Lake  City. 

Robert  W.  (Pepper)  Martin,  for¬ 
merly  with  the  United  Press  New 
York  office,  who  won  a  $1,500  Pulitzer 
traveling  scholarship  last  year,  is  now 
in  Chungking,  China,  corresponding 
for  the  U.P.  there.  The  last  letter 
written  Aug.  27  and  received  by 
friends  in  New  York  reported  repeated 
air  bombings  of  the  city  by  the  Jap¬ 
anese.  He  was  expecting  to  receive  a 
two  months’  vacation  in  either  Hong¬ 
kong,  Shanghai  or  Manila. 

William  Forest  Crouch,  Chicago  edi¬ 
tor,  Quigley  Publications  and  Mrs. 
Crouch  are  the  parents  of  a  son,  Jon 
Napier,  bom  Oct.  2  at  St.  Luke’s  Hos¬ 
pital,  Chicago. 

Mrs.  Avis  Burger,  staff  artist. 
Blackwell  (Okla.)  Daily  Journal,  won 
three  first  prizes  on  three  paintings 
which  she  entered  in  the  Kay  County 
free  fair.  Her  entries  included  a  fig¬ 
ure  in  pastel,  a  collection  of  three 
water  colors  and  a  landscape  in  water 
color. 

Judson  O’Quinn  has  been  named 
telegraph  editor  of  the  New  Orleans 
States  to  succeed  Kenneth  E.  “Doc” 
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Taylor,  who  died  two  weeks  ago 
O’Quinn,  28  years  old,  has  been  on 
the  States  copy  desk  for  the  past 
year.  Before  that,  he  woHted  on  the 
Alexandria  (La.)  Town  Talk. 

Jack  F.  Nolen,  former  city  editor 
San  Antonio  (Tex.)  Light,  has  become 
assistant  supervisor  of  the  Texas 
State  WPA  writers’  project,  succeed¬ 
ing  John  Olive,  also  a  former  Light 
city  editor,  who  has  resigned. 

Elizabeth  Hughes,  literary  editor, 
Tulsa  World,  will  conduct  a  class  in 
short  story  writing  during  the  cur¬ 
rent  college  term  for  the  ni^t  col¬ 
lege  at  the  University  of  Tulsa. 


Wedding  Bells 


JOE  WEBB,  telegraph  editor,  Gahes- 

ton  News,  to  Miss  Laura  Alice  Met¬ 
calfe,  Sept.  24. 

Frank  Bavoux,  photo-engraver,  Gal¬ 
veston  News-Tribune,  to  Miss  Doro¬ 
thy  May,  Sept.  6. 

William  H.  Sheehy,  a  national  ad¬ 
vertising  solicitor,  Macy-Westchester 
Newspapers  to  Miss  Elizabeth  Jane 
Snowden,  corresponding  secretary  for 
Life  and  Time  magazines,  recently. 

Malcolm  Foster,  associated  with  De 
Pinna,  New  York  clothiers,  to  Miss 
Helen  Friendly,  daughter  of  Edward 
Friendly,  business  manager.  New  York 
Sun  and  Mrs.  Friendly,  Oct.  2  at  the 
Hotel  Pierre,  New  York. 

Robert  1.  Williams,  Youngstoicn 
(O.)  Vindicator  reporter,  to  Miss  Jean 
Krebs,  recently. 

Jack  Steele,  reporter.  New  York 
Herald  Tribune,  to  Miss  Barbara 
Lyons,  of  New  York,  at  the  Church 
of  the  Ascension,  New  York,  recently. 

Howard  Bingham  of  the  Lawrence 
(Mass.)  Eagle -Tribune,  to  Miss  Phyllis 
C.  Richards,  R.N.,  of  Methuen,  &pt. 
16. 

F.  William  Gilman  of  the  Lawrence 
(Mass.)  Eagle-Tribune,  to  Lucille  M 
Brown,  of  Lawrence,  Sept.  23. 

Alphia  Hart,  photographer,  Okla¬ 
homa  City  Daily  Oklahoman  and 
Times,  to  Miss  Erlene  Sweat.  Sept.  2. 
■ 

NEA  Advisory  Council 
To  Meet  Oct.  16-17 

State  press  association  representa¬ 
tives,  members  and  officers  of  the 
National  Editorial  Association  and 
members  of  Newspaper  Association 
Managers,  Inc.,  will  participate  in  a 
two-day  meeting  of  the  NEA  Advisory 
Council  at  the  Hotel  Morrison,  Chi¬ 
cago,  Oct.  16-17.  They  will  hear  three 
prominent  advertising  and  circulation 
experts  discuss  subjects  of  interest  tn 
the  non -metropolitan  newspaper  pub¬ 
lishing  field.  Their  theme  will  ^ 
“How  to  Ring  Un  More  Business  m 
1940.” 

At  the  opening  session  Monday 
morning,  Floyd  L.  Hockenhull,  pub¬ 
lisher  of  Circulation  Management. 
will  speak  on  “Ringing  the  Circulation 
Cash  Register.”  Charles  H.  Carsom 
advertising  director  of  the  ^ 

(Va.)  Times  &  News-World,  will  dis¬ 
cuss  “Selling  Local  Ads  in  Packages^ 
National  advertising  will  be  ^ 
lighted  in  a  talk  by  K.  S.  Gordon. 
cago  manager  of  West-Holliday  Com 
pany,  newspaper  representatives. 
Gordon’s  talk  will  deal  with  his  com¬ 
pany’s  visual  and  milline  story. 

Hugh  H.  Clegg,  assistant  director  o 
the  Federal  Bureau  of  Investigation 
Washington,  D.  C.,  will 
Monday  luncheon  session  on 
FBI  and  the  Press.”  Reporte  to 
council  concerning  NEA  probleiM 
be  made  by  President  Howard 
Palmer,  Greenwich  (Conii.)  j 
and  Arne  Rae,  NEA  executive  sec 
tary. 
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Champion  Of 
Youth! 


Editor  &  l*i  bi.ishkr  confiratulatfs 
Dan  Bran!  on  his  recent  birthday  and 
»»n  iiis  jiist-released  Autobiography. 
Every  newspaper  man  in  the  eountry 
is  familiar  with  “Uncle  Dan's"  theory 
of  life:  He  has  inlinite  faith  in  \outh 
...  in  the  triumph  of  spirit  over  age 
...  in  steadfast  allegiance  to  Anier- 
i«-anisni  and  a  given  objective.  Dan 
H(‘ard  never  swerves  ...  he  has  been 
in  the  business  of  manufaeturing  To¬ 
morrow's  citizens,  and  is  still  at  it.  at 
an  age  when  most  men  believe  they 
are  “through".  Of  pioneer  stock 
himself,  he  preaches  the  fine,  vigorous 
»loetrine  that  these  United  States  will 
continue  to  pioneer  in  the  more  con¬ 
structive  achievements  of  world  en¬ 
deavor — despite  handicap. 


These  hav«‘  always  been  Editor  &  Pi  rusher’s  guiding  principles.  Vi  e  have  pio- 
neere<l.  oft«‘n  courageously  against  heavy  odds  .  .  .  we  have  held  steadfast  to  champion¬ 
ship  of  newspapers  and  the  youthful  spirit  which  shouhl  motivate  them  .  .  .  our  first 
loyalty  and  allegiance  is  to  them,  and— we  hold  to  “Uncle  Dan's’’  great  faith,  that 
America  has  a  destiny  of  achievement  and  of  example. 

(Current  m-wspaper  headlines  vindicate  this  faith  and  the  certainty  that,  during  a 
w«»rhl  eataelysm.  national  advertisers  redou  hie  their  energies,  rather  than  decrease  them 
— “Automobile  \olunie  At  Retail  in  U.  S.  43 Vr  Up".  “Glare  From  Steel  Mills  Again 
Brightening  Skies".  "Freight  Trucking  Breaking  Records",  "Crude  Oil  Demand  Far 
AIkivc  1938  ”.  '‘Heavy  Industry  Active  in  the  South  ",  “Exports  in  Month  at  High  for 
39,  at  S2.S().839.0l)t)'".  "W  heat  Ciimhing  to  New  Highs".  "Wholesale  Volume  in  Fomls 
Shows  37.39^  Gain  in  Month",  "Railroa»ls  Place  Huge  New  (]ar  Orders".  “St<*el  Oper¬ 
ations  Rise  to  79*/4/'<  of  Capacity". 

National  newspa|M*r  linage,  despite  economic  War-shocks,  shows  a  vigorous  UN¬ 
CREASE.  Retail  I  inage  alone,  in  78  major  markets,  in  representative  newspapers,  is 
2.6  above  the  same  pt'riod  as  of  1938.  These  are  times  then,  for  newspapers  to  "go 
after”  business.  Ami  the  most  direct  method  is  through  the  columns  of  THEIR  OWN 
servic«*-medium.  Editor  &  Pi  rusher.  It  is  read,  from  cover  to  cover,  by  the  very 
executives  w;ho  make  up  newspaper  appropriations — AND  linage  schedules.  Our  cir¬ 
culation  figures  sluiw  we  cover  93. 2G  of  the  a«ivertis«‘rs  and  agencies  now  sytending 
money  in  newspapi'rs. 
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New  Minneapolis  Paper 
Launched  in  a  Week 

Tribune  Became  Times-Tribune  With  New 
Typographical  Format,  New  Features, 

And  Many  Additional  Employes 


WHEN  THE  Minneapolis  Tribune  de¬ 
cided  to  divorce  its  morning  and 
evening  editions,  its  management  faced 
the  problem  of  getting  out  in  a  few 
days  a  brand  new  newspaper,  a  ven¬ 
ture  generally  preceded  by  months 
of  planning  and  plotting. 

Traditionally  the  Tribune  had  been 
a  continuous  newspaper  giving  24- 

Tke  Map  Trahra  Bees  Waiting  Poe 

i  =EZ  TIMBSSESTRIBINE 


SUB  SINKS  PLANE  CARRIER 


Ruffian  Invafion  Crushes  Poland 

Alin  Fnia  . . .  ^ 

I  me—  rMn  yyw  v.wy  _  inT,.  i  joo  *a>o.<  imim. 


New  title  line,  head  type,  makeup  dis¬ 
tinguishes  the  new  Minneapolis  Times- 
Tribune. 

hour  service;  comics,  features,  edi¬ 
torials  ran  24  hours,  with  practically 
no  duplication  in  the  subscription 
lists  of  the  morning  and  evening  edi¬ 
tions. 

Then  the  evening  Journal  was  pur¬ 
chased  by  the  evening  Star,  putting 
up  to  the  Tribune  management  a  fight 
for  the  afternoon  circulation. 

New  Paper  Planned  In  A  Week 

On  Aug.  7  the  tribune  management 
decided  upon  a  completely  new  after¬ 
noon  edition;  by  Aug.  10  the  news¬ 
paper  had  been  planned  and  laid  out 
and  was  ready  to  roll,  with  the  ex¬ 
ception  of  a  few  minor  improvements 
needing  another  day  or  two  of  time; 
on  Aug.  14  the  new  newspaper  hit  the 
streets,  complete  in  every  detail. 

Into  those  few  days  was  packed  a 
world  of  action. 

Twenty-five  former  Journal  em¬ 
ployes  were  absorbed  by  the  Tribune 
editorial  department  alone,  including 
George  Adanrs,  who  became  manag¬ 
ing  editor  of  the  afternoon  edition. 

T.  J.  Dillon,  previously  managing 
editor  of  the  two  newspapers,  became 
editor-in-chief,  and  began  ordering 
over  long-distance  phone  the  fea¬ 
tures  and  comics  that  would  be  neces¬ 
sary  for  a  new  separate  edition.  Most 
of  the  comics  and  features  of  the  two 
newspapers  were  kept  for  the  new 
evening  edition,  and  had  to  be  re¬ 
placed  for  the  morning  edition. 

Within  a  day  or  two  a  dozen  new 
comics  were  on  their  way;  Damon 
Runyon  and  Dorothy  Kilgallen  were 
purchased  for  the  “second  section’’ 
features;  Frank  Kent,  several  other 
columns  and  cartoons  were  purchased 
for  a  new  editorial  page. 

Biggest  problem  was  getting  new 
type  to  Minneapolis  in  time,  but  it 
was  at  hand  when  the  new  newspaper 


was  ready  to  roll.  The  composing 
room  superintendent  had  ordered — 
and  had  ready — new  10  point  Century, 
eight  point  Century,  Memphis  Bold 
headtype,  48  to  96  point  Stymie  and  a 
few  hundred  new  galleys  to  care  for 
the  type  necessary  for  splitting  the 
newspapers. 

Four  Monotypes  operated  20  hours 
a  day,  seven  days,  a  week,  to  keep  the 
type  cases  filled.  The  volume  of  type 
handled  daily  increased  50  or  60  col¬ 
umns,  in  addition  to  the  increased 
news  space  allowed  in  the  new  edi¬ 
tion,  which  ran  from  30  to  50  columns 
above  that  in  the  previous  evening 
edition.  There  was  no  “lift”  between 
evening  and  morning  editions. 

New  Operators  Added 

Ten  new  operators  were  added  in 
the  day  composing  room,  two  proof 
readers,  three  make-up  men,  two 
copy  holders,  a  machinist  and  two 
dump  men.  The  night  side  added 
seven  news  operators,  two  ad  opera¬ 
tors,  four  hand  ad  men,  three  make¬ 
up  men,  two  dump  men,  a  machinist, 
two  proof  readers  and  two  copy  hold¬ 
ers. 

They  took  care  of  the  flood  of  copy 
that  came  from  the  increased  news 

Salvage  fleet  lifts  squalusI 
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Last  edition  of  the  Minneapolis  Evening 
Tribune. 

staff,  and  type  for  the  new  women’s 
page,  editorial  page,  vastly  increased 
volume  of  copy  from  the  sports  desk, 
and  took  the  European  crises  in  stride. 

There  were  all  the  little  complica¬ 
tions  incidental  to  a  change  of  that 
type.  A  new  name  to  be  selected  for 
the  evening  newspaper,  with  Times- 
Tribune  finally  agreed  upon;  depart¬ 
ments  throughout  the  building  had  to 
be  bolstered  to  handle  an  increased 
volume  of  business;  a  thousand  details 
had  to  be  taken  care  of. 

The  circulation  department  had  one 
of  the  toughest — and  happiest — jobs. 
Even  the  42  roadmen,  district  man¬ 
agers  and  office  assistants  hired  from 
the  former  Journal  staff  couldn't  cope 
with  the  additional  business  for  a  few 
days.  Some  40  girls  and  men  were 
taking  subscriptions. 

Delivery  was  late  in  some  sections 
of  the  city  due  to  the  much  heavier 
press  run. 

Only  a  week  was  needed  to  iron 
out  those  troubles,  however. 


WHITE  FOR  CASH-CARRY 

Emporia,  Kan.,  Oct.  2 — William 
Allen  White,  editor  of  the  Emporia 
Gazette,  announced  today  that  he  has 
invited  several  hundred  prominent 
Americans  to  join  in  a  nation-wide 
group,  of  which  Mr.  White  is  chair¬ 
man,  devoted  to  the  cash  and  carry 
plan.  His  telegraphed  invitation  read 
as  follows:  “Will  you  join  me  and 
several  hundred  others  in  a  national 
non-partisan  committee  for  peace 
through  revision  of  the  neutrality  law 
to  the  present  Senate  bill?  To  revise 
the  neutrality  law  goes  as  far  as  hu¬ 
man  ingenuity  can  to  lessen  the  danger 
of  American  involvement.  “More¬ 
over,  by  repealing  the  arms  embargo 
our  country  is  no  longer  aiding  Hitler 
to  the  disadvantage  of  the  democracies 
who  are  resisting  the  spread  of  dic¬ 
tatorship.” 

■ 

Speidel  Buys 
Reno  Gazette 
From  Sanfords 

Graham  Dean  Made  Pub¬ 
lisher  .  .  .  Graham  Sanford 
Is  Editorial  Director 

Extension  of  Merritt  C.  Speidel’s 
newspaper  holdings  into  a  seventh 
state,  Nevada,  was  accomplished  last 
Saturday  with  the  tranrfer  of  the 
Reno  Evening  Gazette  by  Graham, 
George  and  Leigh  Sanford.  Graham 
Sanford,  one  of  the  three  former  own¬ 
ers,  continues  as  editorial  director  of 
the  Gazette,  Mr.  Speidel  announced. 

With  the  Gazette’s  becoming  a  mem¬ 
ber  of  Speidel  Newspapers,  Inc.,  na¬ 
tional  service  organization  of  Mr. 
Speidel’s  transcontinental  group  of 
newspapers,  Graham  M.  Dean  became 
publisher.  Mr.  Dean,  who  has  been 
with  the  Speidel  organization  more 
than  15  years,  formerly  was  publisher 
of  the  Salinas  (Cal.)  Index-Journal 
and  the  Salinas  Morning  Post. 

Lyle  Harper  Transferred 

Lyle  T.  Harper  of  the  advertising 
staff  of  the  Salinas  papers,  likewise  a 
member  of  Speidel  Newspapers  for  15 
years,  has  become  national  advertising 
manager  for  the  Reno  paper,  Mr.  Spei¬ 
del  announced. 

Paul  H.  Caswell,  editorial  director 
of  Speidel  Newspapers,  has  been  ap¬ 
pointed  to  succeed  Mr.  Dean  as  pub¬ 
lisher  of  the  Salinas  papers.  Mr.  Cas¬ 
well  has  had  a  successful  experience 
of  more  than  20  years  as  publisher  of 
daily  newspapers  in  Iowa.  He  joined 
the  Speidel  organization  two  years 
ago. 

Gilbert  V.  Baymiller,  advertising 
manager  of  the  Index-Journal  and  the 
Post  for  the  past  three  years,  became 
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business  manager.  Nelson  Valjean 
city  editor  of  the  Index-Journal  since 
1933,  was  named  managing  editor  for 
both  newspapers  and  Jack  Patton,  who 
has  been  associated  with  Seidel 
Newspapers  since  1925,  became  city 
editor  of  the  Index-Journal. 

“The  same  constructive  news  and 
the  high  standard  of  civic  editorial 
policy  which  the  Sanford  brothers 
maintained  for  the  last  25  years  in 
building  the  Gazette  into  Nevada’s 
greatest  newspaper  will  be  continued.” 
Mr.  Speidel  stated. 

Included  in  the  Reno  purchase  was 
the  four-story  modern  and  efficient 
Gazette  plant,  it  was  announced.  The 
production  plant  includes  the  lat¬ 
est  type  press  and  mechanical  equip, 
ment. 

■ 

Phila.  Reporters  Break 
Story  on  Nazi  Warning 

Philadelphia,  Oct.  3— Two  Phila¬ 
delphia  Federal  reporters.  H.  W.  Mes- 
saros  of  the  Evening  Ledger  and 
Frank  Hanlon  of  the  Evening  Bulletin, 
got  a  national  “scoop”  yesterday  when 
they  revealed  for  the  first  time  Ger¬ 
many’s  warning  to  American  vessels 
to  avoid  “suspicious  behavior”  in 
the  waters  around  France  and  Eng¬ 
land. 

Morning  papers  throughout  the 
country  played  the  story  up  in  big 
headlines  after  the  article  “broke” 
first  here.  Messaros  and  Hanlon  got 
their  story  from  A.  Raymond  Raff, 
Collector  of  the  Port  of  Philadelphia, 
who  received  a  telegram  from  Wash¬ 
ington  giving  the  contents  of  a  Ger¬ 
man  embassy  message  to  the  United 
States  Treasury  Department.  The 
warning  implied  that  American  ships 
might  be  torpedoed. 


WHEN  YOU  SHOOT 

CROWDS 

. . .  accidents/  basketball, 
night  football . . .  use  new 

G-£  No.  21 

...the  flash  bulb  with  that 
extra  punch  of  light 

•  When  you  want  detail  in  the  back- 
ground. .when  you  have  to  shoot  action 
from  a  distance  .  .  when  you  want  to 
**play  it  safe’*  with  plenty  of  light,  .use 
the  new  No.  21  G-E  MAZDA  Photo* 
/ias/f  lamps.  A  peak  that  penetrates., 
uniform  flash  . .  new  G*E  safetyijfk* 
eted  bulbs.  And  they  bear  the  0*t 
mark  of  dependability.  Other 
’’wire**  and  "'foil**  to  fit  your  needs. 

GENERAL  %  ELECTRIC 
MAZDA  PHOTOFLASH  LAMPS 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  w 
to  fill  important  posts  to  tn# 
department,  the  Welfar* 
Committee  of  the  Interna¬ 
tional  Circulation  M^ageri 
Association  can  provide  you 
with  men  of  capacity  «no 
ability. 

Address:  Secretary  - 
urer,  c/o  The  Tulsa  World, 
Tul^  Oklahoma. 


GRAFLEX  CAMERAS 


AP’s  60-lnch  Lens  Camera 
Used  at  World  Series 


the  associated  PREISS  gave  its  earlier  in  the  year  and  on  several  other 
new  60-inch,  60-pound  camera  a  occasions.  This  coverage,  however, 
•horough  workout  at  the  first  game  of  was  the  first  real  test  of  its  capabili- 
ie  World’s  Series  at  the  Yankee  Stad-  ties,  and  these  were  fully  in  accord 


Joe  Caneva,  staff 
photographer  of  the 
Associated  Press  is 
seen  wheeling  out 
the  Long  Tom  cam¬ 
era  fitted  with  the 
largest  lens  used  in 
newspaper  photog¬ 
raphy. 


'Virst  Lessons  in  Democracy" — a  Grajlex- 
made  I‘rize-W  inner  by  L.  M.  Divinia 


Stop !  Play  Safe !  Use  More 
GRAFLEX-made  Pictures! 


Driiinatic.  story-trllinjr.  hiimaii-inlerest  pictJires  like  the 
(Jraflev-inade  prize-winner  j'hown  above,  ean't  help  hut  ‘"slttp"’ 
yonr  readers!  Vie  repr»»dnee  it  as  further  evidenee  of  the 
ahilitN  (►f  (iraflex  ainl  Speed  (Graphic  American-inade  cameras 
to  make  paper-sellinj>  pictures  in  the  hands  of  competent 
press  photojrrajdiers. 

Newspapers,  larjje  and  small  alike,  have  discovered  that  the 
use  of  more  (iraflex  and  Speed  (iraphic  pictures  is  particu¬ 
larly  effecti\e  in  increasiii'r  circulation.  Many  are  playing 
safe  during  these  limes  of  intense  competition  hy  adding  to 
th  eir  (iraflex  equipment  and  their  photographic  staffs. 


Joe  Caneva,  AP 
itaff  cameraman, 
ooverlng  the  first 
jime  of  the  World's 
Seflis  with  the  larg¬ 
est  lens  and  camera 
wed  by  newspaper 
photographers. 


The  American-Made  Camera  for 
the  American  Press . . . 
Mi]  SP££J3 


An  action  photo 
taken  by  Caneva 
with  the  60-inch  AP 
lens.  This  picture 
shows  a  close  play 
at  second  base 
about  200  feet 
from  the  camera. 


Sjeced  Graphic  camera.-^  have 
long  hfcn  the  universal  choice  of  the 
American  pre.-is,  they  are  being  im- 
provt’d  eonstantly  so  that  they  may 
better  serve  this  field.  Latest  improve¬ 
ment  is  the  new  tubular  view  finder 
that  eorrects  for  parallax  and  utilize.® 
interchangeable  masks  to  show  the  fields 
of  view  of  various  focal  lengths  of  lenses 
ii>ed.  This  new  finder  may  be 
^  purchased  as  an  accessory  at  mod- 
e-t  eo-t.  See  your  Dealer. 


"""o  of  the  three 
^  ^**1  cameras 
the  AP. 
,  Itft  to  right 
.  70  cm.:  a 

•  the  60.1nch 
°*"'"»yer  lens. 


for  complete  information  conrertiing  Graflex  and  Speed 
Graphic  .\merican-made.  Prize  W  inning  Cameras  and  Acces- 
sorie-.  send  f(»r  our  Iree  catalog.  Folmer  Graflex  Corpora¬ 
tion.  Department  F.I’-I8.  Koche-tcr.  New  ^ ork.  L.  S.  A. 
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Carriers  Reduce 
Complaints  by 
90%  in  Casper 

Tribune-Herald  Circulator 
Tells  How  Boys 
Diminished  “Kicks" 

By  GEORGE  A.  BRANDENBURG 

A  90*^^  reduction  in  complaints  from 
home  delivery  subscribers  has  been 
accomplished  by  the  Casper  (Wyo.) 
Tribune-Herald,  according  to  M.  S. 
Hendrickson,  circulation  manager, 
writing  about  his  paper’s  method  of 
eliminating  “kicks”  in  a  current  bul¬ 
letin  of  the  Inland  Daily  Press  Asso¬ 
ciation.  His  plan  follows: 

first  ‘'tfp  to  \voe<l  out  those  hoys 

\\ho  con>isteutly  were  showiiijf  no  particular 
interc'it  in  their  aRcncy,  or  route,  other  than 
the  profit  they  were  makiuR.  I  started  ve- 
placinR  them  with  Iniys  on  the  waitiuR  list  of 
applicants.  These  were  h<iys  <if  a  high  ty|)e. 
'students  in  high  schiMil,  from  excellent  fam¬ 
ilies  and  with  a  realization  of  the  re^lNoi 
xihility  of  serving  satislit-<l  customers. 

*’\Ve  then  spent  several  weeks  trving  to  in- 
'^till  in  our  carrier  crew  the  importance  of 
their  undertaking,  the  resjKinsihility  and  trust 
we  were  placing  in  them,  and  what  it  meant 
Ui  see  that  their  customers  got  a  sipiare  fle«il. 
‘Gain  rcxkI  will,'  we  preached  an<l  exhorteil. 

“We  next  pro|M>sc»l  that  delivering  pajHTs 
from  a  hicycle,  after  getting  on  the  route.  <lid 
not  contribute  to  really  first-class  -service.  We 
proceeded  to  prove  this  by  calling  to  their 
attention  actual  complaints  over  this  method 
of  delivery.  With  a  few  exceptions,  and  these 
only  in  the  outlying  districts  of  a  city  that 
Npreails  out  considerably,  our  boys  .soon  <lis- 
omtinued  the  use  of  bicycles  in  covering  tluir 
routes. 

“lmine<liately  we  note<!  an  improvement  and 
a  marke<l  decrease  in  cfimplainis. 

“It  has  l>een  a  practice  of  the  ('asper  Trih- 
une-llerahl  for  the  past  several  years  to  give  a 
discount  each  week  to  the  carriers  who  pay 
their  weekly  bills  in  full  and  against  whom  xv* 
Complaints  have  Ix^n  lo<lge<!. 

Make  Own  Complaint  Deliveries 

'‘But  we  had  no  wish  to  work  any  haniship 
on  any  of  the  Ixtys.  In  our  new  program  we 
offer  them  the  t»rivileRe  of  personally  mak¬ 
ing  delivery  to  those  from  whom  complaints 
are  received  <»n  their  resjiective  routes,  and 
thus  retaining  their  spotless  rating.  (A  refer¬ 
ence  record  is  kept  of  each  kick  the  carrier  <ie- 
livers  himself.)  Since  our  l)U>iness  office  re¬ 
mains  <»pen  until  8  p.m.  each  week  day  ("the 
Trihiine-1  lerald  is  an  aftermKHi-Sunday  morn¬ 
ing  daily),  we  agreed  to  take  calls  hy  those 
lodging  complaints  and  relay  the^e  “kick’o"  to 
the  route  carriers  concerneti. 

“This  dill  not  seem  to  work  out  so  •»uccesv- 
fully  at  first,  but  we  i>ersevered.  and  our  pa¬ 
tience  was  rewarded. 

“Talking  over  their  route  tirohlems  with  the 
Ixiys  has  lieen  helpful.  Our  findings  revealed 
that  the  princip.'d  reason  why  the  number  of 
kicks  was  being  so  gratifyingly  rtsluced  was 
none  other  than  a  disinclination  on  the  part 
of  the  boy  to  have  to  return  to  his  route  after 
completing  his  regular  delivery.  Yet  he  would 
rather  return  than  have  his  rating  marred  and 
his  profits  for  the  week  cut. 

“It  gave  me  pleasure  t»»  show  the  hoys,  by 
actual  figures  from  week  to  week,  the  l)eiitfits 
they  were  gaining  from  gooil  delivery  free 
from  complaints.  They  c<»uld  se<-  in  d<dlars 
and  cents  in  their  pockets  what  a  cleati  sheet 
meant  to  them. 

“We  find  that  the  public  i«».  with  very  few 
exce]Uions,  (piite  c<»nsiderate  and  willing  to  co¬ 
operate  with  the  boys. 

“This  gradually  developeil  new  plan  of  ours 
is  not  compulsory.  If  the  Ixiy  does  not  pre¬ 
fer  to  accept  it,  the  complaint  deliveries  are 
made  hy  Western  Union  mes‘»enger  and  the 
hoy  pays  the  cost.’* 

Coast  Welfare  Program 

THE  CIRCULATION  program  calling 
for  boy  welfare  and  strict  obser¬ 
vance  of  all  laws  regulating  the  dis¬ 
tribution  and  sale  of  periodicals  and 
newspapers  which  was  drawn  recently 
for  the  Pacific  Coast  will  be  presented 
at  the  California  Circulation  Man¬ 
agers’  Association  convention  in  Santa 
Barbara.  Cal.,  this  month,  Phil  M. 
Knox,  president  of  the  association  and 
circulation  manager  of  the  Oakland 
Tribune,  advises. 


In  addition.  Mr.  Knox  said,  the  com¬ 
mittee  will  meet  at  60-day  intervals  to 
follow  through  on  the  various  phases 
of  the  movement.  The  second  session 
will  be  in  San  Francisco,  Nov.  27,  with 
Charles  J.  Lilley,  editor  and  general 
manager,  Sacramento  Union,  presid¬ 
ing.  A  presentation  also  will  be  made 
before  the  California  Newspaper  Pub¬ 
lishers  Association  convention  at  Coro¬ 
nado  in  January. 

Plans  developed  at  the  San  Fran¬ 
cisco  sessions.  Sept.  22,  were  de¬ 
scribed  by  Mr.  Knox  as  providing  a 
psychological  approach  to  circulation 
problems  and  not  involving  or  con¬ 
templating  any  “policing.” 

The  plan,  which  was  proposed  for 
the  entire  Coast  and  which  was  ac¬ 
cepted  by  magazine  as  well  as  news¬ 
paper  representatives,  is  devised  to 
unroll  slowly  and  steadily  on  a  long 
haul  basis. 

The  program  as  laid  out  is  for  two  or 
three  years. 

The  survey,  already  completed, 
shows  that  newspapers  are,  in  general, 
doing  a  good  job,  Mr.  Knox  stated. 
Co-operation  and  stimulation  of 
proper  support  that  can  be  obtained 
through  a  general  program  were 
found  to  be  the  advisable  needs,  with 
no  corrective  actions  found  essential, 
except  in  a  few  isolated  spots. 

“The  chief  need  is  to  contact  schools 
and  organized  groups  and  sell  the 
work  we  are  now  doing,”  Mr.  Knox 
said. 

Offering  Washington  Trip 

THE  LaPorte  (Ind.)  Herald-Argus  is 

again  offering  seniors  in  LaPorte 
county  high  schools  an  opportunity  to 
earn  an  expense-free  trip  to  Wash¬ 
ington.  D.  C.,  by  selling  mail  subscrip¬ 
tions,  or  carrier-delivered  subscrip¬ 
tions  in  designated  communities. 
Those  earning  the  required  number 
of  sales  points  will  receive  a  five-day 
trip  to  Washington,  starting  Oct.  23. 
Evidence  of  the  popularity  of  this  con¬ 
test  is  the  fact  that  168  students  have 
earned  trips  during  the  past  four 
years,  according  to  M.  E.  Moyer,  cir¬ 
culation  manager. 


Toronto  Carriers  Enlist 

AMONG  the  tramping  feet  of  soldiers 
in  Toronto,  Can.  are  those  belonging 
to  a  dozen  or  more  Toronto  Star  car¬ 
rier  boys.  Some  have  joined  the 
Royal  Canadian  Artillery,  others  the 
York  Rangers  and  Royal  Canadian  Air 
Force.  The  Star  hcis  assured  all  car¬ 
riers  who  enlist  that  their  routes  will 
be  returned  to  them  after  the  war. 

Salutes  Carrier  Boys 

TO  WESLEY  AMOS,  circulation  man¬ 
ager  of  the  Marshalltown  (la.j 
Tirnes-Republican,  goes  special  men¬ 
tion  for  the  bang-up  job  of  carrier  boy 
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promotion  in  connection  with  “Na¬ 
tional  Newspaper  Boys  Week,”  Sept. 
24-30.  Mr.  Amos  wrote  a  series  of 
stories  dealing  with  daily  activities  of 
the  junior  merchants,  urging  sub¬ 
scribers  to  become  better  acquainted 
with  their  carrier  boys. 

Boys  Help  Edit  Paper 

FOR  ONE  afternoon  last  week,  car¬ 
rier  boys  of  the  Bloomington  (Ill.) 
Pantograph  “took  over”  operation  of 
the  paper  in  observing  “National 
Newspaper  Boys  Week.”  Released 
from  regular  school  classes  by  co¬ 
operating  principals,  the  boys  swarmed 
into  the  newspaper  office,  eager  to 
learn  how  a  newspaper  is  put  together. 
They  helped  reporters,  editors,  print¬ 
ers,  engravers  and  pressmen  put  out 
the  paper.  They  learned  something  of 
the  money  required  to  permit  a  daily 
paper  perform  a  service  to  the  com¬ 
munity.  The  44  carriers  were  selected 
on  the  basis  of  their  records  of  in¬ 
creased  subscriptions  during  a  two- 
week  test  period,  according  to  W.  P. 
Horsjwan,  circulation  manager. 

Interstate  Circulation 
Men  Meet  in  Newark 

The  Interstate  Circulation  Managers’ 
Association  held  one  of  the  most  in¬ 
teresting  conventions  in  its  history  at 
Newark,  N.  J.,  recently  under  the  di- 
lection  of  President  George  W.  Man¬ 
ning,  circulation  manager  of  the 
Sharon  (Pa.)  Herald. 

Arthur  J.  Sinnott,  editor  of  the 
Newark  Evening  News,  talked  on 
“The  Editor  and  the  Circulation  Man¬ 
ager,”  revealing  that  on  his  newspa¬ 
per,  the  circulation  manager  is  re¬ 
sponsible  to  the  editor  for  everything 
he  does  and  because  the  results  ob¬ 
tained  by  the  circulation  department 
depend  so  much  on  the  kind  of  news¬ 
paper  given  by  the  editorial  depart¬ 
ment,  Mr.  Sinnott  is  100%  in  favor  of 
this  kind  of  an  arrangement.  He  ad¬ 
mitted  having  learned  some  things 
about  the  circulation  department 
which  he  did  not  formerly  know  and 
also  stated  that  the  circulation  de¬ 
partment  now  knows  more  about  the 
editorial  department  than  formerly. 

J.  W.  Brown,  Jr.,  Speaks 

James  W.  Brown,  Jr.,  vice-president 
of  Editor  &  Publisher,  was  the  lunch¬ 
eon  speaker  on  “Newspapiers  of  To¬ 
morrow  and  Their  Responsibilities." 
He  delved  into  the  possibilities  of  the 
future  and  predicted  some  radical 
changes  in  the  newspaper  business. 
It  was  his  conviction  that  the  news¬ 
paper  will  always  have  a  function  to 
perform  even  though  the  daily  news¬ 
paper  may  not  always  function  as  it 
does  today. 

Floyd  L.  Hockenhull.  publisher  of 
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Circulation  Management,  talked  on 
"Correlation  of  Business,  Advertising 
Editorial,  and  Circulation  Depart¬ 
ments.” 

Ex-Governor  Harold  Hoffman  of 
New  Jersey  was  the  featured  speaker 
at  the  Interstate  banquet. 

On  the  second  day  of  the  meeting, 
Fred  D.  Stahl,  vice-president  and 
Philadelphia  manager  of  Kelly-Smith 
Company,  special  representatives,  was 
kept  busy  for  two  hours  and  fifteen 
minutes,  during  the  first  forty-five  or 
fifty  minutes  of  which  he  gave  a  well 
thought-out  presentation  on  “What 
Does  the  Advertising  Agency  Repre¬ 
sentative  Expect  from  the  Circulation 
Manager.”  A  discussion  period  fol¬ 
lowed. 

Workmen's  Compensation  Discuistd 

A  discussion  on  "All  -  Coverage 
Workmen’s  Compensation”  was  pre¬ 
sented  by  John  H.  Kuntz,  circulation 
director  of  the  Lancaster  Newspapers. 
Inc.,  Lancaster.  Pa.,  for  his  business 
manager,  Henry  C.  Carpenter,  who 
was  unable  to  present  the  topic  in 
person.  The  information  given  in  the 
prepared  paper  was  the  result  of  a 
thorough  investigation  of  the  subject 
made  by  Mr.  Carpenter  for  the  Penn¬ 
sylvania  Newspaper  Publishers’  As¬ 
sociation. 

William  N.  Hardy,  manager  of  the 
PNPA,  submitted  a  prepared  paper 
bringing  up  to  date  a  discussion  of 
Federal  and  Pennsylvania  State  laws 
affecting  newspaper  boys. 

Between  the  prepared  subjects. 
George  T.  Bertsch,  circulation  direc¬ 
tor  of  the  Baltimore  Sun.  and  Paul  G 
Lawson,  Clarksburg  (W.  Va.)  Ex¬ 
ponent-Telegram.  led  open  -  foruir. 
discussions  on  various  circulation 
topics. 

Altoona,  Pa.,  was  selected  for  the 
next  meeting  March  18-19,  1940. 
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Tabloid  Using 
Front  Page  of 
Standard  Size 

Hall-Depth  Page  Gives 
S-Column  Display  to 
N.  Y.  Community  Paper 

Ttie  Bay  Ridge  Record,  a  New  York 
City  community  tabloid,  appeared 
Sept.  28  with  a  new  front  page  format 
sii-ing  an  eight-column  display  to  the 

1  BAY_RimE  RECORD 


^ont  page  of  Sept.  28  issue  of  Bay  Ridge 
{N.  Y.)  Record  showing  its  new  half-depth 
candard-size  make-up  and  back  page  in 
ijtomary  five-column  tabloid  format.  All 

inside  pages  are  in  tabloid  style. 

..ews  in  half-page  depth.  The  re¬ 
mainder  of  the  weekly  retained  its 
fve-column  tabloid  style. 

J.  Dee  Sewell,  associate  editor,  who 
conceived  the  idea  last  May,  said  no 
change  was  necessary  on  the  flat  bed 
press  to  transform  the  weekly  into  a 
standard  size  tabloid  hybrid.  Type 
for  the  front  page  was  inserted  hori¬ 
zontally  instead  of  vertically,  and  the 
result  is  a  page  one  which  gives  it 
ihe  appearance  of  a  standard  size  pa¬ 
per  folded. 

We  tried  it  out  because  it  gives  us 
the  possibilities  of  news  display  of  a 
standard  size  paper.”  said  Mr.  Sewell, 
■yrt  the  inside  pages  have  the  read- 
^ity  of  a  tabloid.”  Since  much  of 
“e  page  one  news  of  a  standard  size 


HENRY  J.  REUKAUFF 

Henry  J.  Reukauff,  44,  advertising 
director  of  Philadelphia  Record  for  the 
last  three  years,  died  Oct.  3  in  the 
Presbyterian  Hospital,  Philadelphia, 
after  a  long  illness. 

(Obituary 

ERNEST  W.  JULIAN,  61,  recently 
retired  vice-president  and  sales  di¬ 
rector  of  the  Western  Newspaper 
Union,  died  accidentally  Sept.  29  from 
monoxide  gas  poisoning  while  seated 
in  his  automobile  in  the  garage  at  his 
Omaha  home. 

Walter  J.  Hunsaker.  82,  retired 
publisher  of  Saginatc  (Mich.)  Courier 
Herald,  who  was  recently  named  Sagi¬ 
naw’s  outstanding  citizen,  died  at  his 
home  there.  Sept.  27. 

Henry  W.  Connell,  head  of  the 
classified  advertising  departments  of 
the  Beaumont  (Tex.)  Enterprise  and 
Jotirnal  and  the  Waco  News-Tribune 
and  Times-Herald,  was  killed  in  an 
automobile  collision  on  the  Pan- 
American  Highway  14  miles  south  of 
Monterrey.  Mexico,  Sept.  30.  Mr. 
Connell’s  assistant,  Mary  Ann  Petru, 
in  charge  of  classified  on  the  Enter¬ 
prise,  and  the  latter’s  sister,  Alice 
Petru  of  San  Antonio,  were  injured. 

Hugh  N.  “Billy”  Wiggins,  35,  as¬ 
sistant  auditor  of  the  Charleston  (W. 
Va.)  Gazette  for  12  years  was  found 
dead  Sept.  26  at  his  home  there. 

James  H.  Walker,  composing  room 
superintendent  of  Albany  Times- 
Union  and  formerly  composing  room 
superintendent  of  New  York  Journal 
and  American,  died  Sept.  30  at  the 
Hudson  City  Hospital,  Hudson,  N.  Y., 
from  injuries  suffered  in  an  automo¬ 
bile  accident  Sept.  26. 

Thomas  J.  Daly,  41,  newspaperman 
and  economi.st.  died  at  Mount  Alto 
Veterans  Hospital,  Washington,  D.  C., 
Oct.  2.  He  had  been  employed  by  the 
Wa.shington  Bureau  of  Central  News 
of  America,  the  Chicago  City  News 
Bureau,  the  New  Britain  (Conn.) 
Herald,  and  Congressional  Intelligence. 

Robert  W.  Lipsett,  49,  Parliamentary 
correspondent  of  the  Toronto  Daily 
Star  and  president  of  the  Parliament¬ 
ary  Press  Gallery,  died  Sept.  29  in  the 
Civic  Hospital,  Ottawa,  after  a  brief 
illness.  During  his  career  started 
with  the  old  Winnipeg  Telegram,  he 
was  with  the  Winnipeg  Free  Press. 
Calgary  Herald  and  also  edited  and 
owned  the  Banff  Rocky  Mt.  Courier. 


Publicity  Man  Urges 
Paid  Ads  for  Fairs 

continued  from  page  7 

a  high-toned  Fair.  There  were  daily 
references  to  the  fact  that  the  Fair  had 
been  scaled  so  as  to  require  twice  the 
attendance  that  was  being  rung  up — 
and  the  fact  that  around  130,000  per¬ 
sons  per  day  were  paying  their  way 
in,  meant  nothing. 

It  was  readily  evident  that  some  of 
these  “bad”  stories  were  being  printed 
as  news  all  over  America,  and  that 
future  attendance  would  be  curtailed 
unless  the  “high  price”  impression 
could  be  beaten  down.  Press  releases 
were  rushed  out  nationally  and 
through  the  wire  services,  in  an  effort 
to  counteract  these  stories.  But,  un¬ 
fortunately,  the  basic  facts  were  at 
least  partially  true,  and  it  was  the 
old  story  of  the  correction  never  over¬ 
taking  the  canard  in  the  news  columns. 

While  it  was  apparent  that  these 
stories  were  very  damaging,  it  was  felt 
that  when  early  visitors  to  the  Fair 
returned  to  their  homes  and  told  of 
reasonably  low  prices  that  prevailed 
except  in  a  few  swank  spots,  the  fear 
of  exorbitance  would  die  down. 

Radio  Spread  High  Price  Story 
However,  just  about  the  time  the 
wave  seemed  to  be  subsiding,  some  of 
the  national  radio  jokesters  took  up 
the  cry  in  a  vein  of  fatal  fun,  and 
Fair  executives  were  forced  at  last  to 
look  for  more  definite  means  of  snuff¬ 
ing  out  the  high  price  fetish. 

From  many  quarters  came  the  ad¬ 
vice  to  use  paid  advertising — to  pub¬ 
lish  menu  prices  and  hotel  rates,  to 
cite  the  low  cost  of  typical  days  at  the 
Fair,  to  point  out  the  many  free  at¬ 
tractions,  to  pick  up  the  slack  left  by 
“free  publicity.” 

But  the  Executive  Committee  long 
ago  had  voted  that  there  was  to  be  no 
paid  advertising,  that  the  Fair  would 
go  to  press  on  “free  publicity.”  Now 
there  was  no  budget  for  advertising, 
even  if  it  were  wise  to  abrogate  the 
rule.  So  various  other  expedients 
were  sought. 

Hotel  operators  were  appealed  to. 
An  official  of  the  Fair  urged  them  to 
raise  a  reasonably  large  advertising 
fund,  take  space  in  the  newspapers  in 
principal  cities  at  least,  and  disprove 
the  charge  of  exorbitant  rates.  'The 
hotel  men  listened  and  then  decided 


**ekly  could  go  on  inside  pages  in 
®ost  issues,  he  added,  the  half-depth 
^dard  size  page  gives  the  reader 
»tter  page  one  news  and  permits  use 
d  effective  eight-column  streamers. 

Harry  W,  Warner  is  editor  and  pub- 
‘tther  of  the  Record. 


STEREO 

equipment 

reasonable  prices 

We  offer  for  sale  several  hand- 
casting  boxes,  tail  cutters, 
shavers,  finishing  and  cooling 
•wchines,  and  other  stereotyp- 
*"8  equipment  taken  in  trade 
against  Pony  Autoplates  — 
either  “as  is”  or  altered  to  suit 
your  requirements.  Send  your 
•Pecifications  and  requirements 
to  Wood  Newspaper  Machinery 
Corporation,  501  Fifth  Avenue, 
New  York, 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO 

WESTERN  OrriCE 
Crockor  Firot  Not'l  Bk.  Bldg. 

Son  Francioco,  Calif. 

EASTERN  OFFICE 
220  East  42nd  Straat 
N*w  York  City 


they  might  raise  the  pitiful  sum  of 
$5,000. 

Floyd  Gibbons,  whose  heart  quit 
beating  a  few  days  ago,  was  called  in 
but  he  could  not  rouse  anyone  to 
sponsor  and  pay  the  cost  of  daily 
broadcasts  such  as  he  used  to  help  put 
over  the  Chicago  exposition. 

An  effort  was  made  to  raise  a  special 
advertising  fund  among  the  large  ex¬ 
hibitors.  This  and  many  other  proj¬ 
ects  died  aborning. 

Then  the  panic  was  on.  What  to 
do,  what  to  do.  True,  the  gate  was 
taking  in  an  average  of  130,000  per 
day.  But  this  was  only  half  enough. 
True,  everybody  admitted  Grover 
W’halen  had  promoted  and  built  a 
gorgeous  fair;  that  it  was  worth  the 
price  of  75  cents  set  by  the  bankers. 
But'the  masses  didn’t  come.  What  to 
do.  .  .  .  What  to  do.  .  .  , 

True,  the  press  had  done  its  part, 
had  given  tons  of  free  space,  more 
than  to  any  enterprise  in  history. 
There  was  so  much  “free  publicity” 
you  couldn’t  ask  for  any  more.  And 
still  the  millions  failed  to  roll  in  .  ,  . 
roll  in.  .  .  . 

Cut  the  gate  to  50  cents.  ,  ,  ,  Make  it 
a  people’s  Fair.  .  .  .  Do  anything  .  .  . 
everything.  ,  .  ,  But  there’s  no  money 
1(1  advertise. 

So  nine  good  and  true  Fair  em¬ 
ployes  are  transformed  into  speakers 
and  rushed  out  on  the  road,  to  spread 
the  gospel  of  low  prices  by  word  of 
mouth  and  by  personal  call,  in  a 
herculean  effort  to  double  the  attend¬ 
ance  at  the  Fair — to  do  the  job  of 
PAID  ADVERTISING. 


P.  S. — Press  pass  rules  have  now 
been  relaxed,  free  beer  is  being  served 
in  the  press  lounge,  jitterbugs  have 
the  freedom  of  the  Fair — and  the  Trea¬ 
sury  pays  the  bills! 


And  so  Gerald  won  the 
coveted  Scholarship 


Examining  committee  decided 
that  general  information  should 
be  the  final  test  and  it  happened 
that  Gerald  came  from  a  home 
served  by  a  daily  paper  that  is 
read  all  through — the  kind  that 
results  from  competent,  schol¬ 
arly  editing  and  clear,  inviting 
reading  quality.  Gerald’s  four 
years  in  college  will  thus  be 
partly  a  by-product  of  Certified 
Mats. 


For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 


CERIIFIED  Om  MM  CORPORMION 

9  Rockefeller  Plaza,  Dept.  P 
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EDITOR  &  PUBLiSHEi* 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


just  issued  a  market  folder  showing 
the  buying  power  in  Calgary’s  100- 
mile  trading  circle.  It  covers  “mil¬ 
lions  in  new  wealth"  in  manufactur- 


“the  uncensored  version”  of  Mr 
Roosevelt’s  column.  * 


The  Star- Journal,  on  receipt  of  the 
ad,  telephoned  the  Dispatch  and  Pio- 


ing,  grain,  livestock,  petroleum,  nat-  neer  Press  and  asked  that  it  be 


ural  gas  and  coal,  and  travel. 


Advice,  Sort  of 


War  Service 


THERE  come  rare  occasions  when  we 

feel  that  even  our  effort  is  not  alto-  S«n  Diego  County  has.  Incidentally, 


to  send  a  mailing  to  some  agency  men 

to  show  them  what  kind  of  people  WITH  OUR  Canadian  neighbors  at 


drawn,  explaining  that  Mrs.  Roose¬ 
velt’s  column  often  had  been  omitted 
In  gallant  mood,  the  Dispatch  and 
Pioneer  Press  acquiesced. 


war,  newspaper  promotion  across  But  the  Star-Journal  managemen* 


leel  that  even  our  enori  is  noi  aiio-  promotion  itself  seems  to  have  the  border  enlists  for  service,  too.  The  forgot  to  notify  its  advertising  depan- 

gether  m  vain  i  nave  oeen  reaamg  promoted.  Nine  of  the  24  Vancouver  Daily  Province  is  sponsor-  ment,  and  the  quarter-page  displav 

yo^  column  for  sometime  confides  devoted  to  advertising.  ing  a  charity  golf  match  between  Bud  ran  in  13,000  copies  of  the  Sept  2 


Sidney  Kobre,  editor  of  Baltimore’s  are  at 

Home  News,  a  weekly  tabloid,  “and  _ 

finally  becoming  stimulated  to  try  a  bhOW! 


Ward,  United  States  amateur  cham¬ 
pion,  and  Kenny  Black,  Canadian 
amateur  champion.  They  will  play  36 


edition,  getting  preferred  space  on 
page  3.  before  it  was  caught. 


little  promotion  myself,  wrote  a  se-  THERE  are  three  big  show  events  jg  unofficial  ama- 


ries  of  advertisements  for  our  back  m  our  year-the  rodeo,  the  circus  championship  of  North  America, 

page.  I  wrote  this  friendly  little  se-  and  the  Neu;  York  Sunday  News  cw-  proceeds  of  the  match  will  go  to  the 
ries  not  only  to  set  forth  some  of  our  culation  book.  Any  book  that  shows  Canadian  Red  Cross  War  Chest.  This 
Dolicies,  but  to  give  readers  an  organ-  the  distribution  of  a  circulation  of  _ _ 


policies,  but  to  give  readers  an  organ 


should  prove  an  excellent  promotion 


Inquirer  Puts  Teletype 
In  Window 


ized  or  complete  view  of  what  they  3,343.579,  the  largest  circulation  of  any  the  Province  while  it  does  its 


are  getting  each  week. 


publication  in  the  world,  is  to  us,  pun  practical  bit  for  the  Red  Cross,  too. 


advertisements  are  o*"  Pun,  a  big  show! 


headed,  “The  Editor  chats  with  you 
about  Home  News.”  And  if  they  car¬ 
ried  out  what  the  headline  promises. 


This  year’s  book  is  a  worthy  suc¬ 
cessor  to  all  that  have  gone  before  it. 
It  is  one  of  the  most  informative  and 


we  should  have  no  criticisms  to  make  valuable  data  books  issued.  It  is  as 
of  them.  But  a  “chat”  in  a  paper  like  designed  and  as  well  written  as  it  St.  Paul,  Minn.,  Oct.  2— Newspaper  mits  changing  crayon  markings  daily 

the  Home  News  it  seems  to  us  ought  informative.  It  is  a  model  for  all  competition  in  the  Twin  Cities  reached  In  an  adjoining  wing  of  the  window  ar. 

to  be  a  little  les^  stand-offish  and  a  lot  similar  books  to  pattern  themselves  a  new  high  in  September  when  the  Associated  Press  teletype  operates  in 
more  informative  than  a  foreign  of-  ^Iter.  St.  Paul  Dispatch  and  Pioneer  Press,  full  view  of  the  public.  The  teletype 

flop  onmniiininiip  Wp  welcome  Reader  Shown  in  the  book,  well  illustrated  through  its  Women’s  Institute,  sub-  is  watched  constantly  and  is  turned  ofi 


Places  'My  Day'  Ad  in 
Paper  That  Omitted  It 


The  Philadelphia  Inquirer  is  devot¬ 
ing  its  big  plate  glass  windows  to  a 
detailed  study  of  the  war.  One  win¬ 
dow  contains  a  photostatic  enlarge¬ 
ment  of  the  map  of  Europe  8  ft.,  10  in 
wide  by  6  ft.,  10  in.  deep.  The  surface 
of  this  map  is  shellacked,  which  per- 


more  informative  than  a  foreign  of¬ 
fice  communique.  We  welcome  Reader 
Kobre  to  our  promotion  circle,  but  our 


St.  Paul  Dispatch  and  Pioneer  Press,  full  view  of  the  public.  The  teletype 
through  its  Women’s  Institute,  sub-  is  watched  constantly  and  is  turned  ofi 


with  colored  maps  and  photographs,  mitted  one  of  Mrs.  Franklin  D.  Roose-  whenever  confidential  news  or  ad- 


well-meaning  advice  to  him  is  to  read  the  circulations  of  all  New  York  velt’s  “My  Day”  columns  to  the  Min-  vance  reports  are  dispatched  to  edi 


Walter  Davenport’s  “Any  Week”  col-  Sunclay  newspapers  in  the  city’s  111 


umn  in  any  week’s  Collier’s  before  he  districts  and  in  the  suburban  counties; 
pecks  out  any  more  “chats”  on  his  circulation  ^alyses  by  expenditure 


neapolis  Star-Journal  as  a  paid  ad¬ 
vertisement. 

The  quarter-page  ad  was  sent  to 


typewriter. 


uy  cApciiuiiuic  ine  quaner-page  aa  was  seni  lo  \17TiaQ  "C\ArPT'DQ"  TPODHV 
circulation  by  the  Star- Journal  after  it  had  omitted  OWEitirD  inUrlll 


Son  Diego  Fortunes 

IT'S  SOMEWHAT  axiomatic  that 


towns;  retail  trading  area  circula-  the  “My  Day”  in  which  Mrs.  Roose-  Amassing  a  total  of  480  points,  the 

tions;  market  data  by  counties;  cir-  velt  discussed  her  day  in  St.  Paul  as  Norman  (Okla.)  Transcript,  won  the 

culation  in  cities  of  various  sizes;  cir-  speaker  at  a  Women’s  institute  meet-  G.  H.  Mead  trophy  offered  as  a  sweep- 

culation  by  States  and  counties  ing,  sponsored  by  the  Dispatch  and  stakes  award  in  the  recent  state  fair 


newspaper  competition.  The  Tram- 


newspapers  best  promotion  IS  the  throughout  the  United  States;  and  Pioneer  Press.  newspaper  competition.  The  Tram 

paper  itselt.  JMext  to  Uiat,  perhaps,  is  circulation  comparison  with  leading  In  substance,  the  advertisement  scripts  scored  firsts  in  general  ex 
the  reprm  o  some  unusua  an  ou^-  magazines.  stated  that  the  Women’s  institute  felt  cellence,  special  edition  and  typog 


standing  editorial  feature.  Even  con¬ 


sidered  only  from  this  angle,  then,  the  study  and  thrill  over,  you're  mak- 
San  Diego  (Cal.)  Suns  reprint  of  a  jj^g  ^  mistake. 


If  you  don’t  get  a  copy  of  this  book  “obligated,”  in  fairness  to  readers  of  raphj'  and  makeup,  and  second  place; 
study  and  tluill  over,  you're  mak-  the  Star-Journal,  to  bring  to  them  in  agricultural  and  editorials. 


series  of  articles  on  the  county’s  agri¬ 
cultural  leaders  is  an  excellent  pro¬ 
motion.  The  word  we  have  from  San 
Diego  corroborates  this  judgment. 

The  idea  for  the  reprint,  it  seems, 
came  from  Executive  Editor  Richard 
L.  Chase,  who  evidently  has  a  sense  of 
promotion.  He  assigned  Columnist 


Market  Stuff 

“GET  more  GOLD — less  ripples!”  is 
the  title  of  a  new  market  book  is¬ 
sued  by  the  Augusta  (Ga.)  Herald. 
It  contains  essential  facts  about  the 
Herald  and  its  coverage  of  the  Au¬ 
gusta  market,  with  maps  and  charts  to 


Willis  Werner  and  Photographer  Earl  i,i^,minate  this  information.  Credit 


Zahm  to  do  a  series  of  pieces  on  a 
dozen  of  the  county’s  leading  agri¬ 
culturists.  After  these  had  all  ap¬ 
peared  in  the  Sun,  the  type  and  art 
were  picked  up  and  reprinted  in  a 
24-page  tabloid  supplement,  front 


for  the  book,  which  should  prove  val¬ 
uable  to  space  buyers,  goes  to  C.  J. 
Cole,  vice-president  of  the  Charles  H. 
Eddy  Company,  who  represent  the 
Herald. 

The  Charlotte  (N.  C.)  Observer  has 


cover  in  color.  These  were  then  dis-  j^st  issued  a  folder  analyzing  its  cir- 


tributed  at  farm  festivals  and  through¬ 
out  what  San  Diego  calls  its  “back 
country.”  Demand  for  them  necessi¬ 
tated  a  run  of  25,000. 

“San  Diego  County’s  Growing  For¬ 
tunes,”  it  strikes  us,  is  as  good  an  ad¬ 
vertising  promotion  as  it  is  a  circula¬ 
tion  promotion.  It  might  be  an  idea 


culation  throughout  the  Charlotte 
trading  area.  This  makes  the  point 
that  “on  the  basis  of  effective  coverage 
of  its  market,  the  Charlotte  Observer 
is  among  the  nation’s  ten  foremost 
newspapers.” 

The  Calgary  (Canada)  Herald  has 
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SEEWHIILIKINS! 


Famous  Family  Feature 


YOU'D  BE  SURPRISED! 
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By  (ieorge  Stimpsoii 


Author  of;  Nuggets  of  Knowledge.  Popu¬ 
lar  Questions  Answered,  Things  Worth 
Knowing,  Uncommon  Knowledge. 


(a-v 


Fascinating  Facts  About 
People,  Things  and  Events 


^  Cioice 


V“'" 


Write  Sow  for  Daily  Releases 


COMPLETt  HATCAOUPS 


...AIR 


tXPRfSS 


The  George  Matthew  Adams 
Service 


444  Madison  Ave.  New  York,  N.  Y. 


12  S.  12  St.  Phila.,Pa. 
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Billy  De  Beck  Marks 
20th  Year  With  King 


By  STEPHEN  J.  MONCHAK 


Billy  De  Beck 


ON  OCTOBER  6,  1919,  King  Features 
Syndicate  brought  Billy  De  Beck, 
then  a  cartoonist  for  the  newly  merged 
Chicago  Herald 
&  Exaviiner,  to 
New  York,  gave 
him  a  contract 
and  told  him  to 
start  a  new  comic 
strip.  Thus  was 
born  “Barney 
Google,”  one  of 
the  most  famous 
comic  strip  char¬ 
acters  in  Amer¬ 
ica,  and  the  char¬ 
acter’s  pet  in  his 
various  e  s  c  a  - 
pades  —  the  im¬ 
mortal  race  horse,  “Spark  Plug,” 
which  in  cash  earnings  outran  Caval¬ 
cade,  Gallant  Fox,  War  Admiral,  Sea 
Biscuit,  or  any  other  real  horse  in 
racing  history. 

This  week  Billy  De  Beck  and  Bar¬ 
ney  Google  observed  two  decades  of 
service  with  KFS.  Barney  is  still 
around,  but  Spark  Plug  has  gone  into 
retirement.”  His  place,  for  a  time, 
was  taken  by  a  small  edition  called 
Puny  Boy,”  but  Billy  didn’t  think  it 
caught  on  with  the  public,  so  he  dis¬ 
continued  it. 

They  Hit  the  Heights 

Follows  some  of  the  unique  distinc¬ 
tions  which  Barney  and  his  pal  Spark 
Plug  have  acquired:  in  addition  to  the 
record-breaking  syndicate  receipts  a 
toy  company  sold  a  million  dollars 
worth  of  Barney  Google  and  Spark 
Plug  toys  and  dolls,  three  Barney 
Google  musical  shows  toured  the  coun¬ 
try  for  two  years  and  the  Barney 
Google  song  sold  over  a  million  copies 
and  brought  royalties  of  some  $25,000. 

Billy  (his  name  is  William  Morgan 
^  Beck)  is  “Barney  Google.”  He  has 
Itad  a  colorful  career,  exciting  and 
extravagant.  Uninhibited,  full  of  the 
zest  for  life,  he  burst  into  the  spot¬ 
light  in  his  twenties  and  experienced 
]ust  such  hilarious  adventures  as 
^ey  Google  goes  through,  and  lifted 
“injself  into  riches  and  celebrity. 

Now  49.  he  has  settled  down.  And.  of 
“urse,  so  has  Barney.  Where  once 
the  strip  was  pure  slap-stick,  it  now 


attempts  to  portray  character  and, 
where  Barney  Google  used  to  be  a 
hell-raiser,  he  now  is  more  the  motiv¬ 
ator  and  observer,  leaving  the  rough 
stuff  to  others. 

In  Billy’s  current  hill-billy  series, 
one  of  his  funniest  continuities  to  date, 
which  was  bom  about  five  years  ago, 
he  has  created  a  bright  galaxy  of  new 
characters  —  “Snuffy”  and  “Lowizie 
Smith,”  the  hilariously  funny  moun¬ 
taineers,  “Snuffy’s”  nephew  “Weasel- 
puss,”  “Sut  Tattersall”  and  others. 

Ever  since  the  early  days  of  his 
Google  strip,  Billy  has  been  introduc¬ 
ing  phrases  and  words  which  have 
become  the  national  rage  and  part  of 
our  every  day  speech;  “The  heebie- 
jeebies,”  “Horse  Feathers,”  “So  he  took 
the  $50,000,”  “oskie-wowow,”  “I  hope 
you  won’t  feet  hurt,”  and  “sweet 
mamma,”  to  mention  only  a  few. 

Another  New  Vocabulary 

Currently  Barney  is  in  the  Smoky- 
Mountains  adventuring  with  his  hill¬ 
billy  friends.  Immensely  popularizing 
the  strip  today  are  the  “Feather  Mer¬ 
chants,”  hill-billy  midgets,  if  you  can 
call  them  that,  the  zaniost  looking 
group  of  impossibles  imaginable. 

In  the  hill-billy  series,  Billy  is  pop¬ 
ularizing  a  new  vocabulary — “Jeepers 
Creepers,”  “Bus’  Mah  Britches!”, 
“Time’s  a  wastin,”  “Discombooberate,” 
“I  swow,”  and  others.  Some  of  these 
words  and  phrases  are  authentic,  Billy 
told  the  column.  He  gets  them  from 
his  extensive  hill-billy  library  of  more 
than  300  books  which  he  has  collected 
all  over  the  country.  Some  of  the 
words  are  his  own  invention. 

Billy,  his  friends  say,  is  one  of  the 
fastest  artists  in  the  business.  Almost 
every  other  comic  artist  first  makes  a 
hard  and  fast  pencil  outline,  then  goes 
over  it  carefully  in  ink.  De  Beck  uses 
the  pencil  just  to  suggest  position  and 
action  and  then  draws  directly  in  ink. 

He  has  never  been  able  to  system¬ 
atize  himself.  For  days  he  won’t 
draw  a  stroke  and  then  he’ll  have  a 
siege  from  ten  in  the  morning  until 
two  at  night  in  which  he’ll  complete 
two  weeks  of  dailies  and  his  Sunday 
feature.  He  said  he  draws  seven  weeks 
ahead  on  his  Sunday  page  and  three 
weeks  ahead  on  his  daily  strip. 


He  leaves  his  business  affairs  ex¬ 
clusively  to  his  wife  and  has  only  the 
vaguest  idea  about  his  money  or  in¬ 
vestments.  He  dislikes  to  discuss  poli¬ 
tics  and  is  little  concerned  with  world 
affairs  and  never  reads  anything  that 
would  make  him  think  too  much. 

Lilies  Golf,  Swimming,  Bridge 

Aside  from  his  work,  the  cartoonist 
is  interested  primarily  in  golf,  swim¬ 
ming  and  bridge.  His  favorite  author 
is  Sinclair  Lewis,  and  his  highest  am¬ 
bition,  he  says,  is  to  be  an  acrobat. 
He  was  bom  in  Chicago,  April  15,  1890 
and  attended  schools  there.  His  first 
job  was  with  a  Chicago  theatrical 
weekly.  Show  World.  From  there  he 
went  to  the  Youngstown  (O.)  Tele¬ 
gram  and,  in  1912,  he  moved  on  to 
the  old  Pittsburgh  Gazette-Times  as 
editorial  cartoonist  at  $200  a  month. 
For  the  Chicago  Herald  he  drew 
“Married  Life” — a  daily  two-column 
panel  and  full  page  on  Sunday  and  a 
Sunday  comic  page  called  “Haphazard 
Helen.”  From  there  he  went  with 
KFS. 

Today  the  De  Becks  live  in  a  big 
twelve- room  house  in  St.  Petersburg, 
Fla.,  the  year  around.  They  have  no 
children.  Now  on  a  visit  to  New  York, 
they  will  return  to  Florida  at  the  end 
of  this  month. 

Associated  Editors  Active 
ASSOCIATED  EDITORS,  Washington, 

D.  C.,  this  week  announced  it  is 
mailing  to  newspapers  in  the  U.  S. 
and  Canada  circulars  on  its  three- 
times-a-week  column  for  young  peo¬ 
ple,  “Tips  For  Young  Moderns,”  by 
Key  Caldwell  and  Alden  Harrison. 
This  is  the  syndicate’s  first  general 
offer  on  the  feature  for  ’teens,  although 
it  has  been  servicing  five  papers  with 
the  column  for  some  months. 

Incidentally,  it  is  rather  interesting 
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'•  A  Goo<i  Answer 

•ttm  ^'*9''“.  ZZt  hartment  in  a  newspaiter 
irtwii  htitTose — it  has  re.-irter  iii- 

bniurs  mail.  The  oldest  an<l 
‘I?  9Z,  'bis  kind  is  oondueted  by 
gggIjlil_Haskin.  WashlnKton.  O.  C _ 

bull  dhoir''.'  Z-’rane’s  “Case  Records." 
lotr  »ila  •  “b-in-l"  feature,  coverinir 

•Willis  problems,  children,  per- 

ntwiii  business  psychology, 

he*  nSJol’''*’'  '“Very  week,  plus  mail  ser 
byntlieate.  Inc.,  (  hiraito,  Bell 
Xfw  York. _ 

lor  — Twelve  timely  weekly  features 

•>«*  nsiSf  bases.  One  hundred  newspapers 
rturimr  last  fifteen  years, 
tltaal  Plans  for  revenue  tree.  Intrrna- 
W  pT..  Service,  18.21  Sheldon 

tast  aeveland.  Ohio. 


NEWS 


to  this  column  that  during  the  past 
two  months  of  war  headlines,  AE  has 
added  12  new  papers  on  its  weekly 
Boys  and  Girls  page.  AE  states  its 
client  list  is  now  at  a  new  high  with 
85  papers  using  this  page  in  the  U.  S. 
and  Canada. 

We  agree  with  W.  Boyce  Morgan, 
AE  manager,  that  this  interest  in 
juvenile  features  is  rather  surprising 
in  the  light  of  the  present  wealth  of 
sensational  news  abroad.  It  appears 
America’s  youngsters  have  their 
minds  on  parties,  good  times,  clubs, 
clothes  and  other  ’teen-age  problems 
rather  than  war.  It’s  a  good  sign. 

U.S.M.C.  Honors  Character 

“SERGEANT  STONY  CRAIG,”  the 
/hard-boiled  leatherneck  of  the 
comics,  has  been  recognized  by  the 
U.  S.  Marine  Corps,  and  is  now  the 
proud  possessor  of  a  warrant  appoint¬ 
ing  him  an  honorary  Gimnery  Ser¬ 
geant.  The  appointment  was  issued 
to  Frank  H.  Rentfrow,  creator  of  the 
character,  with  Don  Dickson,  for  Bell 
Syndicate. 

A  Study  oi  U.  S.  Comics 

AMERICAN  COMICS  have  scaled  the 
heights  of  popularity  because  some¬ 
thing  new  always  is  happening  to  the 
heroes  and  heroines  of  the  strips  and 
because  they  never  let  the  reader  down 
in  supplying  him  with  the  one  thing 
he  desires  more  than  any  other — 
change  and  escape  from  tedium.  That’s 
one  conclusion  arrived  at  by  George 
Dangerfield  in  his  article,  “I’ll  See  You 
in  the  Funnies,”  appearing  in  the  Oc¬ 
tober  issue  of  Harper’s  Bazaar.  The 
article,  by  the  English  historian  and 
author  of  the  best-seller,  “The 
Strange  Death  of  Liberal  England,” 
is  a  serious  study  of  America’s  more 
popular  comics  and  should  meet  favor 
with  the  syndicate  field  generally. 
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S.  rn(>ounl<‘<]  inillion-  <»t  fo|ii«  •> 
«)l  !h»‘  Klli**  h.’ivf  iM-tn  jii 

thf  TnitiMl  St.'itui-  aiiii  r.'itiiida. 

Kills  S4*rvlr«*,  Swartliinon*.  iVtiiia. 

KKKUilOlS  KKMAKK.\liLKS  tip 

.v<mr  i-hiirfh  ikii:#-.  SuihI  tor  ^anipl*  -  and 
raioN  ot  Artint’K'iiH  most  pomiiar  nUuiiOis 
pH'ttin*  foatiiro.  News  Servire, 

:i<IO  Fonrili  Ave.,  N\  V.  ( . 

WO.MKN'^i.  Tho  woman  ui  totlay— expnHso<t 
in  the  vivid  lamruaire  of  to<lay — in  picturof*: 
TODAY'S  WOMAN  is  a  5*pajre  woman’s 
M*rtion  offered  by  KSQl'lRE  ^EATl'RES. 
INC,.  OIR  No.  Michigan  Ave.,  f'hieatro. 

VOl  K  FKATl  KK:  If  your  fo.Hurr  is  worth 
(lointr.  it's  worth  advrrtisinsr.  Ask  us  uhout 
the  low  SYNDICATE  r.itce. 
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For  Dominant  News  Covcr.ape 

f.XBI.E.  Baeksrounfl  of  cable  news  by  au¬ 
thoritative  writers  from  all  corners  of  the 
World.  Send  for  samples.  World-Wide  News 
Sers'lre.  Newton.  Mass. _ 

MEXICAN  NEWS:  "CAVALCADE  OF  MEX¬ 
ICO"  by  "Hill”  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthl.v.  Write 
Wells  Featitres,  Box  2025,  Hollywood.  Cal. 
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EDITOR  &  PUBLISHER 


the  best  workers,  but  it  is  surprising 
H  Cl  N  ^  P  A  P  P  P  many  people  do  not  know  who 

”  *  ^  ^  ranks  first  in  a  given  classification  in  a 

fl  \T  p  D  T  T  C  T  \A7  P  T?  Cl  given  market.  A  simple  statement 

^  ^  ^  X  X  O  1  Xl  Vi?  VV  Xl  Xv  O  that  you  are  best  doesn’t  always  carry 

Each  week  an  advertising  classification  will  be  analyxed  In  conviction.  Therefore,  the  best  op- 

these  columns.  Since  practically  all  advertising  finally  centers  tometrist  m  a  market  must  do  more 

on  a  retail  outlet,  these  studies  should  be  of  equal  Interest  say  he  is  best  to  win  a  new  cus- 

to  national  as  well  as  local  advertisers.  tomer,  but  one  new  customer  can 

T>  TTu  x  „  r<  rwww  sometimes  refer  to  a  good  optometrist 

By  FRANK  E.  FEHLMAN  5.  lO,  is  or  as  many  as  50  new  cus- 

- — — — —  tomers  over  a  period  of  3  or  4  years. 

No.  137.  Local  Advertising  as  Insurance'  LTargurnu  Mhl 

THERE  is  a  growing  practice  on  the  pie  statement  about  your  business,  be  used  by  a  local  salesman  when  he 

part  of  some  advertising  directors  to  gave  people  your  telephone  number  explains  local  advertising  in  terms  of 


make  a  few  “cold  turkey  calls”  on  lo-  and  your  address,  and  did  not  attempt  an  insurance  policy  would  be  to  point 
cal  prospects  in  their  market.  Re-  to  write  super  advertising  copy — in  out  to  the  prospect,  regardless  of  the 
cently  we  were  invited  to  make  such  other  words,  just  relied  on  a  simple  line  of  business  he  is  in.  that  the  buy- 
a  call  w'ith  a  local  salesman  who  had  statement  about  your  business,  you  ing  of  newspaper  space  is  like  buying 
just  been  promoted  from  the  classified  would,  I  believe,  attract  from  our  cir-  an  annuity.  You  invest  today — you 


an  insurance  policy  would  be  to  point 


just  been  promoted  from  the  classified 


ing  of  newspaper  space  is  like  buying 
an  annuity.  You  invest  today — you 


department  to  the  local  display  de-  culation  dozens  of  new  customers  who  take  out  extra  dividends — and  the 


partment. 

As  is  the  custom  on  most  papers, 


do  not  now  even  know  you  are  in 
business.  Each  day  we  print  about 


this  salesman  was  given  a  list  of  pros-  40.000  newspapers.  Each  day  some 


pects  who  were  using  the  classified 
section  of  the  paper  or  a  classified  di- 


of  our  people  are  in  the  market  for 
glasses.  Simply  telling  them  that 


rectory  card  or  in  some  cases  spot  an-  you  are  in  this  business  and  telling 
nouncements  on  the  second  or  third  them  where  you  are  located  will  at- 


radio  station  in  the  market. 


tract  some  of  these  people. 


The  prospect  on  whom  we  called  newspaper  advertising  is.  in  reality,  a 
could  easily  afford  a  12  months  business  insurance  policy.’’ 


schedule  of  from  800  to  1,000  inches. 
No  one  had  been  able  to  sell  him 
such  a  schedule.  After  a  few  min¬ 
utes  conversation  with  him,  we 


principal  sum  later. 

Radio  Salesmen  Doing  This 
MOST  of  us  are  familiar  with  the 
technique  of  the  radio  salesman. 
In  most  cases,  he  approaches  us  with  a 
sustaining  program  that  has  been 
tested.  It  may  be  a  singer,  it  may  be 
a  comedian,  it  may  be  a  group  of  Hill 
Billy  singers,  a  recipe  expert,  or  a 
jazz  band.  He  tells  us  that  he  has 
gotten  together  an  audience  for  us  and 


learned  he  had  repeatedly  offered  to  could  be  greatly  expanded  and  one 
sisn  a  contract  with  the  naner.  nro-  ^hat  might  be  used  by_every  local 


sign  a  contract  with  the  paper,  pro¬ 
vided  tliey  could  supply  him  with  copy 
that  met  with  his  approval.  The  busi- 


_  .  X  Tj  jazz  Dana,  ne  leiis  us  inai  iie  iias 

Expansion  ol  Idea  together  an  audience  for  us  and 

THIS  idea  struck  us  as  being  one  that  if  we  want  to  buy  the  talent  and  pay 
could  be  greatly  expanded  and  one  for  the  time  charges,  we  can  talk  to 
that  might  be  used  by  every  local  the  ready-made  audience  about  our 
salesman  in  the  United  States.  It  is  products  or  services, 
interesting  to  note  that  two  weeks  If  he  doesn’t  have  a  program  that 


10  years  old  and  had  shown  after  this  meeting  tins  optometrist  Rts  our  needs,  he  suggests  a  new  pro - 


a  continuous  increase  in  volume  and 
net  profits  up  to  the  end  of  1938. 

The  owner  had  spent  10  years  with 


signed  a  contract  for  600  inches  of  ad¬ 
vertising,  to  be  run  50  weeks,  three 


gram  and  then  explains  to  us  that  it 
may  take  from  three  to  six  months  to 


large  optical  house  in  Now  York  and  ^  ^  i*^ches 


in  1929  decided  he  could  develop  in  a 
suburban  city  a  service  type  of  busi¬ 
ness.  namely,  the  filling  of  prescrip¬ 
tions  for  oculists,  and  the  designing  of 


times  a  week,  the  size  of  each  ad  to  be  build  our  audience  but  once  the  au- 
1  column  4  inches.  dience  is  built,  he  can  promise  in- 

The  themes  developed  for  this  ad-  creased  sales  and  increased  net  profits, 
vertiser  were  as  follows:  (A)  Fittings;  Contrast  this  approach  to  the  ap- 
(B)  Style;  (C)  Cost.  proach  of  the  average  local  salesman. 

Each  Monday  and  ad  was  released.  The  newspaper  he  represents  has  been 


the  family— from  the  youngsters  on  it? 
to  the  grandparents.  The  audience  is 
there;  it  is  ready-made.  Possibly  half 
of  the  total  circulation  are  now  wear¬ 
ing  glasses  or  may  be  in  need  of 
glasses  or  the  services  of  an  optome¬ 
trist.  There  is  no  lost  motion.  Here 
is  an  advertising  insurance  policy  that 
starts  to  function  the  day  it  appears. 

There  is  no  waiting,  there  is  no  ex¬ 
perimenting  about  a  program.  True, 
copy  must  be  tested,  and  it  must  be 
changed  from  time  to  time,  but  in  the 
case  of  an  optometrist,  his  story  is  so 
simple  and  so  obvious  that  very  little 
copy  testing  is  necessary.  An  average 
person  who  is  told  that  he  must  wear 
glasses  part-time  or  full-time  sub¬ 
consciously  believes  that  glasses  are 
very  expensive  and  he  is  not  far  wronj 
in  his  assumption  they  are  expensive 
but  what  difference  does  it  make  if 
the  most  precious  of  all  of  our  five 
senses  is  protected  by  the  use  of  tw? 
small  pieces  of  glass.  Cost  is  inci¬ 
dental.  In  addition  to  this,  the  op¬ 
tometrist  agrees  to  give  a  perfect  fit¬ 
ting  and  he  also  agrees  to  supply- 
frames  which  can  be  fitted  in  such  a 
way  that  glasses  may  compliment  our 
appearance  instead  of  making  us  look 
old  and  funny. 

The  same  arguments  that  have  been 
advanced  for  the  optometrist  may  be 
applied  to  the  independent  grocer,  the 
independent  drug  store,  the  indepen¬ 
dent  furniture  store,  small  dress  shops, 
shoe  stores,  general  insurance  agents, 
ice  companies,  appliance  stores— in  fan 
every  classification  of  business  that 
has  not  yet  discovered  the  great  value 
of  a  continuous  ad  schedule. 

Since  1932  the  newspapers  of  the 
United  States  have  done  more  to  help 
small  merchants  remain  in  business 
than  any  other  one  thing.  Local  ad¬ 
vertising  is  the  best  form  of  insurance 
that  any  merchant  can  buy. 


glasses,  frames,  etc.,  that  would  make  explaining  the  scope  of  the  fitting  building  a  solid,  substantial,  day-in- 

the  fflassps  less  cnncnioiioiKs  when  service  of  this  optometrist.  Each  day-out  circulation  for  from  25  to 

worn  S  courfe.  Sis  department  of  Wednesday,  various  styles  of  glasses  possibly  100  years.  Each  day  thou- 

his  business  would  be  of  great  interest  were  discussed  and  the  optometrist  of-  sands  of  families  expect  this  paper  to 

to  any  women  who  did  not  like  the  prospect  as  to  the  arrive  on  their  front  porches  at  the 

idea  of  wearing  glasses.  style  of  frame  that  would  be  best  same  hour  and  minute.  Dozens  c£ 

The  local  salesman  with  whom  we  contour  of  the  features  are  in  the  paper.  There  is  a 


called  advanced  some  very  sound  individual,  color  of  hair,  complexion, 
arguments  as  to  why  this  optometrist  Friday  the  copy  was  devoted  to 

should  run  three  advertisements  each  cost  of  this  service, 
week  in  his  paper.  Most  of  these  argu-  Returning  now  to  the  insurance  idea 
ments  sounded  sensible  to  us  but  the  «"d  how  it  might  be  used  by  local 
prospect  showed  very  little  interest  salesmen. 


same  hour  and  minute.  Dozens  cf 
features  are  in  the  paper.  There  is  a 
“mental  diet”  for  every  member  of 


until  the  local  salesman  made  a  re¬ 
mark  something  like  this: 


Value  of  a  New  Customer 


"Mr.  X,  I  agree  with  you  that  we  IN  every  market  one  can  usually  find 
have  not  yet  provided  you  with  copy  a  business  that  seems  to  rank  first 
that  meets  with  your  approval  but,  in  in  the  minds  of  the  average  reader  of 
view  of  the  fact  that  your  business  has  a  newspaper.  Usually  someone  gains 
been  slipping  a  little  each  month  since  the  reputation  for  making  the  best  ice 


the  end  of  1938,  why  don’t  you  con- 


There  is  always  some  one 


sider  your  advertising  as  a  sort  of  in-  surgeon  who  is  called  in  when  the 
surance  policy?  If  you  released  in  most  serious  work  is  to  be  done.  Even 
our  paper  three  times  a  week  a  sim-  shoemakers  gain  a  reputation  for  being 


p<nht 

SUPERIORITY 

•  Smooth  Face 

•  Plastic 

•  Deep  Mold 

•  Quick  Scorching 

•  Uniform  Shrinkage 

•  Durability 

•  Better  Halftones 


WOOD  FIONG  CORPORATION 

HOO'.'CK  f*ui  Yo»« 


TELEMATS 
ate  tLe  raded 

in  tLe 

WORLD 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IV rite  or  vuire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

3S  C.  Wackar  Driva,  Cbleoga,  III. 

A  >ati«a-wid«  Boa-pralt  aarviaa  aaa- 
partad  by  Sigma  DalU  Obi.  rrafaMlaa- 
al  JoaraalUtia  Fratanlty. 


This  Blood 
Would  Kill 
the  Patient 

A  blood  transfusion  may  save 
his  life.  But  this  blood  would 
kill  him!  It’s  the  wrong  ty^ 
Doesn’t  match  perfectly  with 
his  present  blood. 

Like  the  replacement  parts 
for  your  Linotype!  They  must 
match  perfectly  with  other 
parts  around  them. 

Be  sure!  Insist  on  genuine 
Linotype  parts.  They’re  made 
under  the  precision  stand¬ 
ards  of  the  engineers  wM 
designed  and  manufactured 

your  Linotype. 


Linotype  Excelsior  and  Bodoni  Bold 


HEAVY  IMBIBERS,  evidently,  these 
University  of  North  Dakota  students 
— if  this  account  of  their  activities 
from  the  Grand  Forks  (N.  D.)  Herald 
is  an  indication: 

“Collegians  were  packed  into  the 
Varsity  club  on  the  second  floor  of 
the  Commons  building  Saturday  night 

_ _  .  -  even  tighter  than  they  were  during 

former  business  manager,  and  now  registration. 


"SHORT  TAKE"  has  just  been  re¬ 
vealed  in  connection  with  the  cen- 
jnnial  of  the  Madison  (Wis.)  State 


Times.  In  1903.  during  a  precarious  ALLEY  OOP,  NEA  Service  comic 
time  in  the  history  of  the  State  Jour-  strip  character,  could  pass  for  a 
nal  because  of  high  editorial  expense  Scandinavian  in  North  Dakota, 
compared  to  revenue,  under  the  edi-  The  other  day  a  farmer  whose  Nor- 
lorship  of  the  late  Amos  P.  Wilder  wegian  ancestry  colored  every  sen- 
Fred  Sheasby,  now  of  the  Milwaukee  tence,  renewed  his  subscription  to  the 
(Wis.)  Jowrtia/  political  reporting  W’illiston  Daily  Herald  because,  as 
staff,  was  sent  on  an  assignment  into  he  said.  “I  gotta  read  Ole  Oop.” 

Dane  County  by  Wilder.  Orders  were  ■ 

not  to  come  home  until  he  got  the  EDITORIAL  DEPARTMENTS 
story;  whatever  it  was.  chuckled  recently  when  the  fol- 

Later  in  the  day  Wilder  demanded  lowing  query  came  over  the  wires 
Sheasby ’s  presence  for  another  assign-  from  Eureka  to  the  AP  San  Fran- 
ment,  but  could  not  remember  where  cisco  bureau: 

he  had  sent  the  reporter,  nor  why.  Undkrstand  friant  dam  bids  opened 


Kditor  IM  blishkr  will  jniy  $2  for  each 
**Sln»rt  Takf”  ricceptfd  and  vnhlished.  Thcie 
not  u^ed  will  rnit  )»t  returned. 


A  Statement  by 
President  Roosevelt 


Morall 
Re -Armament 


"The  underlying  >trength 
<»t  tile  world  nui>t  con.-ist  in 
the  moral  fiber  of  her  eiti- 
/en>.  .\  itrogram  of  moral 

re-armament  for  the  world 
cannot  fail,  therefore,  to  les¬ 
sen  the  danger  of  armed  con¬ 
flict.  .Such  moral  re-arma¬ 
ment.  to  he  most  highly  ef- 
lective.  must  receive  support 
on  a  world  wide  basis.’' 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


Franklin  1).  Hoosevk.lt 


MRA  AT  WORK  BETWEEN  NATIONS 


Frederik  Ranim,  Oslo  editor,  who  flew  over  the 
North  Pole  with  Amundsen  as  representative  of  the 
world’s  press,  was  known  throughout  the  Scandinavian 
countries  for  more  than  his  Arctic  achievements.  His 
column,  “The  Man  in  the  Crow’s  Nest’’,  was  famous 
for  its  vitriolic  attacks  on  the  Danes.  The  dispute 
between  Norway  and  Denmark  over  the  Cireenland 
fisheries  rights  had  given  him  additional  opportunity 
to  spread  bitterness. 

Shortly  after  meeting  Moral  Re-Armament,  Ramm 
went  to  Copenhagen  and  publicly  apologized  in  the 
Danish  press  and  over  the  national  radio  for  having 
stirred  up  antagonism  against  their  country. 

J'he  president  of  the  Norwegian  parliament  at¬ 
tributes  the  close  collaboration  and  feeling  of  coopera¬ 
tion  now  existing  between  Norway,  Denmark  and  the 
other  northern  countries  as  very  largely  due  to 
-M.R.A.  and  the  ‘‘bridge-building’’  it  has  done  through 
such  men  as  Ramm. 


r’5  A  GOOD  INSTRUMENl 


rHERIl  ARE  FRIENDLY  AND  COM¬ 
PETENT  PEOPLE  SERVING  YOU 


€jdii&rial  mahrial  mritf 


Moral  Re-Armament 


61  Gramercy  Park,  New  York 


bell  telephone  system 


32 


EDITOR 


PUBLISHER 


Seattle  Star  Signs 
Guild  Shop  Contract 

Seattle  Star  Publishing  Company 
Oct.  4  signed  a  one-year  contract 
with  the  Seattle  Newspaper  Guild 
granting  a  guild  shop  and  substantial 
wage  increases.  The  contract  provides 
that  the  “Publisher  shall  require  as 
a  condition  of  employment  that  he  be 
and  remain  a  member  of  the  guild  in 
good  standing  during  the  term  of  this  ] 
contract.” 

Staff  members  must  join  the  guild 
within  30  days  and  new  men  within 
60,  the  contract  states.  A  time-and- 
a-half  overtime  clause  jumps  the 
maxiimum  severance  pay  from  15  to 
28  weeks.  The  publisher,  the  contract 
also  provides,  is  to  give  the  guild  five 
days  to  provide  a  suitable  candidate 
for  each  vacancy  if  he  fills  the  vacancy. 
Otherwise  a  new  employe  must  be 
eligible  to  the  guild. 

No  pay  cuts  are  permitted  during 
the  life  of  the  contract  and  no  econ¬ 
omy  dismissals  are  allowed  except 
with  guild  agreement.  Expiring  on 
Sept.  30.  1940,  the  contract  also  carries 
a  clause  providing  for  full  reinstate¬ 
ment  of  anyone  absenting  himself  for 
military  service  in  the  event  the  U.  S. 
is  at  war. 

U-BOAT  STORY  PROBED 

Phil.^deiphia,  Oct.  4 — A  story  by 
A.  J.  (Tony)  Foglietta,  Philadelphia 
Record,  reporter,  asserting  that  fuel 
is  being  smuggled  to  German  sub¬ 
marines  off  the  Atlantic  Coast  and 
attributed  by  him  to  "reliable  sources.” 
has  resulted  in  an  extensive  investiga¬ 
tion  by  the  Treasury  Department,  the 
Navy  and  the  Federal  Bureau  of  In¬ 
vestigation.  His  story  was  also  dis¬ 
cussed  at  President  Roosevelt’s  press 
conference  yesterday,  when  a  reporter 
asked  the  president  whether  in  view 
of  the  reports,  he  was  willing  to  say 
a  word  to  the  wise.  Mr.  Roosevelt 
replied  that  if  anyone  was  doing  that 
sort  of  thing,  they'd  better  not. 

HITS  FTC  COMPLAINT 

Washington,  D.  C.,  Oct.  5— Hearst 
Magazines,  Inc.,  has  informed  the 
Federal  Trade  Commission  that  the 
bill  of  complaint  against  warranties  of 
advertised  commodities,  made  by 
Good  Housekeeping  magazine,  cannot 
be  replied  to  because  it  is  “vague, 
uncertain,  indefinite,  confused,  con¬ 
fusing,  argumentative,  ambiguous, 
self-contradictory,  conclusory  and  un¬ 
intelligible.”  Hearing  is  tentatively 
scheduled  for  October  30  at  New  York 
City,  on  the  charge  that  the  trade 
commission  act  has  been  violated  in 
connection  with  Good  Housekeeping's 
"seal  of  approval.” 

WINFIELD  CHALLENGER 

Winfield  F.  Challenger,  31,  traffic 
manager  of  the  Intaglio  Service  Cor¬ 
poration,  and  son  of  V.  Winfield  Chal¬ 
lenger,  vice-president  in  charge  of 
mechanical  production  of  N.  W.  Ayer 
&  Son,  Philadelphia,  died  Oct.  3  of 
a  cerebral  hemorrhage  at  his  home 
in  North  Bergen.  N.  J. 


Fall  Business 
Outlook  Bright 

continued  from  page  5 

tory  employment  are  “definitely  up" 
and  that  mid-South  business  men  can 
look  for  the  best  winter  “in  many 
years.'' 

Industry  Speeding  Up 
In  New  Orleans 

New  Orleans,  La.,  Oct.  4 — Industry 
here  is  moving  forward  at  full  speed 
and  prospects  for  additional  employ¬ 
ment  are  excellent. 

Advertising  linage  for  September, 
however,  suffered  losses  due  to 

weather  conditions,  local  papers  re¬ 

port.  Rises  in  prices  for  sugar,  rice, 
cotton  and  live  stock  increased  factorj- 
employment  and  more  favorable 

weather  started  October  off  ahead  of 
last  year.  Retailers  are  looking  for 
decidedly  improved  fall  business. 

The  (I!elotex  Company,  New  Or¬ 

leans’  largest  manufacturer,  is  oper¬ 
ating  at  full  capacity.  Officials  of  the 
company  say  the  increase  is  due  to 
“war  conditions.” 

Dallas  Expects  Goins 
During  October 

Dallas,  Oct.  4 — After  a  lull  in  the 
middle  two  weeks  of  September,  busi¬ 
ness  and  advertising  here  began  to 
pick  up  and  local  newspaper  execu¬ 
tives  expect  that  October  will  show' 
decided  gains. 

“If  we  sell  half  the  linage  in  Octo¬ 
ber  that  has  been  promised  us  we 
w'ill  have  the  best  month  since  the 
Dispatch- Journal  was  formed  by  mer¬ 
ger  in  July  1938.”  W.  E.  Mitchell, 
business  manager  of  that  daily  said. 

R.  M.  Buchanan,  business  manager. 
Dallas  News,  reported  a  small  retail 
boom  underway  as  October  opened. 

Conditions  Are  Normal 
In  Seattle 

Seattle,  Oct.  4 — There  has  been  no 
noticeable  increase  or  decrease  in 
business  here  because  of  the  war. 
Conditions  are  normal  with  indica¬ 
tions  of  better  business  ahead.  The 
Post-Intelligencer  reports  that  steady 
advertising  gains  have  been  shown  for 
the  past  11  months.  F.  B.  Webster, 
business  manager  of  the  Star  said 
there  are  some  indications  of  an  in¬ 
crease  in  business  and  advertising, 
but  of  a  seasonal  nature.  H.  H.  Cahill, 
business  manager  of  the  Times,  has 
seen  no  increases  due  to  the  war,  but 
instead  a  small  shrinkage  in  national 
copy. 

Advertising  Linage  Up 
5%  In  Oklahoma  City 

Oklahoma  City,  Oct.  4 — Oil  pro¬ 
duction  here  is  up  10%  since  the  first 
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of  September  with  indications  that 
the  present  level  will  hold  through¬ 
out  the  winter  despite  the  usual  sea¬ 
sonal  slump,  reported  Edgar  T.  Bell, 
business  manager  of  the  Oklahoman 
and  Times.  “More  wells  are  drilling 
than  at  the  same  time  last  year.  The 
livestock  condition  is  good.  Interest 
continues  high  with  sufficient  feed 
available  to  carry  the  stock  through 
the  winter.  The  farmers  are  still 
holding  wheat.  Retail  business  has 
strongly  improved  in  the  last  ten  days. 
Clothing  lines  need  cold  weather.  Mer¬ 
chants  are  optimistic.  Advertising  lin¬ 
age  is  up  approximately  5%  in  all 
classifications.” 

Fall  Outlook  Is  "Very 
Good"  in  Los  Angeles 

Los  Angeles,  Oct.  2 — The  newspaper 
and  the  general  business  outlook  for 
the  fall  is  very  good,  local  business 
managers  feel,  although  definite  indi¬ 
cations  have  not  been  seen  as  yet. 
This  is  due,  they  agree,  to  ten  days  of 
unusual  weather — the  longest  hot  spell 
in  the  city's  history,  followed  immedi¬ 
ately  by  36  hours  of  heavy  rains, 
which  combined  to  put  a  damper  on 
retail  business. 

"The  European  situation  can’t  help 
but  improve  general  business,”  said 
S.  P.  Bartlett,  advertising  director, 
Los  Angeles  E.vaminer.  “Any  time 
millions  of  people  are  removed  from 
productive  occupation,  it  means  more 
work  for  neutral  countries.”  He  cited 
the  opening  this  month  of  Lo.«  An¬ 
geles  and  San  Francisco  stores  by  the 
Bond  clothing  firm  as  evidence  that 
business  men  have  confidence  that 
business  is  improving. 

“Business  should  be  up  from  10  to 
20''f  for  the  balance  of  the  year,  and 
newspaper  linage  should  show  in¬ 
creases  of  from  10  to  12%,”  Robert  I,. 
Smith,  general  manager,  Los  Angeles 
Daily  and  Evening  News,  stated. 

With  only  one  notable  exception,  in¬ 
dustry  in  Southern  California  is  in- 
cieasing  its  man  power,  in  most  cases 
above  the  normal  pickup  for  this  time 
of  year.  The  exception  is  the  motion 
picture  industry,  which  is  laying  off 
men  in  all  departments  and  cutting 
down  the  number  of  expensive  pro¬ 
ductions,  blaming  the  loss  of  foreign 
release  dates  for  the  necessity  of  re¬ 
trenching. 

Genuine  orders  and  not  speculative 
activity  is  the  cause  of  the  general 
pick-up,  according  to  the  research  de¬ 
partment  of  the  Security-First  Na¬ 
tional  Bank.  Most  of  the  industrial 
firms  leading  the  parade  have  orders 
on  their  books  that  will  keep  them 
busy  for  several  months. 

The  ham  and  eggs  pension  plan  is 
holding  up  business  in  California  ac¬ 
cording  to  Norman  Chandler,  gen¬ 
eral  manager,  Los  Angeles  Times  but 
“as  soon  as  that  is  over  things  will  be 
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better.”  “The  last  quarter  on  the 
whole  should  be  better  than  a  year 
ago,”  he  said.  "The  main  effect  of 
the  war  on  newspapers.”  he  declared 
“will  be  to  increase  consumption  of 
newsprint  ink  and  metals,  these  in¬ 
creases  offsetting  advertising  gains  re¬ 
sulting  from  the  European  situation. 

Business  Improving 
In  San  Francisco 

San  Francisco,  Oct.  4  — San  Fran¬ 
cisco  Bay  Region  business  has  im¬ 
proved  and  shows  signs  of  making 
further  advances,  executives  of  San 
Francisco  and  Oakland  newspapers 
reported. 

"The  trend  is  upward,  all  right." 
said  A.  J.  Tormey,  business  manager. 
San  Francisco  News,  confidently  in 
listing  factors  in  the  present  situation. 
While  at  present  increases  over  last 
year  at  the  same  time  are  virtually  as¬ 
sured  because  of  the  1938  department 
store  strike,  there  are  other  factors  in 
the  situation  which  show  clearer  busi¬ 
ness  horizons  ahead. 

All  types  of  merchandise  have  been 
helped  by  the  cycle  which  now  seems 
definitely  to  be  under  way,  Mr.  Tor¬ 
mey  said.  He  reported  a  buying  move 
has  begun.  That  the  way  had  been 
paved  for  this  upswing  was  shown  in 
F'ederal  Reserve  figures  for  August, 
just  released,  showing  a  Bay  Region 
gain  averaging  5%. 

Linage  is  picking  uo  already,  mer¬ 
chants  are  showing  very  good  returns 
and  national  advertising  is  holding 
well,  it  was  reported  at  the  San  Fran- 
ci.^co  Call-Bulletin. 

The  San  Francisco  Chronicle,  the 
San  Francisco  Examiner.  Oakland 
Post-Enquirer  and  Oakland  Tribune 
also  reported  advertising  stimulated. 
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British  Censorship 
Eased  After  Protests 

Prime  Minister  Neville  Chamber- 
announced  in  London  Oct.  3  that 
•Jk  functions  of  Britain’s  war-time 
■Jinistry  of  Information  would  be 
jtailed  and  that  foreign  and  British 
e«-spaper  correspondents  again 
jould  be  permitted  to  obtain  news  di- 
recdy  from  the  various  government 
cfoartments. 

Sir  Walter  Monckton,  former  legal 
dvisor  to  the  Duke  of  Windsor  when 
a  was  King  Edward  VIII,  will  be- 
;;!ne  Controller  of  Censorship  and 
^will  direct  the  central  distribution 
of  news  to  the  press. 

Chamberlain’s  statement  followed 
-aespread  criticism  of  the  Ministry 
of  Information  by  members  of  Parlia¬ 
ment  and  newspapers,  led  by  Lord 
Beaverbrook’s  Evening  Standard, 
jiich  charged  that  the  ministry's  “bu- 
-eaucrats  are  gagging  the  press  and 
radio.” 

The  Ministry  of  Information  will  be 
;c’.ained,  Chamberlain  said,  for  the 
snvenience  of  the  British  and  foreign 
press. 

TOTAKE  WmEPHOTOS 

The  Baltimore  News-Post  on  Nov. 
1  »ill  become  the  fourth  Hearst  news¬ 
paper  to  subscribe  to  the  Associated 
Press  Wirephoto  service,  the  AP  an- 
r.omced  this  week.  The  News-Post 
»iil  continue  on  the  Soundphoto  net- 
lark  of  International  News  Photos. 

EERNAYS  RESIGNS 

Edward  L.  Bcrnays.  who  was  an- 
r.anced  Sept.  18  as  special  counsel 
a  public  relations  for  the  proposed 
New  York  World’s  Fair  of  1940,  re¬ 
ified  the  non-salaried  post  Oct.  2 
because  of  “the  extremely  confused 
pjlitical  situation”  in  the  Fair. 


AP  s  60-Inch 
Camera  at  Series 

continued  from  page  25 


the  lens  by  its  designers,  as  well  as 
the  AP  editors  and  photographers. 
After  each  of  the  various  workouts 
some  changes  designed  to  better  iis 
practical  operation  were  made.  In  its 
present  state  it  seems  to  be  all  that 
could  be  desired  of  a  combination  so 
revolutionary. 

Lens  Hade  in  England 

The  outfit  consists  of  a  5  x  7  Graflex 
reconstructed  to  operate  with  a  lens 
of  this  unprecedented  size.  The  lens 
is  a  Dallmeyer  made  in  England  and 
works  at  a  speed  of  f.8.  The  back  of 
the  Graflex  is  designed  to  accommo¬ 
date  magazines  or  holders. 

During  the  World’s  Series  coverage 
of  the  first  game  it  was  operated  by 
Joe  Caneva  who  covered  the  Ethio¬ 
pian  war  for  the  AP.  Having  worked 
with  it  on  previous  occasions  he  is 
thoroughly  familiar  with  its  unusual 
mechanism.  Tommy  Sande,  another 
member  of  the  AP  photographic  staff, 
also  has  operated  it  on  various  experi¬ 
mental  assignments. 

Before  the  series  started  Caneva 
made  a  preliminary  suiwey  of  the 
Stadium  in  order  to  find  a  suitable  op¬ 
erating  location  for  this  super  Long 
Tom.  He  passed  up  the  press  coop  as 
too  cramped  and  selected  a  spot  on 
the  runway  of  the  second  tier  between 
the  home  plate  and  third  base  as  the 
ideal  site  for  effective  coverage.  This 
spot  was  about  200  feet  from  second 
base,  the  objective  of  his  field. 

Because  of  the  lack  of  spectacular 
plays,  Caneva  made  only  six  expo¬ 
sures.  These  were  on  5  x  7  super¬ 
pan  p:ess  film,  some  in  holders  and 


others  in  magazines.  The  holders  were 
used  during  the  first  inning  so  that  the 
exposures  could  be  rushed  to  the  field 
darkroom  for  immediate  developing 
and  transmission  over  the  Wirephoto 
machines.  The  magazine  films  were 
sent  to  the  home  office  for  processing 
and  printing. 

Several  of  the  exposures  were  made 
when  the  sun  shone  for  a  short  time, 
but  the  light  was  weak  and  the  sun 
yellow.  The  remaining  exposures  were 
shot  without  sunlight.  Under  these 
conditions  Canev'a  exposed  to  com¬ 
pensate  for  any  movement  on  the  part 
of  the  players.  Operating  with  the 
sunlight  he  stopped  the  lens  down  to 
almost  f.ll.  Without  it  he  opened  to 
full  aperture.  All  exposures  were 
made  at  1;  440th  of  a  second. 

The  camera  rested  on  the  concrete 
ramp  with  a  small  camera  case  under 
the  rear  end  to  tilt  it  to  the  desired 
angle.  To  insure  safety  and  freedom 
from  movement  the  outfit  was 
strapped  to  a  rail.  Sitting  on  a  soda 
pop  crate  Caneva  operated  this  mon¬ 
ster  outfit  with  the  same  ease  that  is 
employed  in  manipulating  any  of  the 
smaller  professional  cameras.  Be¬ 
cause  he  wanted  to  avoid  swinging  it 
needlessly  into  position  he  predeter¬ 
mined  his  focal  point,  this  being  the 
spot  where,  in  his  expert  opinion,  he 
thought  the  action  would  occur. 

Housed  in  Special  Cose 

At  this  great  distance  the  figures 
were  11,2  inches  on  the  negative,  ap¬ 
proximately  twice  the  size  that  could 
be  brought  in  with  cameras  of  smaller 
range.  In  retouching  time  and  co.st 
saved  by  this  lens  amply  vindicates  it¬ 
self.  The  entire  outfit  is  about  five 
feet  long  and  is  transported  in  a  spe¬ 
cially  constructed  case  resembling  a 
coffin.  This  case  is  equipped  with  two 
demountable  rubber-tired  wheels. 


Two  men  are  needed  to  carry  it.  When 
transported  by  taxi  it  must  be  strapped 
to  the  trunk  rack  at  the  rear  because 
of  lack  of  room  anywhere  else. 

This  colossal  photographic  novelty 
is  already  installed  as  part  of  the 
standard  equipment  of  the  AP  photo¬ 
graphic  division  and  is  destined  to 
play  an  important  part  in  coverage 
during  the  coming  football  season,  and 
at  all  other  events  where  distance  is 
a  factor  to  contend  with.  No  one 
member  of  the  AP  staff  will  be  as¬ 
signed  to  operate  it  exclusively,  the 
expectation  being  that  eventually  all 
of  its  cameramen  will  be  equally  pro¬ 
ficient  in  handling  it  on  any  assign¬ 
ment. 

The  lens  was  imported  from  Eng¬ 
land  exclusively  for  the  AP  by  the 
Medo  Photo  Supply  Company  of  New 
York  and  the  camera  was  recon¬ 
structed  at  the  Rochester  plant  of  the 
Graflex  Corporation  under  the  super¬ 
vision  of  Joe  Sprague. 

When  Caneva  was  asked  how  it 
would  feel  to  cover  all  sports  with 
this  outfit  he  smiled  and  said:  “Not 
really  bad  at  all.  You  see,  I  only 
carry  the  films  and  magazines  which 
are  not  at  all  heavy.  Compared  with 
other  large  cameras  that  I  have  toted 
around  I  don’t  think  that  I  have  any 
complaint.  One  thing  is  certain,  I 
have  to  be  very  careful  of  the  focus 
and  keep  my  eye  on  the  play.” 

The  nearest  approach  in  size  to  this 
60-inch  lens  is  the  40-inch  telephoto 
used  by  the  AP  and  other  syndicates 
and  newspapers.  This  department 
is  advised  that  this  60- inch  le.ns 
is  the  only  one  anywhere  employed  in 
newspaper  photography.  The  import¬ 
ers  state,  for  the  information  of  any¬ 
one  thinking  of  adopting  it,  that  the 
present  European  war  will  not  inter¬ 
fere  with  deliveries  of  duplicate  units 
of  this  magnitude. 


National  advertisers  are  “tuning- 
up”  for  coming  newspaper  campaigns 
"“media  and  market  experts  plan  new 
■‘trade  routes"’  for  nationally-distri¬ 
buted  products  —  far-sighted  atlvertis- 
ers  vision  trans-continental  coverage, 
via  the  quick-action  newspaper  contract 
the  financial  pages  echo  to  a  whirr 
of  unprecedented  business  activity,  far 
Wore  important  than  any  War-demand 
flurry,  and  given  impetus  hy  the  huge 
poHer-plant  of  America’s  Own  plans  for 
tbe  future.  Newspaper  expect  in¬ 
creased  national  advertising  linage  and 
many  of  them  display  their  belief  in  all 
advertising  hy  themselves  ailvertising 
their  markets  and  their  ability  to  de¬ 
liver  the  goods. 
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lisher  .M.AHKET  GL  IDE  is 
indeed  a  “F.ACTLINER  ()I  / 

THE  SPAChW  AYSr  eover- 
ing  all  .America  and  Canada  ' 


,  .  .  blazing  new  trails  I 
profitable  advertising  .  . 
simplifying  market  statistic 
to  the  point  where  factual 
data  is  instantly  accessible, 
the  busy  year  through. 


Tersely  told  with  all  facts 
essential  in  the  making 
of  a  newspaper  schedule 
Place  the  intimat<‘  facts 
about  YOUR  market  and 
A  OUR  newspaper,  on  the 
same  page  with  the  market 
date,  giving  ROTH  greater 
significance.  Your  reserva, 
tions  should  he  coming  in; 
forms  close  Nov.  11th,  Pub¬ 
lication  date,  Nov.  25th. 


2if'FACTLINER  »f  SPACEWAYS! 


EDITOR  &  PUBLISHER 


CLASSIHED 

RATES 


HELP  WANTED 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

1  time  —  .50  per  line 
4  times  —  .40  per  line 


NEWSPAPERS  BOUGHT  AND  SOLD  HELP  WANTED  Situations  Wanted 

properties  listed  below  are  offered  either  by  _ Circulatioa 

the  publishes  themselves  or  by  the  more  Advertising  solicitor — while  there  is  no  va-  Circulation  Manager — Linlimued  eroerisn,.' 
reUable  brokers  ,n  the  field.  specialist  in  boy  promotion. 

_ _  _ _ _  .  T  r  .  ■  ij  livery  and  office  detail,  with  enviabl* 

- - - - — -  present,  I  anticipate  one  soon,  and  would  0,4  Excellent  references.  Locate 

Newspapers  For  Sale  like  to  have  applications  on  file  from  where.  Box  9018,  Editor  tc  Publiihei 


Newspapers  For  Sale 


livery  and  office  detail,  with  enviable  rw 
ord.  Excellent  references.  Locate  mv 
where.  Box  9018,  Editor  &  Publiihet 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


39*88  Kentucky — Only  daily  in  supt'rb  fit-M. 
A  paying;  proposition  from  tlu*  day  you 
takf  ov«*r.  $9,000.00  rash  will  handle. 
ML'KKAY  K.  HIlaL  AM)  ASSOCIATKS 
Vendome  Building,  NashvlUe,  Tennessee 


college  graduates  with  two  or  three  years  CircuUtion  Manager  am  n„t"  scekingTni 
experience  in  newspaper  advertising.  This  «r  Miiall  daily  field,  but  where  capabl. 

pays  $35  per  week  at  start,  with  un-  oiganiaer,  promoter  and  producer  it 

•  •.  ..  •.  T..  .  ,  needed.  Box  9101.  Editor  It  Publisher 

limited  possibilities.  It  s  selling  local  e,.,;,,.....- “  “  :  ,  .  -  ,  _  “ui2»u« 

...  „  .  Circulation — assistanl;  home  del  very  and 

ilisnlflv.  Prefer  men  west,  of  AfissisKinni  t. . . . . .  1  ■“*1 


Weekly  newspaper  loeated  in  Western  North 
Ciiroliiiii.  Best  proposition  in  the  South 
t'ash.  lialanee  time  iiayiiieiits.  Will  sell  all 
or  eontrolliiig  interest.  Box  9097.  Editor 
.V  I’lihlisher. 


display.  Prefer  men  west  of  Mississippi, 
as  this  is  a  fast  growing  city  in  South 
West.  Send  full  story,  including  nation- 


boy  proiiiutiuii  experience;  four  yean, 
.Metro|iulitaii  newspapers.  Young  eol 
lege.  IJo  anywhere.  Box  9102,  Editor  It 
I’ublislier. 


ality,  church  preference,  etc.,  with  photo  ciFcl.ratio'n-Tw7^,jr?;:^r;-  .:^perVn 
if  available.  Box  8092,  Editor  &  Pub-  liable,  conscientious.  Get  results  sith  lo. 


BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 


Newspaper  Brekers 


cost.  Age  41,  married.  Excellent  refer¬ 
ences.  Temperate  habits.  Interview  my 
expense.  Box  9103.  Editor  k  Publisher 


OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Capable  handling,  buying,  selling,  mergers. 
N’o  leases  or  trades.  Highest  references. 
LEX  FEIGHXER  AGEXCY’.  Nashville.  Mich. 


Experienced  advertising  man  with  good  per-  „  _ f-dnor  k  lublis 

sonality,  well  qualified  to  do  detailed  Energetic  (MKCLLATIOX  MAX.  ten  y,; 


Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 


Daily  newspapers  selected  and  acipiircd 
through  a  imrcliascr  approach  often  ]irovc 
the  most  satisfactory.  Properties  •‘not  on 
the  market ■’  are  the  more  desirable  ones, 
but  are  available  only  through  eonfideiitial 
ehannels.  Principals  seeking  newspapers 
are  invited  to  cominiinieate  with  us. 
Xewspaper  Appraisal  ('orporatioii.  Times 
Bldg..  Xew-  Y’ork. 


FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Newspapers  Wanted 


Dally  Wanted.  I  have  $100,000  available  for 
first  iiayment  on  $200,000  to  $300,000 
property  loeated  in  South  .Atlantic  or 
Gulf  States.  Must  stand  audit.  Highest 
refereiiees.  Box  9055.  Editor  &  Publisher. 


sales  planning  and  execution  of  plans.  experience  with  large  iiewspiper  Exr-; 
The  man  for  this  job  must  be  competent  lent  record  in  all  phases  of  outside  work 

in  copy  writing  and  layout  and  have  .luiiior  salesiiiaii  expert.  Clean  perkoni' 

plenty  of  ideas  and  initiative  to  in-  and  business  record.  Age  35.  Win; 

crease  newspaper  advertising  in  ‘‘Miscel-  chaiire  to  advaiiee.  Write  my  form.- 

laneous”  classification.  In  confidence,  employers  through  Box  9105.  Editor  k 

tell  all  about  yourself  in  first  letter —  Publisher. 

age,  education,  experience,  giving  nature  - - ^  T  :  ^ - 

of  work  handled,  compensation,  etc.  En-  Energetic  young  circulator  with  five  year* 
close  photograph.  Box  8084,  Editor  &  '•’‘pvrieiiee.  wauts  job  it 

Publisher.  Middle  West  city.  Salary  not  so  im 

- -  (Mirtant  as  opportunity  for  advanccmeiii 

Classified  Phone  Boom  Solicitor.  Tonng  Box  9104.  Editor  k  Publisher, 

woman,  capable  of  supervising  small  "Z. '  ,  .  ' 

telephone  staff,  wanted  on  middle-west  Home  Delivery  Circulator.  Have  had  stren 
daily,  city  100,000  population.  Pine  op-  and  hoy  iiroiiiotioii  experu  iice. 

portunity  for  person  with  well-ronnded  personal  appearunce;  eighteet 

knowl(‘df;c  of  classifiod  selling — particu*  years  Will  jiroduce  result' 

larly  voluntary— to  help  build  depart-  <»ut  of  work  due  to  consolidation.  Boi 

ment.  Give  all  details,  including  salary  .  .'iL'.*’.  i‘-*l’loi'  ^  1  iihlisher. _ 

wanted.  Confidential.  Box  9025,  Editor  Manager,  experienced  in  all  phases  of  cir- 


STATE.MEXT  (IF  THE  OWXEKSHIP,  MAX- 
\GEMEXT.  (TRl  l  l.ATlOX.  ETf..  RE- 
yi  lREI)  BY  THE  ACTS  OF  CONGRESS  OF 
\CGt  ST  24  1912  AXU  OF  .MARCH  .3,  1933. 
OF  EDITOR  &  PCBLISHER 


$10.(100  CASH  AXl)  CLEAR  CALIFORNIA 
weekly  averaging  $4,000  lief  offered  by 
f  X|M*rieiHTd  publisher  as  d<»wn  payment 
on  western  daily  in  adequate  fiebl.  Re¬ 
plies  eontidential.  Write  Box  9(Mi2.  Kdi 
tor  &  Publisher. 


Situoiiont  Wanted 

AdTertitiiig 


nilation  details  and  promotion  on  Na 
tional  Magazine  or  Ni‘wspa|fer.  Aitr  33 
gentile.  University  specialization.  Box 
9107,  Kdilor  k  Publisher. 


The  Koiirth  Kstute 

i*ubli>lied  Wft-Uly  at  New  York,  N.  Y..  lor 
October  1.  1939 

•^late  ol  New  Yfirk.  Oounty  ol  Ni  w  York,  ss.: 
Bel<»re  nie.  a  Notary  Public  in.  and  lor  the 
■^late  ami  County  aforesai«l,  |M*rsonaUy  ap- 
l»'  artfl  ('harle>  B.  (iioonies.  who.  having  been 

•  luly  sworn  a<*<‘otdniir  to  law,  d<‘pose8  aiul 
**ays  that  lie  is  the  (i<‘iieral  Manatrer,  ol 
THE  EDITOR  &  PUBLISHER  THE  EorUTH 
ESTATE,  ami  ih;  I  the  lollowinu’  is,  to  the 
.‘M  si  ol  his  knowled;:f  ami  lx  liei.  a  true 
'latetnenl  of  tin  owneri-hip.  nianngeinent. 
'■•tc.,  of  the  aforesaid  publication  for  the 

late  >hown.  in  the  al>ove  <‘aptioii.  required 

♦  »y  tin  aet  ol  .\iiiriist  ‘.^4.  ll>i*.I  as  ainemletl 

the  aet  of  Maieh  3.  1033.  enilHnlieti  in 
-4*ctJoii  ."gJT.  Pff'^tal  LaW'  ami  Retriilations 
to  wit: 


We  have  buyers  for  dallies  in  f^oiitheastern 
statf's.  eity  .^(>.00(1  up:  also,  ('entral  w»*'«t : 
Xew  York:  Pennsylvania;  Virginia:  Mary¬ 
land.  All  have  ample  cash.  Harwell  A-  Fell, 
‘2026  4th  Ave..  Birmingham.  Ala.  Brok- 
•Ts  since  1910. 


Ad  Man — A.B.  from  eastern  college  and  B.J. 
from  University  of  Missouri.  *39.  Salary 
secondary.  Will  work  anywhere.  Ohris* 
tian.  Bex  9017,  Editor  &  Publisher. 


Young  man,  seven  years*  experience  cir«o 
latioii  on  city  daily;  fifteen  months’  dis¬ 
trict  manager;  eapahle  of  bandlinjr  Mual’ 
paper  circulation  or  city  district.  Ref'T 
c*nces.  Box  9089,  Editor  &  Publisher. 


Ad  manager  daily  desires  change.  Salesman 
good  daily  or  manager  weekly.  Box  7081, 
Editor  &  Publisher. 


Situatioiii  Wanttd 

EaUorial 


Business  Opportunities 


Advertising  —  Business  —  Promotion  —  All  - ; - , - - 

around  Metropolitan  and  smaller  city  ex-  A-1  recommended  city  editor,  11 
perience.  Capable  leader  and  personal  '•()0  <-iiy.  Box  9078.  Editor  k  1  ubli>h;-r 


producer.  Now  East.  Married,  respon-  Able  College  Daily  managing  editor.  Drsk, 


sible.  Box  9014,  Editor  &  Publisher. 


-laii  iii.  nt  of  III.  owm-i->liip.  maiiageiiu-iit.  Retireti  newspaper  publisher  wlU  Invest  in  Advertising— Exp.-ri.-nc.d  promotion,  now 
-  tc..  of  the  aforesaid  luildiealioii  tor  the  right  man  and  right  field  where  merger  ..viil-ihle  Write  eopv  mike  lavoiits  rre- 

laf  shown.  Ill  the  almve  eaptioii.  re., lured  two  weeklies  or  other  factors  warrant  1  p"  j  -.nd  sell  ('Vn  it  crease Hn- 

i.y  (111  aet  ol  Angus,  24.  1912  as  aiuen.l.Ml  small  daily  operation.  Sell  yourself  ! Vir.iwes.  ,.o.t  ..sef“rs  .a 

Siy  fbe  a. -I  of  Man-li  .3.  1933.  .•nilHi.lie.i  in  through  intelligent  survey  of  communi-  iios-j  '  s-.i;,  L  x  ”i>,'.i  ii  i!  '  ** 

seciioi,  .-gfT,  Postal  L.iw-  aii.l  R.giilatioiis  ,ieg  you  have  in  mind.  Box  9026,  Edi-  ^-«^■^»r  k  Publisher. _ _ 

tor  &  Publisher.  ADVERTISIKG  MANAGER 

1.  That  the  uairn^  ami  a^kl^^■^8♦•^  of  Iho  - - - — —  ^ 

f.iihlisli.  r.  editor,  managing  eilitor,  ami  bust-  Partner  for  .  stablishi  d  Newspaper  Supply  eii-h’feL  t»»2‘»Sl.. 

ness  managers  are:  Bnsioess  i..  C«1if..r,ii..  Stm.ll  investment  •  Manager;  eighteen  years  sales,  copy.  Age 

x  'y"  prefer  expei-ietired  eirenlatiin  man.  C.  r’.  foV  rPnhl'i«her^°^“”“^‘  ®‘>’'»°15.Edi- 

:\ss4  ShibUsher'''j,-unes' '\V.  ‘  Brown,  Jr.,  Gray‘s  7512  .Sunset  Boulevard.  H.illy-  - ^  - 

34  Granii-rev  Park  X  Y  wood,  California.  Advertising  Manager,  experienced  small 


feature,  reporting.  Christian.  22.  Refrr- 
.mees.  Box  8009.  E.lilor  k  Publisher^ 


available.  Write  copy,  make  layouts,  ere-  Alert  young  woman,  college  graduate  jour 
ate  ideas  and  sell.  Can  increase  your  lin-  iialisin;  editorial  assistiiiit.  feature-.,  «sc 

age.  Midwest  papers  preferred.  Box  retury.  Box  9091,  Editor  k_Publislie£ 


ADVERTISIKG  MANAGER 


ni‘ss  iitaiiagers  are :  Business  in  California.  Small  investment; 

1  nblish.-r,  Jaim-s  W  i-ighl  Brown.  -.{4  prefer  exi.ei  ietirml  eireiilalion  man.  C.  R. 
lali-nliiie  Latte.  Aonk.-rs.  N.  Y.  --i.,  s;........,  n  ..i  ...-a  i4,.ii.. 

Ass  t  Pnblish.-r,  James  W.  Brown,  Jr.,  (tray  s  lal-  .Suns,  t  Boiil. \ard.  H.illy- 
34  Grani.rey  Park.  X.  Y.  ''‘'"d.  California. 

Etiilor.  Arthur  T.  Rohi>.  '  — — — 

30  Wallace  Strnet,  Rockville  Centre.  N.  Y  .  ,,»  /  ..x  n 

Managing  Editor.  Warren  L.  Bassett.  o  i of  Miiall 

1 1  Lakcsule  Drive,  Rockville  Centre,  *  ublications  for  sale 

X.  Y.  lu  California. 

Hicneral  Manjurer,  ('harlot  B.  Groomes.  WritP  ns  if  interestj^d 

17  MurehiHon  Place,  White  Plains,  N.  Y. 

■2.  That  the  owners  are:  OPPORTLNITI ES.  INC. 

EdiUir  &  Publisher  Company.  1700  Times  a30  Broadway 

Bldg.,  Xem-  York  City:  James  Wright  Brown.  San  Diego.  California 

‘2.34  Valentine  I.guie.  Yonkers.  N.  T.;  Sarah 

A.  Brown.  234  Yaleiiline  Lane.  Y’oiikers,  N.  .  .  - 

Y'.;  Marlen  E.  Pew  Est.ale.  Wailing'  River. 

L.  1..  N.  Y.  Circulation  Promotion 

3.  That  the  known  Imndholders.  niorlga-  «  „  .  _  .  I  TZT.  T, 

■ge<*s.  anil  other  security  holders  owning  nr  Our  Recent  Contest  ojt  a  National  Weekly 


Manager;  eighteen  years  sales,  copy.  Age 
41;  seeking  opportunity.  Box  9015,  Edi¬ 
tor  &  Publisher. 


American  foreign  expert.  Knows  Euro;i..i: 
languages,  peoples,  itiniiigraiit  oilnmy 
Widely  useful  auy where  in  editorial  O'- 
purtiiieiit.  Box  9092,  Editor  k  Pu  • 


..♦."L  *  r”?!'*'’®''-  _ _ _  AX  EDITOR  YOU’LL  NEED 

Advertising  Manager,  experienced  small  Edltorial-aU^around  desk  man.  makeup  « 
I-Ity  daily,  saiiie  paper  lust  15  years,  seeks  .I"’'’*-  '"'v qf.Q,.  ^Mitor  k’ Pub 
opening.  de]iurtiiieiit  head  or  salesman.  '!>  ^ofk.  Box  9090,  r.d 

Good  iiierchaiidiser,  ropy  writer,  layouts,  lisher. _ .  - - 

special  pages.  Available,  two  week's  no-  Artist  all  around  —  experienced.  >•«“'“► 
tice.  Xew  England  or  Eastern  states.  Box  references — good  worker.  Box  9021 

9081,  Editor  &  Publisher.  Editor  k  Publisher.  _ . 


9UM,  rmnor  k  riipiisner. _  Editor  k  Publisher.  _ _ 

Advertising  salesman  or  executive,  age  43  Artist — experienced — cartoons  with  id^s, 


years,  sixteen  years’  experience  on  two 
major  newspapers,  one  morning  and  Him 
(lay  the  other  evening.  Xew  Y'ork  City. 


editorial,  comic,  advertising,  dlustrs  ■ 
First-rate  work.  Free  lance — ressonao 
Box  8035,  Editor  k  Publisher.  _ 


Circulation  Promotion 


hoMing  1  I«‘r  rent  or  more  of  the  total  jiroduced  $122,234.50  and  nearly  50,000 

.miminl  of  bonds,  tttorlgages.  or  othi-i-  -c-  in  subscriiitions,  breaking  5  world  rec- 

an*:  Nono.  ords.  Write  or  wire  for  free  survey  of 

4.  Thai  the  two  iiameraphs  next  alMbVf.  your  field.  Hudson  De  Priest  k  Asso* 

giving  the  names  of  the  owners.  sl(««khol<l-  ciates.  246  Fifth  Avenue.  Xew  York,  X.  Y. 

vps  and  security  hohu  rs.  if  any,  contain  not _ _ _  _ _  _ _ _ 

successful  subscription  contests  for  over 

iioldf*! s  .is  they  €ipt)e»ir  upon  the  itooks  itg  rwzrip  fyr\ 


the  eoinpnny,  but  also,  in  eases  where  tlie  ^  !  PARTLOW  E  CO., 

-tm*khold.‘rs  or  sfK’urity  holder  apiN  ars  ui»on  Occidental  Building.  Indianapolis, 
ihe  books  of  the  company  as  irnsiee  or  in 

.♦ny  other  fidiioiar.v  relation,  the  name  of  —  - 

the  tterson  or  eorporation  for  whom  sneh  .  xa  *■  • 

tnisttM*  IS  netinsr.  is  also  that  the  Dir#CT'>Moil  S#rvIC#S 

-said  two  prirairraphs  eontain  statements  em  — —  ..  -  - -  ■  -  .  „ 

itraeirnr  affiant's  full  knowledge  ami  Itelief  Onj  proc68S  Letters  are  taken  for  personal 


the  last  degree  in  advertising  technique.*’ 
Now  in  husines.s  for  self  hut  desires  to 
return  to  newspaper  field.  Highest  refer* 
enn*s  from  former  employers  and  other 
publishers.  Box  9100.  Editor  &  Pub* 
lisher. 


emed  publicist,  radio  ”«^'^‘*^'***\f**; 
ployed.  Box  9096.  Editor  k^Pubji;^  ^ 

Beginner  Editorial  field. 
nary  Graduate.  Regular, 

Speaking,  writing  ability.  How 
a  chance!  Box  7091.  Editor  k  Publtriif 


Diruct-Mail  Survicus 


ADVERTISING  SUPER-SALKSM  AX. 
executive  ability,  producer  of  so-called  “im¬ 
possible”  Imsiness;  now  employed.  Box 
9087.  Kdilor  k  I’tililisher. 


Classified  Manager,  29.  experience  in  highly 
competitive  field-..  College  graduate,  mar¬ 
ried.  Box  9088,  Editor  k  Pitblisher. 


"I'”""''''’®''?  cotiditioiis  under  eommunieations.  Try  us.  Complete  mail-  i-jed  Box  9088  Editor  k  Pitblisher 

which  stotkholdi-rs  and  seeurity  holders  who  Rp-viee  Perfect  letter  Cn  30  F  --  _ Jvox  j-aiit^  iiiinsnejv _ 

do  not  appear  ufion  the  books  of  the  (Him-  *0,  'v’ *  Better  Co.,  30  E.  ,  I  „  11  ;  to...  ..a  ™ooa 

patty  as  trustees,  hold  slook  and  seetirities  21st  St..  N.  Y.  C.  Display— Lay  out.  selLereate  ideas  and  good- 

in  a  oap.vity  other  than  that  of  a  Imna  _ "ill.  hle\en 

lide  owiut:  and  this  affiant  has  no  reason  ■  **<*l'^hle.  Box  9080,  r.ditor  k  I  uh 

to  Is-lieve  that  any  other  person,  assmdation.  Ncwspopcr  Consultants  lisher. 

or  eorporation  has  any  interest,  din^et  or _  _  _  __  ^ - 

i^minties'lVanV^Jci^r^^^^  Newspaper  profits  are  determined  by  BOTH  b,,  yoU  NEED  ACTIVE  EFFECTIVE 

t-HkRIFU  n  rpnoMPt!  income  aii^d  outgo.  Does  topmost  effieieney  REPRESENTATION  IN  NEW  YORK? 

I  MAKieK^  M.  iiKunMLS.  prevail  throughout  your  operation?  Our 


Newspaper  Consultants 


Display — Layout,  sell,  ereate  ideas  and  good¬ 
will.  Eleven  years’  experience.  Age  33. 
neat,  reliable.  Box  9080,  Editor  k  Pub 
lisher. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields; 
Advertising  Management 

Circulation  Mechanical 

Editorial  Publicity 

Utilize  These  Servlees 


C  HARLES  B.  GROOMES. 

Geimral  Manacer. 

Swoni  to  and  suhsoriht'd  before  me  thi« 
'LMli  tlay  of  Soitteinfvr.  1939. 

Isalielle  H.  Press.  Notary  Public. 
Nf  w  York  rount.v.  ('Icrk's  No.  0.'i4.  Bronx 
«'ount,v  t'lerk's  Xo.  119.  ('onnnissitm  expire- 
Marth  30.  1940. 


Hualysis  may  suggest  helpful  dollar  and  Widl  known  rt'presentative  in  New  York 
sense  improvements.  References:  Bank  national  field  wants  to  add  newsiiaper  or 


and  satisfied  clients.  Write  lodsiy. 
NEWSPAPER  APPRAISAL  CORP  N. 
L.  Parker  Likely.  Pres. 

Times  Building  New  York  City 


national  field  wants  to  add  newsjiaper  or 
magazine,  preferably  ABC.  N^tw  has  one 
publication.  What  ]»roposition  have  you 
to  offer?  X.  L.  Huebsch,  67  West  44th 
Street.  New  Y’ork,  N.  Y. 


Advertising — Home  Study 


Special  Services 


The  Advertising  Minded  Newspaper  Man  is  Promotion  Men;  Lick  that  budget  bugaboo 
ipialified  to  make  the  mo'^t  money.  Many  with  Laurel’s  newest  j>rocess.  A  “nat- 

have  graduated  from  this  long  estab*  nral”  for  Surveys,  Researclies.  Pie-Charts, 

lished  school.  Common  school  education  Graphs,  Pictures,  because  you  eliminate 

sufficient.  Send  for  free  booklet  outlin-  expensive  cuts.  500  copies  (KV^xll  in.) 


Lineage  producer,  three  years  general  dis¬ 
play,  five  years  •successful  sales  promo¬ 
tion  background,  magazine  and  news¬ 
paper,  a  buibler-upper.  Prefer  small 
Eastern  daily.  Box  9063,  Editor  A  Ibib 
Usher 


ing  home  study  course  and  requirements. 
Page-l>avi.s  School  of  Advertising.  3601 
Michigan  Ave.,  I)!*pt.  2927,  Chicago,  Illi¬ 
nois. 


with  Laurel’s  newest  i>rocess.  A  “nat-  Usher  ‘ 

ural”  for  Surveys,  Researclies.  Pie-Charts,  - : - - - - 

(traphs.  Pictures,  because  you  eliminate  Young  Publisher,  experienced  b«dh  edi- 
expensive  cuts.  500  copies  (KV^xll  in.)  torinl  and  selling.  successful  record 

only  $2.63;  add’l  100s  22c.  Prices  still  backed  by  references  satisfied  owners, 

lower  on  quantity  runs.  R»‘qnest  informa-  Prefer  newspaper  in*eding  building  up. 

live  Manual.  LAUREL  PROCESS.  480  (to  anywhen*.  H<ix  9073,  Editor  &  Pub- 

(’anal  St.,  N.  Y.  C.  WAlker  5-0526.  Usher, 


1.  Draft  a  four  time  ad  setting  I 

your  qualifications,  and  senU 

us  with  payment.  (Count  j 

to  line;  minimum,  three  .  ^ut 

line  per  issue).  For  s  ^  ! 

message  will  reach  'i-ced 

ployers.  Many  have  been  P  | 

directly  in  this  manner. 

2.  Fill  out  completely  (  i  n  c  1  u  d  i  , 

photo)  the  Personnel  appl>e« 
that  will  be  sent  you  upon  rece  p 
of  ad.  This  application  will  M  I 
in  our  files  for  six  ^  ll^e  1 

make  your  record  avaiUhl#  ' 

publishers  and  **^‘^'***'^**-•1 
upon  us  constantly  for  enapl  j 

PERSONNEL  SERVICE 

3.  Better  act  now  to  catch  our  *  ! 

lino  of  next  Thursday. 

Editor  k  Publisher  ^ 

1700  Times  Bldg..  Time,  Sq..  N.  »• 
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Situations  Wontad 

Editorial  (Coat’d) 


Joss  Wanted  by  1939  college  graduate  with 
obout  four  years’  varied  news  and  pub- 
liriiv  experience.  Can  do  features  and 
ports  Box  9077.  Editor  &  Publisher. 


iflS-TCU  HoUywoodian  to  represent  news- 
Mper  there;  wide  experience  motion  pic- 
tiirei  and  news;  employed:  references. 
Roi  908,  Hollywood  post  office. 

30.  Eight  years  magazine  free 
lince.  Name  well  known.  Strip  or  edi¬ 
torials.  Now  earning  good  income.  Only 
interested  in  sound  offer.  Box  8030, 
Mitor  t  Publisher. _ 


ngUege  and  Post  Grad  (Columbia),  23, 
"*ints  start  (preferably  sports),  any¬ 
where;  review  for  Ohio  daily  while  in 
^hool;  sports  correspondent  for  INS; 
jreen — but  on  the  ball  I  Box  7078, 
Editor  t  Publisher.  _ 


Cepir**^*^  rewrite,  age  31;  experienced: 
(sst.  accurate:  sober.  Three  years  with 
Metropolitan  dailies;  college  man.  Bast 
preferred,  but  will  go  anywhere.  Box 
j013.  Editor  &  Publisher. _ 


Do*,  sports,  rewrite,  publicity;  three  years 
doily;  23;  wants  job  with  future.  Box 
9)00.  Editor  &  Publisher. _ 


Dea  man,  reporter.  Extensive  experience 
picture  editor,  rotogravure.  Former  Des 
Moines  Registi-r  and  Tribune.  University 
.Tiduate,  28.  .'Peeking  i>erinaiiency,  usual 
reason.  Box  9056.  Editor  &  Publisher. 


Deakman-reporter,  28,  5  years'  experience 
on  small  dailies.  Wants  rescue  from  fu- 
roroless  job.  ^ber.  adaptable,  bard  work- 
inp.  Box  8021,  Editor  &  Publisher. _ 


tiia  for  reporting  &  feature  work,  young 
woman  places  opportunity  above  salary. 
Journalism  gradoate,  stenographer,  ex¬ 
perience.  Box  8019.  Editor  &  Publisher. 


Utor  of  small  town  dally,  24,  desires 
metropolitan  connection  as  reporter,  desk 
mu,  or  editorial  writer.  Journalism 
-ehool  graduate.  Eight  years’  experience. 
Box  9024,  Editor  &  Publisher. 


Iditoi  printer-solicltor,  27,  college  educated, 
low  employed,  wants  job  in  midwest.  Re 
■ent  four  prizes  in  state  contest.  Stanley 

K  Iverson.  Morehead.  Kentucky.  _ 

Editor,  Reporter — Former  dramatic  editor 
notional  niagiizine.  Specialist  in  Broad¬ 
way.  but  experienced  general  reporting, 
feature-writing.  publicity.  Knowledge 
makeup,  eiigniving.  prodnrtion  details. 
Interested  in  cither  writing  or  desk  job, 
magazine,  newspaper,  or  publicity.  Box 

>058.  Editor  A:  Publisher. _ 

Editor,  33,  niiiriiing  newspaper,  city  of  70,- 
desiree  change,  proven  ability,  ex¬ 
cellent  record.  Box  9<t7l>,  Editor  &  Pnb- 
lister. 

Editorial  As8istant--yonng  woman  junior 
'lecutive,  proofreader,  stenographer  — 
iut  four  years  with  prominent  newspa- 
permun.  Box  7097.  Editor  &  Publisher. 


Edttoriil  worker,  twenty  yea 
Pig  and  «mall  |>a|)ers.  v 
box  9U66.  Editor  Pnbli 


rs  experience, 
ants  location. 
;her. 


lug 
ution 
iceipt 
kept 
will 
I  the 
ailing 


dead 


T.  C. 


EdltorUl  writer,  first-rate,  specialist  foreign 
affairs,  close  knowledge  national  affairs, 
now  employed  by  metropolitan  daily,  keen 
analyst  and  vigorous,  persuasive  writer, 
desires  wider  opportunity,  finest  refer- 
enees.  Box  8012.  Editor  &  Publisher 


Sifvatioat  Wuta4 

Editorial  (Coat’d) 

Journalist — B.S.  in  journalism;  experienced 
weekly  paper;  seeks  connection  daily  pa¬ 
per  for  editorial  or  reportorial  work — 
anywhere.  Box  8017,  Editor  &  Publisher. 
Newsman,  23,  married,  experienced  reporter, 
rewrite,  sports,  some  desk.  Capable,  sober 
and  loyal.  Will  go  anywhere.  Box  8008, 

Editor  &  Publisher. _ 

Newspaper  and  magazine  editor,  director  of 
publicity,  classified  ad  itromotcr.  author, 
lecturer  and  research  expert,  married, 
now  on  home  farm  in  Minnesota,  seeks 
re-entry  into  active  life;  highly  experi¬ 
enced  in  city  and  country  newspaper  work 
of  all  kinds;  references  and  specimens 
of  my  work  sent  upon  request.  Box 

9094.  Editor  &  Publisher. _ 

News  Writer,  33,  AP  and  city  paper  experi¬ 
ence;  wants  magazine,  trade  journal,  or 
publicity  work.  Special  interests;  busi¬ 
ness,  labor,  music.  Box  9028,  Editor  & 

Publisher. _ _ 

Made  good  at  21  reading  copy  in  Chicago; 
stayed  2  years  until  paper  folded;  at  23 
not  too  old  to  make  good  again ;  college ; 
reporting.  Box  9005,  Editor  &  Publisher. 
Newspaper  Sales  Executive.  Ten  years  large 
Metropolitan  newspaper  experience. 
Proven  sales  record.  Anxious  for  oppor¬ 
tunity  to  develop  local  and  national  line¬ 
age  in  medium-sized  city.  Can  furnish 
best  of  references  as  to  sales  ability,  etc. 

Box  9006,  Editor  &  Publisher. _ 

Photographer — Formerly  head  of  depart¬ 
ment,  thoroughly  experienced  newsinan. 
Seeks  job  anywhere.  Age  27,  married; 
car.  Box  6040,  Editor  &  Publisher. 
Photographer- -news :  features;  advertising; 
manage  department;  edit  and  layont  pic- 
tures.  LUKS,  Box  2160,  Philadelphi,-!. 
Political  Cartoonist  —  Illustrator;  age  24. 
single.  Now  available,  anywhere.  Samples 
cheerfully  submitted.  Box  8004,  Editor 

&  Publisher. _ 

Press  photographer,  age  23;  fifteen  months’ 
experience  on  progressive  daily;  interested 
in  straight  photography.  Will  go  any 
where  at  $20.00  to  starU  Box  8034,  Edi¬ 
tor  &  Publisher. 

PUBLIC  RELA'nONS  DIRECTOR 
Magazine  or  newspaper  writer,  college  grad 
iiate,  32,  single.  Christian,  now  employed, 
seeks  position  in  East,  16  years’  experi¬ 
ence;  also  photographer.  Box  9009,  Edi- 

tor  A  Publisher. _ 

Publicist-reporter.  26.  Seeks  position  at 
either.  Two  years’  publicity  experience, 
two  reportorial.  University  graduate. 
Salary  secondary.  Box  8010,  Editor  A 

Publisher. _ 

Reporter:  Chicago  experience,  circulation 
building  feature.  Weber,  1425  Rascher. 

Chicago. _ 

Reporting,  desk,  features.  .Tournnlism  grad- 
iiate.  University  of  Missouri.  Ten  years' 
experience  metropolitan  and  smaller 
town  dnili<‘s  inelndes  advertising  sales. 
Capable,  eni'rgelic.  deiieiidahbv  Will  go 
anvvv  bi-re.  B«»x  9lt61,  Editor  *V‘  Pnidish 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

Used  Equipment — New  Equipment  £  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Mechanical  Equipment  For  Sale  Composing  Room  Equipment  For  Sale 


3  LINOTYPES,  5  MIEHLE 
PRESSES,  and  OTHER  PRINTING 
EQUIPMENT  AND  SUPPLIES  FOR  SALE 

2  Model  5- — one  Model  14  Linotypes. 

1  No.  00,  two  No.  1,  one  No.  2,  one 
No.  3  Mieble  Presses. 

1  4x8,  one  2%x4  Carver  Die  Embo-sing 
Presses. 

Large  number  of  Brass  Galleys  at  U 
original  cost. 

3  Monotype  Keyboards  and  3  Casters. 

1  30  H.P.  Diesel  Electric  Engine. 

A  number  of  A.O.  and  D.C.  Motors. 

One  8x12,  two  10x15  C.  &  P.  Job  Presses. 
One  New  Poggle  Two-in-One  Conditioner 
for  Lithograph  Press  Room. 

Ingersoll-Rand  4'/4x4  Type  No.  20  Gaso¬ 
line  Driven  Portable  Air  Compressor. 

One  70  H.P.  Prisbie  and  one  80  H  P. 
Buffalo  Marine  Engines. 

All  the  above  equipment  in  first-class 
condition.  Reason  for  selling:  need  space 
for  new  equipment.  Write  for  details  and 
prices. 

STANDARD  PRINTING  CO..  Inc. 

Louisville, _ Kentucky 

8-Page  Duplex  Flat  Bed  Press  until  re¬ 
cently  producing  the  Canandaigua  Daily 
Messenger,  offered  at  a  bargain  for  cash 
(terms  to  approved  purchaser).  Press 
now  on  skids  so  that  without  dismantle¬ 
ment  it  can  be  trucked  to  new  location 
and  placed  in  operation  at  large  savings 
in  transportation  and  erection  costs.  The 
DAILY  MESSENGER  C^andaigua,  l^T. 
For  Sale — Model  A  Duplex,  Babcoi-k  Drum 
Cylinder,  excellent  ooiidition.  Selling  ai - 
|•ollnl  Rotary  installation.  Also  stones, 
mats.  type,  inisoellaneous  items  at  bar¬ 
gain  prices.  Write  for  list.  D.4TLY 
REPORTER.  Spencer.  L^a. 

Smouse  Elevating  Table;  all  iron  form 
labb-s:  Goss  ;i70-8  col.  flat  casting  box: 
lODP  lb.  remelting  furnace  side  pour: 
all  iiictal  Matrix  shears. 

•lOHN  GRIFFITHS  CO..  INC 

145  Nassau  Street _ New  York,  N.  Y. 

Printers  Bargains  —  Mieble  Verticals. 
Kellys,  Cylinders,  Web  and  Job  Presses. 
Linotypes,  Intertypes,  Ludlows.  Elrods, 
plants  bought  and  sold.  Write  for  bar¬ 
gain  bulletin.  Craftsmen  Machinery  Com¬ 
pany,  307  Atlantic  Ave.,  Boston.  Mass. 
All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  KInge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 

Newspaper  &  Stereotype  Machinery 
What  have  you  to  buy  or  sell  ? 
Heffelman,  406  W.  Pico,  I.a>s  Angeles,  Oal. 


(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor.  etc.  Practically  new.  Terms. 
PAYNE  &  WALSH  CORPORATION,  82 
Beekinan  St,,  N.  Y,  C. _ 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Guaranteed  BeboUt  Linotypes  A  Intertypes 
'  See  HOOD-PALCO  tHjKP.  First 

225  Varick  Street _ New  York,  N.  Y'. 

LINOTYPE.  INTEKTYPE  MACHINES 
-All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


Machaaical  Eqaipmant  Woatad 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces 
sories.  We  buy,  .sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon.  To 
w-anda,  Penna. 


Newipapar  Machiniit 


Mjloyed  newsman,  11  years’  experience, 
vints  job  as  sports,  city  editor,  deskman. 
college  publicity  director.  Box  9012,  Edi- 

tor  t  Publisher. _ 

Stttffetic  College  graduate,  23,  wants  ex¬ 
perience  on  daily  or  weekly;  qualified  in 
“•'ery  respect  but  experience.  Willing  to 
for  little.  Location  immaterial.  Box 
'064.  Editor  &  Publisher. 


^pertenced  Foreign  Editor-Corerspondent ; 
vorld-wide  background;  command  of  ten 
_:»ngnage8.  Box  8016,  Editor  &  Publisher. 


Writer,  newspaper,  magazine  ex- 
Ptnence;  young,  single,  university  degree; 

Permanent  berth.  Box  8096,  Editor 
_  *  Publisher. 

®^*~News  nose  that  knows  news  and 
-***«  j""  handle  it.  Two  years’  di 
■  rsiSed  reporting,  rewrite  experience  on 
ri.  j'"?.'*-  Coilege  grad.  23,  now  em- 
^  Jed.  7069.  Editor  A  Pnblvsher. 

reporter,  25  Two  vear>'  ex 
T.sr"!''*  "“■"•"I'nlitan  ilailv. 

|"ibb(-ity.  Kdit 
It  gr.  ..  ho 


two  yoars 
i  niiijraziii*'.  Mastor^s 
Kflitnr  Pn>j1i«hpr. 


(AND  WOMEN) 

available  for  positions  with 
newspapers,  magazines,  radio 
»n<l  allied  fields. 

competent,  trained  as¬ 
sistance — any  department— con- 
the  “Situations  Wanted” 
*  s  on  these  pages  today. 


Reporter,  energetic  news-writer,  age  ;10. 
Capable:  intelligent  copy  .Hid  can  ad.apt 
self  to  special  feature  or  "hnnian  inter¬ 
est”  stories.  Good  mixer.  .Available 
immediately,  anywhere.  Box  9084  Edi¬ 
tor  k  Publisher.  __ 

Re^ite-Eeporter-Desk.  raake-np.  sports, 
with  Baltimore.  Buffalo.  Pyraense.  New 
York  papers.  Literary  Digest.  26.  Expert 
news  review.  Box  8031.  Editor  A  Pnb- 

lisher. _ 

Telegraph  Editor — College  graduate,  excep¬ 
tional  background  for  handling  foreign 
and  national  news.  Now  employed  Mid¬ 
west  city  of  100,000.  seeking  more  con¬ 
genial  situation.  Available  for  personal 
interview  in  Midwest.  Age  32.  single  but 
with  familv  responsibilities  Box  7047. 

Editor  A  Publisher. _ 

Telegraph  Editor,  30.  .A-1  copvreader.  In 
vears’  ixperience,  nniv.  grad.,  now  mi- 
ploved  ;t50.000  cilv.  Box  9o6ii  Editor 

A  Publisher.  ^  _ 

Ten  years’  experience,  daily,  weekly;  sports 
writing  editing,  news.  References.  Box 

8095.  Editor  A  Publisher. _ 

Triple  threat  man,  39.  sports,  promotioi. 
radio  commentator.  20  years’  experience, 
now  employed,  seeks  connection  with 
eastern  or  southern  publication.  Refer- 
ences.  Box  8033.  Editor  A  Pnhlisher. 
Twenty  years’  experience.  Can  take  charge 
or  take  orders.  Clean  record.  A-1  ref¬ 
erences.  Sober.  Married  Box  7085, 

Editor  A  Publisher  _ 

V^ersatlle,  travelled,  young  woman;  -xjnr' 
end'd  literary,  editorial,  research  secre- 
tari.-il  work:  French.  German:  desire.s  ex- 
d'ptional  position.  Box  907*2  Editor  ,(• 

Publisher.  _ 

Woman  reporter:  college  graduate:  on  New 
Jersey  daily  wishes  job  outside  state. 
Experieneed  in  social,  news  feature,  fash¬ 
ion.  and  columnist  work.  Had  charge  of 
.Terspy  coast  office.  Box  8018.  Editor  A 
Publisher. 

Writer,  roniribnfor  national  quality  pub 
lications.  trade  journals.  23,  V.  of  Chi- 
lago  M.S..  physical  science,  seeks  edi¬ 
torial  jiost.  Box  90.59.  Editor  A  Publisher. 
Young  Woman,  21.  capalile.  desires  connec 
fion  newspaper,  magazine.  Places  oppor¬ 
tunity  above  salary.  Experience  manag¬ 
ing  college  press  bureau.  ptiblishirg 
bouse.  Box  9t).57.  Editrir  A’  PntitTsher. 


Situations  Wanted 

General  &  Admioittrative 

Assistant  to  Publisher  on  small  daily  wants 
larger  field.  Business  or  Advertising 
Manager.  Box  8085.  Editor  A  Publisher. 

Newspaper  Executive — .Active,  polished  and 
clean  with  experienee,  judgment  and  fore¬ 
sight  :  well  grounded  in  the  fiiiidaineiit.-ils 
of  reveinip  producing  technique  tiesires 
eonnection  with  aggressive  publisher  as 
htisiiiess  or  advertising  manager.  Box 
9082.  Editor  A  Publisher. _ 

Newspaper  Executive — .At  present  General 
Manager  and  Editor  over  eight  years, 
good  daily.  5,000  circulation :  j'rior  ex¬ 
perience  five  years  auditor  large  grout' 
of  papi'i's.  .Age  39.  married,  sober.  Box 
9079.  Editor  A  Publisher. 

Outstanding  Executive,  twenty  years  unusual 
••xperieiice.  Minneapolis  to  New  York 
seeks  position  publisher  or  man.-igiiig  edi¬ 
tor.  Terrific  capacity  for  w-«rk.  Dynainie. 
sound,  progressive.  Brilliant  record,  splen- 
ilbl  family.  Oiiportunity  paramount  con 
sill,  ration.  Box  9095,  Editor  A  I’libli'her 

Sitaationz  Wanted 

Mcdbaoical 

Composing  room  foreman  seeks  job  because 
of  merger;  alert,  intelligent,  efficient, 
sober,  reliable.  Address.  Rot  9011.  ?3dj- 
tor  &  Publisher.  _ _ _ 

Foreman  Composing  Room —Publisher  seek¬ 
ing  efficient  economical  production  car 
have  data  and  reference.s  by  writing  Box 
9013,  Editor  Se  Publisher.  State  condi¬ 
tions.  pay. 

Pressman  stereotyper;  efficient  black  and 
color  craftsman.  All  makes  of  Rotary 
presses.  Box  9093,  Editor  &  Publishe’* 


Situations  Wanted 

Promotion 

Attention  Busy  Executive!  Why  not  a  wo- 
nail  for  your  assistant?  College  degree 
initiative,  personality,  versatile,  creative. 
Exiierienced,  ambitious — unusual  ability 
for  eireiil.'if  ion,  direct  mail,  educational 
promotion.  Box  906.5.  Editor  Pnb 
li-h'-r. 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekmon 
3-5967.  H.  Amnion  A  Go  ,  136  Lafayette 
St  N.  Y.  C. 


Photo-Engraving  Eqnipmant  For  Sal* 

CHEMCO 

Photo  Engraving  Equipment 
complete  film  plants 
Chemco  FhotoProdnets  Company 
■23u  W.  4l8t  Street  New  York  City 

Complete  Photo  Engraving  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  .Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Tasope’,  world's  largest  builders  of  com¬ 
plete  photo  engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms,  (,'atalogs  free.  DEPT.  A,  TASOPE’ 
Bldg..  Aurora.  Mo. 

Photo-engraving  Equipment  and  Metals 
E.  T.  KULLEBAR6ER  GO. 

110  Fulton  St.  538  8.  Clark  8t. 

New  i'ork,  N.  Y.  Chicago,  Ill. 


Prast  Room  Equipmant  For  Solo 


FOR  .SALE,  By  Owner, 

Rebuilt  Hoe  X  Pattern  Sextuple  Press  with 
two  automatic  McMullen,  color  ink  foun¬ 
tains,  Rubber  Rollers,  Electric  Paper 
Hoist.  D.  C.  Motors,  Control  Switch 
Board  and  complete  stereotype  eqtiije 
rnent. 

For  further  details,  write  - 
THE  NORTH  AMERICAN  PKE.SS 
728  North  Seventh  Street 
MUwaukee,  Wisconsin 

Modem  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or 
end-roll  feed.  Available  in  6-unit,  double 
-extuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22%''  cutoff).  May  be 
'ceti  in  operation.  For  further  informu- 
•ion  apply  R  Hf)E  A  CO  .  910  E.  138 
N  Y  C. 


NEWSPAPER 

PROPERTIES 

Bough'f,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Ava.  Naw  York 

Business  Established  In  1899 


3b 


EDITOR  (S  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Wavered 
In  England 


DEMOCRACY  ISN’T  going  to  die  in 
England.  Not  without  plenty  of 
swinging  fists  and  heels  and  tongues 
that  won’t  be  silenced. 

Businesf  even  by  war.  Par¬ 
liamentary  govern¬ 
ment  goes  on.  and 
the  doughty  Lloyd 
George,  civilian  color 
bearer  in  the  battle  of  a  quarter  cen¬ 
tury  ago.  is  permitted  to  lay  a  cooling 
hand  on  the  hot  heads  who  are  all 
set  to  repeat  the  mistakes  of  the  past 
The  Prime  Minister  has  made  weekly 
reports  of  whatever  progress  British 
arms  have  won.  The  press  is  grad¬ 
ually  winning  back  its  right  to  give 
the  nation  the  news,  after  a  month  of 
blundering  and  conflict  among  the 
official  censors.  According  to  latest 
reports,  only  one  correspondent  has 
been  permitted  to  go  to  the  British 
“front,”  but  many  more  are  in  Lon¬ 
don.  uniforms  hanging  in  closets, 
awaiting  the  word  which  will  send 
them  acro.ss  the  channel. 

The  first  two  weeks  of  the  war  must 
have  been  a  terrible  experience  for  all 
in  England.  From  copies  of  news¬ 
papers  and  trade  pajjers  printed  dur¬ 
ing  those  days  and  reaching  New 
York  this  week,  it  would  appear  that 
business  just  about  came  to  a  stand¬ 
still  with  the  declaration  of  war  and 
the  air  raid  alarms.  World's  Press 
Neirs  for  Sept.  7,  which  normally 
reaches  us  a  week  after  publication, 
did  not  arrive  until  the  end  of  Sep¬ 
tember,  simultaneously  with  the  fol¬ 
lowing  issue.  The  Sept.  7  number  was 
of  20  pages,  in  contrast  with  the  cus¬ 
tomary  48  or  more.  Advertising  was 
down  to  a  few  pages,  with  stalwarts 
like  Mergenthaler  and  Intertyjje  hold¬ 
ing  their  schedules.  A  front-page  box 
told  of  mobilization  of  staff  members, 
of  printers,  and  suspension  of  night 
printing  operations  because  of  the 
blackout.  The  weekly  tabulation  of 
newspaper  advertising  was  omitted, 
with  the  explanation  that  conditions 
during  the  first  week  of  war  had  been 
so  confused  that  statistics  were  value - 
le.ss.  Special  articles  counseled  British 
business  firms  against  .suspension  of 
their  advertising.  The  atmosphere, 
under.standably,  was  one  of  panic. 

Within  seven  days,  it  had  cleared 
appreciably.  The  W.P.N.  issue  had 
climbed  to  32  pages,  with  several  regu¬ 
lar  advertisers  in  their  old  spots.  The 
lead  article  was  a  spirited  piece  on  the 
blundering  of  the  censors  over  the 
story  that  British  troops  had  arrived 
in  France — a  story  which  had  been 
broadcast  in  France  and  in  the  United 
States. 

The  London  Express  had  to  re¬ 
plate  its  first  edition  of  Sept.  12  threo 
times  as  the  censor  wavered  between 
8.52  p.m.  and  2.55  a.m.  One  batch  of 
20.000  copies  which  had  already  left 
the  pres-ses  when  the  release  of  the 
news  was  withdrawn  was  picked  up 
by  police  from  newsstands  and  rail¬ 
way  stations  and  ordered  back  to  the 
plant.  Some  of  these  were  salvaged 
when  the  news  was  finally  O.K.'d  after 
many  hours. 

London  newspapers  are  on  news¬ 
print  rations,  "purely  to  conserve  sup¬ 
plies  and  not  becau.se  of  any  shortage." 
The  Daily  Express.  Daily  Mail.  Neu-s- 
Chronicle  and  Daily  Herald  are  al¬ 
lowed  a  maximum  of  56  pages  a  week; 
the  Daily  Telegraph  the  same,  with  an 
additional,  ration  for  classified  {>ages. 
The  Tunes  gets  96  pages  maximum. 
The  tabloid.s — Daily  Sketch  and  Daily 
Mirror — may  publish  112  pages  weekly. 
Advertising  space  will  not  be  rationed 


for  the  time  being,  an  indication  that 
recovery  from  the  initial  panic  was 
waning.  Weeklies  and  periodical  pub¬ 
lishers  have  gone  to  a  non-returnable 
basis. 

The  Nottingham  Guardian  fol¬ 
lowed  the  London  Daily  Telegraph 
and  London  Daily  Mail  in  putting 
news  on  Page  1.  And  the  Press  Asso¬ 
ciation  beseeches  its  string  corre- 
.spondents  not  to  let  the  stream  of 
“common  or  garden”  news  dry  up.  At 
Sept.  14.  it  had  dropped  off  97*2  per 
cent.  A  large  and  impressive  commit¬ 
tee  was  named  to  conduct  propaganda 
at  home  and  abroad.  Prior  release  of 
news  to  the  British  Broadcasting  Com¬ 
pany  by  government  sources  was  dis¬ 
continued  when  the  newspapers  com¬ 
plained. 

So  it  appears  that  the  extensive 
machinery  Britain  was  supposed  to 
have  prepared  for  the  control  of  public 
information  in  the  event  of  war  was 
largely  a  paper  structure.  Theory  ran 
head-on  into  practice,  with  the  usual 
results.  There  will  continue  to  be 
censorship  in  Britain,  so  long  as  the 
war  lasts,  but  it  promises  to  develop 
a.s  much  intelligence  as  you  can  ex¬ 
pect  of  a  censor,  and  a  lot  earlier  than 
a  .similar  stage  arrived  25  years  ago. 
Taxes  will  be  killing,  business  will 
Continue  on  an  abnormal,  war-twisted 
regime,  which  won’t  get  any  better  as 
more  and  more  men  join  the  colors. 
But  there  seems  little  probability  that 
Britain  will  go  for  the  gag-rule,  one- 
man  decisions  of  its  totalitarian  op- 
pfinents. 


penses  and  destroyed  property  and 
ruined  national  economies  that  cannot 
b^  expressed  in  figures  that  mean 


millions  of  young  fellows,  war  in 
Europe  looked  like  a  grand  adventure, 
and  your  subscriber  was  one  of  them. 
Wise  and  honest  people  who  tried 
to  argue  the  futility  of  it.  we  howled 
down  as  Socialists,  pro-Germans,  spies 
Unfortunately,  the  German  blcii. 
heads  kept  rowing  in  the  same  watm 
and  it  was  often  difficult  to  distinguish 


•  o  T*  f  1  t  u  between  people  like  Oswald  Garrison 

anything?  It  seems  that  faces  lost  by  j  /  u  i  l  7  . 

j  ,  t  _  Villard  (who  knew  what  it  was  all 

war  don  t  stay  lost,  nor  do  faces  won  ,  .  j  .  n  j  “ 

about  and  talked  sense  that  was  rec 


War  Is  No 
Answer 
To  Hitler 


YOU  MIGHT  BE  TEMPTED  to  say 

"so  far,  so  good,”  to  a  quick  sum-up 
like  that,  but  to  this  writer  it  still 
seems  tragic  that  a 
nation  with  the  his¬ 
tory  of  statesmanship 
and  administrative 
ability  and  the  de¬ 
votion  to  democratic 
ideals  that  is  Britain’s  can  find  no 
lietter  answer  than  war  to  a  dictator’s 
threats.  We  repeat  what  we  said  here 
two  weeks  ago — war  is  not  the  answer 
to  Hitlerism. 

We  are  moved  to  repeat  that  by  one 
of  the  many  comments  which  have 
come  in  on  that  article  (and  we  thank 
our  friends  for  their  approval)  worded 
somewhat  as  follows: 

■'Don’t  you  think  that  we  in  the 
U.S.A.  ought  to  be  ready  to  sacrifice 
some  pride,  lose  some  face,  before  we 
urge  such  a  conclusion  to  the  war  on 
Britain  and  France?” 

Our  answer  is  “no.” 

What,  we  ask  in  return,  is  this  "face” 
which  must  be  saved  at  all  costs?  Is 
the  "face”  of  Britain  or  France  any 
more  precious  to  the  peoples  of  those 
countries  now  than  it  was  in  1781. 
1815.  1870.  or  for  that  matter,  in  1918? 
No  nation  in  modern  history  ever  lost 
more  "face”  and  all  that  went  with  it 
than  Germany  did  in  1918.  Few  na¬ 
tions  ever  signed  a  more  humiliating 
peace  than  did  Russia  at  Brest-Litovsk 
or  Germany  at  'Versailles.  Rulers 
died  or  went  into  exile,  but  neither 
Germany  nor  Russia  passed  from  the 
stage  of  history.  Both,  right  now,  are 
back,  occupying  places  not  remarkably 
different  from  those  they  filled  under 
their  old  emperors. 

In  the  light  of  events  since  1931, 
was  the  face  that  Britain  and  France — 
with  American  assistance — saved  in 
1918  worth  the  price  that  was  paid  for 
the  saving?  Was  it  worth  10,000,000 
human  lives,  and  a  cost  in  war  ex- 


that  way.  Each  generation  has  to  do 
the  "saving”  job  all  over  again,  at  an 
ever-increasing  loss  to  humanity. 

If  'face”  means  self-respect  for  a 
nation,  of  course  it  is  important.  What 
we  haven't  been  able  to  decide  is 
whether  all  the  recent  talk  about 
face-saving  has  to  do  with  nations  as 
groups  of  human  beings  or  with  the 
prestige  of  the  particular  government 
which  happens  to  be  in  power  at  the 
moment. 

You  hear  it  said  that  no  govern¬ 
ment  could  remain  in  power  either 
in  England  or  France  if  it  were 
to  consider  the  peace  moves  of  the 
dictators  favorably.  And,  if  you  admit 
that  is  true,  what  of  it? 

Changes  of  government  have  been 
made  in  both,  and  in  France  they  have 
been  the  rule  and  not  the  exception 
in  recent  years.  Mr.  Churchill  was. 
probably  undeservedly,  chased  out  of 
the  British  Cabinet  in  1915.  but  he  is 
in  the  Cabinet,  big  and  strong  as  ever, 
in  1939— in  the  same  job  from  which 
he  was  removed,  with  presumable 
loss  of  face.  24  years  ago.  Daladier 
has  been  in  and  out  of  half  a  dozen 
French  governments,  with  no  loss  of 
self-respect  or  prestige,  and  may  be 
again. 

Certainly,  neither  France  nor  Eng¬ 
land  is  under  any  compulsion  to  ac¬ 
cept  dictated  terms  at  this  moment. 
Neither  could,  without  loss  of  self- 
respect.  accept  such  terms.  We  don’t 
believe  that  they  have  to.  Unless  the 
two  Europiean  champions  of  democracy 
have  lost  all  their  skill  in  diplomacy 
(which  is  not  an  untenable  idea)  they 
should  be  able  to  find  means  of 
wangling  acceptable  proffers  of  media¬ 
tion  from  agencies  other  than  allies  of 
their  present  foes. 

Politicians  may  be  able  to  force  a 
change  of  government  on  the  issue  of 
peace  before  the  war  becomes  a  dead¬ 
lock. 

That’s  the  nature  of  the  demo¬ 
cratic  process,  but  we  doubt  that  an 
election  could  be  won  on  the  issue 
of  keeping  a  war  going.  There  isn’t 
any  likelihood  of  such  an  election, 
because  the  people  who  might  call  one 
have  their  own  prestige  and  that  of 
the  nation  so  intermingled  that  they 
won’t  take  the  risk  of  popular  and 
personal  repudiation.  But,  just  as 
eagerly  as  the  common  people,  we 
believe  that  they  would  welcome  a 
tender  of  peace  or  mediation  that  they 
could  gracefully  accept  without  fur¬ 
ther  bloodshed.  Stupid  and  self- 
seeking  as  they  have  often  been,  no 
European  ruler  (including  Hitler, 
Mussolini,  and  Stalin)  sees  modern 
war  as  a  road  to  national  glory. 


ognized  for  several  years)  and  the 
paid  propagandists  whose  aim  was 
simply  to  keep  things  muddled.  It 
has  always  been  our  opinion  that  the 
British  could  have  well  afforded  to  add 
the  German  propagandists  here  to 
London’s  payroll,  for  they  had  no  more 
effective  workers. 

There's  some  talk  of  fresh  (Jerraan 
propaganda  here  now,  with  its  fingers 
into  the  neutrality-embargo  pie.  Some 
of  it  may  be  true;  some  is  undoubt¬ 
edly  the  work  of  our  own  and  of  other 
national  propagandists  who  are  work¬ 
ing  toward  undisclosed  ends.  In  the 
present  temper  of  this  country,  neither 
is  likely  to  be  effective.  The  same 
millions  of  young  men  (older  and 
somewhat  fewer)  who  remember  1915 
are  not  looking  forward  to  a  new 
European  journey.  A  couple  of  mil¬ 
lions  had  all  they  wanted,  and  they 
form  a  large  and  controlling  element 
in  our  population  now  that  did  not 
exist  in  1915.  when  our  most  recent 
war  memories  were  those  of  Cuba  and 
Luzon. 

These  men  are  today  fathers 
of  families,  heads  of  business,  sitting 
in  legislative  halls  and  in  governor’s 
chairs.  Their  voices  count,  and  their 
voices  are  not  raised  for  war  as  were 
those  of  many  similarly  placed  24 
years  ago. 


Can  The 
Right  Words 
Be  Said  Now? 


IN  THIS  COUNTRY,  we  believe  after 
a  month  of  watching,  the  war- 
lovers  are  going  to  have  a  good  deal 
more  trouble  getting 
started  than  they  did 


Tough  Going 
For  War 
Propaganda 


ROY  HOWARD'S  interview  with  ex- 

President  Hoover  this  week  expresses 
the  calm,  unhysterical  front  which 
this  country  is  now 
presenting  toward 
war.  So  does  the  cur¬ 
rent  campaign  in  the 
McGraw-Hill  busi¬ 
ness  papers,  which 
cautions  people  against  the  “danger¬ 
ously  widespread  assumption  that  our 
participation  in  the  European  war  is 
inevitable.” 

“Some  mistrust  the  temper  and  {wo- 
gram  of  the  federal  government  as 
likely  to  lead  us  into  it;  others  fear 
that  our  sympathies  will  make  us  m 
easy  prey  to  the  propagandists;  s^ 
others  suspect  that  business  and  in¬ 
dustry,  in  a  blind  greed  for 
may  involve  us  in  the  conflict  To 
give  credence  to  such  beliefs  is  to  deny 
that  we  are  normal  individuals,  en¬ 
dowed  with  intelligence  and  a  wilL  o* 
the  ability  as  a  people  to  profit^ 
our  own  experience.  ...  To  say  that 
industry  and  business  want  war  « 
will  encourage,  directly  or  indirectly, 
our  participation  in  the  pre^nt  war. 
is  a  vicious  and  deliberate  lie. 

It’s  well  to  start  talking  that  lan¬ 
guage  now.  If  the  war  fever  on« 
digs  its  toes  in.  that  language 
out  of  order,  and  once  war 
criminal.  We  want  no  more 

In  this  writer’s  opinion,  the 
States  has  a  genuine  interest  in  w 
comes  after  the  war,  but  experieiW 


1915.  Then  there  indicates  that  that  interest  will  . 


was  a  growing  body  furthered  by  shouldering  a  gun  0“ 

/-on  tVip  bctteT  help 


first  weeks  of  August,  toward  a  lasting  peace  if  we  are  c^^ 
1914,  who  were  convinced  that  we  had  pletely  on  the  outside  this  time, 
to  get  into  it.  And  that  was  before  bowed  by  debts  and  newly  disloca  ^ 
Bethlehem  and  Bridgeport  smoked  up  ‘  “  ' 

prosperity  and  before  the  smooth 
British  propaganda  had  put  in  its  best 
licks.  It  seemed  to  be  a  natural  idea, 
which  blossomed  under  the  cultiva¬ 
tion  of  German  asininity.  To  several 


economy  —  not  a  heroic  ally  “ 
patted  on  the  back  and  ignored 
green  table  transactions,  but  a  *  _ 

impartial  friend  whose 
mands  respect  in  a  bew 
world. 
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